THE VILLAGE OF

EST. &% 1881

RIDGEWAY

PARK & RECREATION COMMISSION MEETING AGENDA

August 02, 2022 at 6:30 PM
Ridgeway Community Center - Room 101/102 208 Jarvis Street, Ridgeway, WI 53582

CALL TO ORDER AND ROLL CALL
CONFIRMATION OF OPEN MEETING

CONSENT AGENDA
1.  Minutes from 07.05.2022
2.  Adoption of Agenda

CORRESPONDENCE, ANNOUNCEMENTS, AND REPORTS

ITEMS FOR CONSIDERATION AND ACTION
3. Farmers Market Updates
Youth and Home Talent Baseball Updates (Maggie/Michele)

o B

Dog Park Update (Maggie/Tanner)

6 Labor Day (Michele)

7 Alumni Baseball Game (Michele)

8. Back to School Party/Community Movie Update (Maggie)
9

Halloween Planning

ADJOURNMENT
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RIDGEWAY

PARK & RECREATION COMMISSION MEETING MINUTES

July 05, 2022 at 6:30 PM
Ridgeway Community Center - Room 101/102 208 Jarvis Street, Ridgeway, WI 53582

CALL TO ORDER AND ROLL CALL
Meeting called to order by Chair Casper at 6:36pm.

PRESENT: Michele Casper, Kellee Venden, Julene Garner, Lexus Barnard, Streets & Parks Superintendent
Tanner Cullen

ABSENT: Megan James, John McSherry

CONFIRMATION OF OPEN MEETING

Johnson indicated this was a properly noticed meeting posted on July 1, 2022, at the Ridgeway
Community Center, the Village website and Facebook page with notification sent via email/text to
subscribers.

CONSENT AGENDA

Motion made by Venden, seconded by Garner to adopt the consent agenda and minutes as presented.
1. Minutes from 06.07.2022
2. Minutes from 06.29.2022
3. Adoption of Agenda

CORRESPONDENCE, ANNOUNCEMENTS, AND REPORTS
There were no announcements.

ITEMS FOR CONSIDERATION AND ACTION
4, Farmers Market Updates
Amber and Amy were present to discuss the farmers market and 4th of July.
5. 4th of July Celebration Recap (Maggie/Michele)

Casper gave a 4th of July Celebration update. It was estimated that 2,500 people attended.
386 halves of chicken were sold. 50/50 raffle made $410 and the t-shirts made $240. The
Commission discussed ideas and improvements for next year.

6. Baseball Field Update (Maggie/Michele)
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Casper and Johnson gave an update on the adult baseball field. Jason Nies donated his time
to look at the baseball field lights and determined parts of the light fixtures needs to be
replaced. Casper mentioned that the Village had applied for the DNR Stewardship Grant in
May, which could help pay for the light fixtures.

Youth and Home Talent Baseball Updates (Maggie/Michele)

Johnson gave an update on tee ball. Rock Reeson donated the tee ball t-shirts and hats for
the players.

Dog Park Update

Johnson presented options for the dog waste stations and signage at the dog park. Cullen
and Johnson will work together to figure out station placements and signage. DRH is still
scheduled to finish at the end of August.

Tree Planting Plan (Maggie)

Johnson presented the tree plan revisions. Cullen will work with Public Works Director, Jeff
Brindley, to come up with a plan for planting and watering.

Community Movie (Maggie)

Johnson gave an update on the community movies. The next community movie date is still
to be determined due to the construction at the community center.

Back to School Party (Maggie)

Johnson gave an update on the Back to School Party. The party is schedule for September
10th, but could be rescheduled to the construction at the community center.

Halloween Planning

The Commission discussed Halloween planning. Garner and Barnard will discuss ideas for the
next meeting on August 2nd.

ADJOURNMENT

Motion made by Venden, Seconded by Garner to adjourn at 8:33pm.
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Ridgeway Community Dog Park

What Are The Hours?
8:00am - 10:00pm Daily
All Year Long!

Know The Rules:

e Dog owners are legally and financially liable for injuries or damages caused by their dog(s). Wis. Stat. Ann.
174.02(1).

e All dogs must be legally licensed and vaccinated.

e Dogs are required to wear a visible, municipal license, and I.D. tag. Wis. Stat Ann. 95.21(2).

e Aggressive dogs are prohibited from the park.

e Any dog exhibiting aggressive behavior must be removed from the park immediately.

e The owner/handler must be in control of his/her dog(s) at all times. The dog must be within view and under voice
control of the owner/ handler.

e Dog waste must be cleaned up and placed in the proper receptacle by the owner/handler.

e Female dogs in season (heat) are not allowed in a Dog Park.

e Dogs must be leashed and restrained by a 6-foot static leash when entering and leaving off-leash area. The
owner/handler must have the leash in their possession at all times.

e Children under 13 must be accompanied by an adult and supervised at all times

Park Information:

Village ordinances allow for pets on leashes on all trails in village parks and/or conservancy areas. The dog
exercise area is part of the over 16-acre conservancy property that is owned and operated by the Village of
Ridgeway.

Amenities:

e Parking lot

e Picnic tables

e Drinking Water by the public bathrooms south of the park
e Dog waste disposal bags

e Mowed trails

e QOver One (1) Acre fenced dog area

Volunteer Information:
Volunteers are needed for the Park and Recreation Commission Events. Contact the village office for more
information.

Donation Information:
Donations are welcome at the Village of Ridgeway Office and/or dropbox (no cash in the dropbox please!)




Dog park rules sign:

$24

Customized signs could cost $50-$100

DOG PARK

o Use park at your own risk

= Owners are legally responsible for the
hehavior of their dog(s) at all times

« Dogs must be leashed while entering and
exiting the park

« Dog waste must be cleaned up hy their
owners IMMEDIATELY

« Owners must be within the dog park and
supervising their dog with leash readily
available

» Dog handlers must be at least 16 years of age

* Children under 13 must be accompanied by
an adult and supervised at all times
Aggressive dogs must be removed immediately

* Dogs should be under voice control

PROHIBITED: S0

* Human & dog food/treats » Sick Dogs .'
* Glass Gontainers * Aggressive Dogs

¢ Dogs in heat ® . Puppies (under 4 months)

20 Authorizod Smartsgn.an - ot 11
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https://www.amazon.com/Dog-Park-Rules-Sign-18/dp/B0089OY6PY/ref=sr_1_5?crid=1GV7N4OZ1IYKD&keywords=dog+park+rules&qid=1656614327&sprefix=dog+park+rule%2Caps%2C187&sr=8-5
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TRICK OR TREATING
IMPACT OVERVIEW

Main Street and Connect Communities around Wisconsin host annual Trick or Treating events

around

Halloween and collect data on these events to assess the impact they have on their

downtowns. As a result of a survey regarding event impact of Trick or Treating events in

Wisconsin Main Street and Connect Communities, 14 communities have provided their data and

results.

KEY

INSIGHTS

The most popular day for communities to host their trick or treating event is the Saturday
before Halloween (54%)
Evenings are the most favorable time of day to host a trick or treating event downtown.
The average number of businesses participating in the trick or treating event per
community is 32 businesses
The average number of attendees per community was 1,082 people
The average budget per community $870
Generally, these events are not profitable, and only 7% of communities had positive net
revenues od under $250
40 percent of small communities had businesses who saw an increase in sales during or
following the event
22 percent of large communities had businesses who saw an increase in sales either
during or following the event
Unique and Innovative ldeas:
o Organize a scavenger hunt for kids to go into each business
o Work with the local fire and police department for traffic control during the event
o Host a kids Halloween movie in the park
o Host additional events in the downtown or downtown park that
coincide/compliment the trick or treating event
Shut down the main street in the downtown for the event
Encourage individual businesses to hoist their own activities
o Host a themed wine walk for adults in the evening following the trick or treating
event
o Invite outside businesses to participate pop up shop style in closed businesses
and/or vacant buildings.

o O

THINK-MAKE-HAPPEN.

201 W. Washington Avenue * Madison, WI 53703 « 608.210.6700 = 855-INWIBIZ e [nWisconsin.com

Item 9.




OVERVIEW
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The 14 Main Street and Connect Communities who responded to the survey answered
guestions regarding date and time of their trick or treating events, business participation,

attendance, budget, and expenses, and to provide any additional feedback. The results from the

answers to the survey are shown below.

Event Logistics

The most popular day for communities to
host their trick or treating event is the
Saturday before Halloween (54%), while
23 percent of communities host their
event on Halloween, 15 percent host
their event the Friday before Halloween
and the remaining 8 percent host their
event the Thursday before Halloween.
As seen in the chart to the right,
evenings are the most favorable time of
day to host a trick or treating event
downtown.

Business & Vendor Participation

[ E The average
number of
businesses
participating in the
trick or treating
event per
community is 32
businesses, with
smaller
communities
(under 5,000)
averaging 20 businesses and larger
communities (over 5,000) averaging 40
businesses. More than half (54%) the
communities have between 21 to 40

businesses patrticipate, as shown in the chart to the right. Note: some large communities had as

Time of Day for Trick or Treating Event

15%
46% |
38%

= Morning  ® Afternoon = Evening

# of Businesses Participating in Trick or Treating

Event

8% 8%
8%
23%
54%

#0to10 ®=11to20 = 21to40 41to 60 m 60+

low as 20 businesses/groups participate and some small communities had as high as 30

businesses/groups participate.

THINK-MAKE-HAPPEN.

201 W. Washington Avenue, Madison, Wl 53703 e« 855-INWIBIZ < INWISCONSIN.COM




Communities were also asked if participating businesses saw an increase or decrease in sales
during or following their trick or treating event and 79 percent of communities said businesses
saw no change during or following the event, while 21 percent said they saw an increase during
the event, 7 percent said they saw a decrease during the event, and the remaining 7 percent
said they saw an increase following the event. 40 percent of small communities (under 5,000)
had businesses who saw an increase in sales during or following the event and 22 percent of
large communities (over 5,000) had businesses who saw an increase in sales either during or
following the event.

Item 9.

Event
Attendance
The average g
number of
attendees per
community
was 1,082
people, with
smaller
communities
(under 5,000) 7
averaging e

# of Attendees at Trick or Treating Event

14%

36%

500 people =100t0300 ®301to500 =701to900 = 901to 1000 = 1001 to2000 = 2001+

and larger
communities (over 5,000) averaging 1,483 people. As shown in
the chart to the right, the largest range of number of attendees

per concert per community was 1,001 to 2,000 people. Note: some large communities had as

low as 500 attendees and some small communities had as high as 1,200 attendees.

Budget & Expenses

The average budget per community $870, with small communities (under 5,000) have an
average budget of $500 and large communities (over 5,000) have an average budget of $963.
The total budget per community ranged from $0 to $5,000.

The majority of communities do not take a revenue from this event (79%) and 7 percent have a
net revenue averaging $250.

Additional Information & Feedback

Communities that participated in the survey ranged in size from 1,626 to 60,025 in population.
With such a wide range in community size, some insights were established. Communities under
5,000 don’t have a dominant day on which they host their trick or treating event, 40 percent said
they host on the Saturday before Halloween, 20 percent said they host on the Thursday before,
20 percent said they host on the Friday before, and the remaining 20 percent said they host on
Halloween. In addition, 50 percent of small communities host the event in the evening and the
other 50 percent host the event in the afternoon. In comparison, the majority of communities
over 5,000 host the trick or treating event on the Saturday before Halloween (63%) and
evenings are the most popular at 44 percent, with 33 percent hosting in the afternoon, and 22
percent hosting in the morning.

THINK-MAKE-HAPPEN.
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Communities were asked if there was anything unique
or innovative that they think makes their event(s)
successful and responses include; partnering with
other organizations, organizing a scavenger hunt for
the kids to go into each business, hosting a costume
contest, encouraging downtown movie theaters to
provide a free movie before, during or after the event,
working with the local fire and police department for
traffic control during the event, having all the
businesses out on the street, hosting a kids
Halloween movie in the park, hosting additional
events in the downtown or downtown park that
coincide/compliment the trick or treating event, having
costumed characters handing out candy, hosting a
haunted house or haunted tour, including jump
houses and giant inflatables, including a DJ and music during the event, shutting down the main
street in the downtown for the event, encouraging individual businesses to hoist their own
activities, hosting a themed wine walk for adults in the evening following the trick or treating
event, and inviting outside businesses to participate pop up shop style in closed businesses
and/or vacant buildings

‘ S %

West Central Wisconsin GHOSTEUSTERS will be downtown
Chippewa Falls during Trick or Treating today!

THINK-MAKE-HAPPEN.
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VILLAGE OF RIDGEWAY

TRUNg

SUNDAY - OCTOBER 31

4-6PM: TRUNK-OR-TREAT
4:30PM: COSTUME CONTEST

Ridgeway Community 208 Jarvis Street
Center Parking Lot Ridgeway, Wi 53582

TRICK-OR-TREATING
HOURS ARE 5-8PM
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