
AGENDA 

CALL TO ORDER Roll Call for the meeting, determine whether a quorum is present; determine whether the meeting 
has been properly noticed. 

APPROVAL OF MINUTES 

1. Regular March & May Tourism Commission Minutes Approval 

SEMI-ANNUAL BUDGET REPORT 

2. Semi-Annual Budget Review 

DISCUSSION AND ACTION ITEMS 

3. Lamar Advertising Digital Billboard Discussion and Possible Action 
4. Review and Discuss 2022 Wisconsin Department of Revenue Economic Impact Report 
5. June Activity Recap 

DEPARTMENT REPORT 

6. Website Traffic/Gray Media Analysis and Review 
7. City of Richland Center Hotel/Motel Assesment 

PUBLIC COMMENT No action will be taken on any matter originating under this item. 

ADJOURNMENT 

Posted this 7th of July, 2023 by 4:30 PM. 
Copy to the official newspaper the Richland Observer. 

 

 

_________________________________ 
Aaron Joyce, City Clerk/Treasurer 

 

PLEASE NOTE:  That upon reasonable notice, a minimum of 24 hours in advance, efforts will be made to 
accommodate the needs of disabled individuals through appropriate aids and services. For additional information 
or to request this service contact Ashley Oliphant, City Administrator at 450 S. Main St., Richland Center, WI. 53581 
or call 608-647-3466. Notice is hereby given that the council members who are not members of this committee may 
attend this meeting so as to constitute a quorum of the city council.  Any such council member attendance will be 
for information gathering, discussion, and/or related purposes and will not result in the direct decision making by 
the city council at the committee meeting. The City of Richland Center is an equal opportunity employer, provider, 
and lender. 

 

 

OFFICIAL PUBLIC NOTICE 

MEETING OF THE JULY REGULAR MEETING OF 
RICHLAND CENTER TOURISM COMMISSION 

MONDAY, JULY 10, 2023 AT 4:00 PM 

MEETING ROOM OF THE DEPOT VISITOR CENTER AT 397 WEST SEMINARY STREET 
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Regular March Richland Center Tourism Commission Meeting, March, 7, 2023 

The meeting was called to order by Chairperson Lenny Schaub at 4:05pm. 

Members present, Lenny Schaub, Dennis Fry, Susan Fruit, and Christy Adsit.  Bob Hirschy, was absent.  

Tourism Grant Applications: The Friends of the Pine/Southwest Partners filed a grant application to help 

fund the regular clean-up of the Pine River and to keep it navigable for regular kayak use throughout the 

summer. The grant application stated the Friends of the Pine have been maintaining the Pine River for 

10 years and have also been improving the kayak landings during that time. Previous maintenance and 

spring/flood cleaning was done on a volunteer basis. On average each year there are approximately 120 

man-hours put towards the effort, sometimes multiple times through the year due to repeat flooding. 

Members of the Tourism Commission agreed the Pine River is an important tourist attraction in our area 

to visitors. Member Christy Adsit asked if there would be a tracking mechanism for the time spent 

cleaning the Pine. Director Richards mentioned that is part of the “after-event” report. Photos, 

accounting of the time, and recap of the effort. Chair Lenny Schaub mentioned how important the Pine 

River has become to our tourism efforts and several other members mentioned they agree with that 

sentiment.  

Member Dennis Fry made a motion to approve the grant request of $2,000 for the 2023 Kayak season to 

keep the Pine River safe and navigable for visitors, Member Christy Adsit seconded the motion. A roll 

call vote unanimously passed the motion. 

Lamar Advertising Digital Billboard Discussion and Action: Director Richards explained the past two 

years Greater Richland Tourism had allocated over $22,000 each year towards digital billboard 

marketing in the Milwaukee, Rockford, and Rochester/Winona MN interstate areas. This year there will 

be more effort put towards streaming advertising, but digital billboards are still an effort we will want to 

utilize in concert with the streaming efforts. Director Richards asked the commission to approve a 

$4,400 expenditure towards Lamar Advertising over an 8-week period in the Riverwest and Walker’s 

Point areas of Milwaukee which fit strongly with our potential visitor demographics and have proved to 

be successful in the past.  

Member Sue Fruit made a motion to approve an expenditure of $4,400 to Lamar Advertising for digital 

billboard advertising over an 8-week period starting in April. Member Dennis Fry 2nd the motion. After a 

voice roll-call vote the motion passed unanimously. 

Director Richards offered updates and reports on several efforts: 

1. He explained that all of the website conversion, logo development, and re-branding work 

has been completed and had on hand new giveaway items for the upcoming year. 

2. Gray Media Streaming- Director Richards had previously shared the 30-second ad spot that 

was developed for the purpose of streaming advertising and that ad is now running in the 

Milwaukee media areas within a designated area strong with the demographics we wish to 

attract. That streaming option started on 03/05 and he will have a 30-day meeting with Gray 

Media to check on the effectiveness of the target area and demographic. 

3. Richards mentioned preparation is underway for the 2023 Dairy Days and Rodeo Parade. He 

has a conflict of schedule as one of his former exchange students is getting married in Spain 

on that weekend. He stated that the preparation and work is mostly in advance of the event 
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but there would need to be some help from a few people to get the parade started that 

morning. Such as putting up the location numbers for lineup, and making sure everyone 

starts in order as they should. Tourism Commission Chair Lenny Schaub made mention that 

commented there should be enough people to help make that happen without Director 

Richards. The rest of the Commission confirmed that was their feeling as well. 

4. Director Richards mentioned he will be attending Canoecopia Paddle Sports Convention 

from Friday, March 10 to Sunday, March 12. He will then be attending the Governor’s 

Conference on Tourism from Sunday, March 12 to Tuesday, March 13 in Green Bay. 

5. Director Richards also explained there are two Richland County Townships that have been 

investigating the adoption of the room tax ordinance and are getting close to adopting that 

ordinance. He mentioned one township has asked him to be in attendance for their vote in 

March and it is possible a second Township will take on the approval discussion this month 

or next. 

6. Director Richards also made mention that he is working closely with Richland County 

Fairgrounds and Recycling Director Carla Doudna to move forward with improvements to 

the park areas, help with developing new options of the use of the county recreational 

options, and any other resource he can provide as the county moves forward with changes 

to her department and the county parks system.   

7. Director Richards also explained he had recently attended the Ithaca/Richland Center Work 

Engagement Fair at the UW-Richland Campus. This was a convention event to connect with 

high school Sophomores thru Seniors, and the opportunities that exist for students to 

volunteer at the Visitor’s Center this summer. Several great connections were made and we 

hope to increase the number of volunteers at the Visitor’s Center thru this effort. 

 

Motion was made to adjourn the meeting by Dennis Fry, 2nd by Christy Adsit. Motion Carried. Meeting 

was adjourned at 4:50pm. 
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Regular March Richland Center Tourism Commission Meeting, May 1, 2023 

The meeting was called to order by Chairperson Lenny Schaub at 4:05pm. 

Members present, Lenny Schaub, Dennis Fry, Karen Tepley, and Christy Adsit.  Candace Fagerlind, was 

absent.  

Tourism Grant Applications:  

The Richland County Committee of the Wisconsin High School Rodeo State Finals applied for a $3,000 

grant to support the upcoming WSHSR State Finals here in Richland Center. A roll call vote was called on 

the application, motion by K Tepley to approve the Tourism Grant Application, 2nd by D Fry, the motion 

passed unanimously. 

Gray Media Report, Discussion and Action: Director Richards explained that over the past two years 

Greater Richland Tourism had allocated over $22,000 each year towards digital billboard marketing in 

the Milwaukee, Rockford, and Rochester/Winona MN interstate areas. This year there will be more 

effort put towards streaming advertising, however, our focus has changed to target more primarily our 

resources towards direct streaming marketing on Wi-Fi devices. We initiated this effort earlier this year 

with the understanding if the campaign could show results, we would increase this effort. Our website 

traffic has increased exponentially over the past years, and we can relate that success to our streaming 

advertising campaign. Director Richards suggested increasing that effort from the current allocation of 

$5,000 to an additional $5,000 invested in the wifi streaming campaign. This would carry this marketing 

campaign into the September-October timeframe.  

Member D Fry made the motion to approve the additional $5,000 investment in online streaming 

advertising with Gray Media, member K Tepley 2nd that motion. A roll call vote was taken, Schaub-yes, 

Fry-yes, Tepley-yes, Adsit-yes. Motion unanimously passed. 

Director Richards offered updates and reports on several efforts: 

1. Director Richards explained the initial analytics on the new website are strong. He 

encouraged a longer data sample to truly understand but the traffic appears to be much 

stronger over the previous year’s traffic. 

2. The Richland Area Farmer’s Market has been holding their market at the Visitor’s Center and 

this has increased the traffic into the Visitor’s Center significantly on Wednesday’s. Many 

visitors and locals alike are stopping in to learn more about the options in the area. 

3. Director Richards mentioned that summer staffing for the Visitor’s Center has been strong. 

Former RCHS teacher Kay Niles has stepped up and covers every Friday as well as several 

others covering Wednesday and Saturday’s. 

4. Director Richards also explained there are two Richland County Townships that have been 

investigating the adoption of the room tax ordinance and are getting close to adopting that 

ordinance. He reported in March, Forest Township did adopt the room tax at their regular 

monthly meeting.  

5. Preparations are well underway for the Diary Days and Rodeo Parade, entries are being 

received, the horse contingent from area clubs and the WSHR State Finals appear to be the 

biggest in some time. 

6. Director Richards also explained some other basic discussions: 
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a. There are two Richland Center institutional lodging options that are potentially for 

sale.  

b. With the help of Carla Dodna and the Richland County Parks Commission a work day 

was held on the Pine River Bike Trail that greatly improved a section of that trail. 

More work needs to be done. 

c. Several videos have been completed to promote local tourism-related businesses 

including the Red Barn at Griff Run, Kewaydin Farms, and Chapters on the Horizon. 

Motion was made to adjourn the meeting by Dennis Fry, 2nd by Christy Adsit. Motion Carried. Meeting 

was adjourned at 5:09pm. 
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Approved Annual Budget For 2023 with Actual Expenditures as of 06/30/23 

 

1. $1,500 Marketing cost for the Dairy Days/Rodeo Parade 

a. Actual Spent: $560 

2. $1,500 Marketing for Center Colorfest 

3. $1,000 Marketing for Christmas Decoration Contest 

4. $3,500 Travel and conference expenses 

a. Actual = $3,310.02 

5. $200 Postage 

a. Actual = $32.53 

6. $2,000 Depot materials and copier maintenance agreement 

a. Actual = $1,955.11 

7. $4,000 Incidental print advertising 

a. Actual= $2,747.00 

8. $4,000 Online social media advertising and video work 

a. Actual= $950.00 

9. $1,500 Tri-Lite Entertainment advertising/Starlite14/Center Cinema 

a. Actual =$1,500 

Total 2023 Basic Budget Expenses Projected = $18,500  Actual as of 06/30/23 = $ 11,054.66 

2023 Tourism Director Salary Estimated @ 50%= $29,154.15 

Amount Approved for Annual Operating Budget= $47,654.15 

 

Potential Grants 2023 

Rodeo Committee $3000 

Richland Area Archery Club/Driftless Hunters Weekend $1,500-  

Wheels of Time Truck and Tractor Show-$1,000 

Hill and Valley Exploration Tour-$1,000 

Friends of the Pine-River cleaning grant-$2,000 

Total 2023 anticipated grants=$8,500  Total Grant Applications as of 06/30/23 = $7,500 

Advertising: 

Lamar Advertising-Digital Billboards                                                  

Approved Expenditure = $4,400/Actual Expenditure= $4,400 

Grey Media Online Streaming Advertising                                                                                          

Approved Expenditures =$10,000/Actual Expenditures=$2,500 
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2023 Richland Center Room Tax Estimated Revenue  

City of Richland Center= $35,064 (Est 2023) Actual received 2023= $9,312.95                    

Actual 2022= $51,188.57                              

 

Town of Eagle= $25,000 (Est 2023)  Actual received 2023 = $7,470.90       

Actual 2022 = $14,796.08 

Town of Ithaca= Unknown. No revenue as of 06/30 as they started collecting in the 3rd quarter of 2022. 

It takes a minimum of 4 quarters for 3rd Party Marketplace remittances to be received. 

Town of Forest= No revenue will be received in 2023 as it takes minimum 4 quarters for 3rd Marketplace 

remittances to be received. Forest Township adopted the Ordinance in April 2023. 

 

The current balance in Greater Richland Tourism = $26,119.81 

 

$60,064 Estimated income from known sources. 
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% Millions Compared % % %

County 2021 2022 Change 2019 to 2019 2021 2022  Change 2021 2022  Change 2021 2022  Change

Wisconsin $20,929 $23,655 13.0% $22,223 106.4% $12,856.3 $14,880.1 15.7% 169,707 174,623 2.9% $5,798.3 $6,525.7 12.5%

Adams County $223 $240 7.7% $276 87.1% $164.5 $177.2 7.7% 1,578 1,534 -2.8% $46.6 $53.7 15.2%

Ashland County $60 $65 6.8% $58 111.2% $40.0 $42.7 6.7% 590 566 -4.1% $16.4 $16.8 3.0%

Barron County $162 $180 11.0% $161 111.5% $109.5 $123.0 12.3% 1,350 1,345 -0.3% $40.8 $44.8 9.9%

Bayfield County $84 $89 6.7% $72 123.9% $63.0 $67.3 6.8% 706 706 0.0% $14.2 $15.6 10.2%

Brown County $1,097 $1,271 15.9% $1,193 106.6% $632.5 $764.5 20.9% 9,863 10,389 5.3% $494.2 $558.7 13.1%

Buffalo County $26 $28 7.7% $22 126.6% $17.4 $18.8 7.8% 224 231 3.0% $5.5 $5.6 2.2%

Burnett County $40 $44 9.8% $39 113.2% $26.5 $29.4 10.9% 373 360 -3.5% $8.8 $9.0 2.3%

Calumet County $61 $68 12.3% $65 104.8% $31.4 $36.3 15.8% 584 577 -1.2% $17.9 $18.6 3.7%

Chippewa County $159 $174 9.5% $162 107.8% $103.8 $114.5 10.2% 1,445 1,403 -3.0% $42.2 $44.8 6.2%

Clark County $55 $60 8.9% $57 106.0% $33.8 $37.0 9.3% 347 340 -2.1% $7.6 $7.9 3.8%

Columbia County $184 $201 9.1% $204 98.5% $120.8 $132.7 9.9% 1,737 1,720 -1.0% $49.0 $52.9 7.9%

Crawford County $67 $71 6.7% $65 109.7% $45.5 $48.4 6.4% 661 671 1.6% $15.0 $15.4 3.0%

Dane County $1,968 $2,356 19.7% $2,324 101.4% $1,049.9 $1,350.8 28.7% 16,546 17,946 8.5% $635.5 $746.9 17.5%

Dodge County $153 $171 11.3% $163 104.6% $82.0 $93.2 13.7% 1,393 1,394 0.0% $38.2 $40.2 5.2%

Door County $531 $582 9.7% $478 121.8% $423.1 $466.5 10.3% 3,321 3,335 0.4% $102.5 $113.3 10.5%

Douglas County $149 $166 10.9% $154 107.4% $103.5 $116.0 12.1% 1,240 1,279 3.2% $33.7 $36.6 8.8%

Dunn County $85 $96 13.1% $93 102.8% $48.5 $56.4 16.3% 746 750 0.6% $20.1 $20.6 2.9%

Eau Claire County $381 $433 13.9% $418 103.5% $229.4 $268.9 17.2% 3,727 3,854 3.4% $112.9 $127.6 13.0%

Florence County $9 $10 9.0% $8 122.6% $5.7 $6.3 11.0% 87 87 0.5% $1.8 $2.1 12.6%

Fond du Lac County $241 $274 13.7% $259 105.6% $137.8 $161.8 17.4% 2,299 2,362 2.8% $68.7 $74.4 8.3%

Forest County $22 $24 6.5% $22 107.3% $13.8 $14.7 6.6% 210 194 -7.3% $3.6 $3.6 -1.4%

Grant County $95 $108 13.8% $97 111.0% $56.9 $66.7 17.3% 976 1,009 3.3% $27.4 $29.8 8.9%

Green County $72 $80 10.7% $81 98.7% $40.8 $45.9 12.5% 675 664 -1.7% $20.9 $21.7 4.2%

Direct Visitor Spending Employment Total Labor Income

Tourism Impacts

Wisconsin and Counties - Alphabetical

Total Economic Impact

MillionsMillions Total Millions
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% Millions Compared % % %

County 2021 2022 Change 2019 to 2019 2021 2022  Change 2021 2022  Change 2021 2022  Change

Direct Visitor Spending Employment Total Labor Income

Tourism Impacts

Wisconsin and Counties - Alphabetical

Total Economic Impact

MillionsMillions Total Millions

Green Lake County $52 $62 18.9% $59 105.7% $31.2 $39.2 25.7% 561 582 3.6% $14.7 $16.1 9.5%

Iowa County $67 $74 10.8% $61 121.3% $44.7 $50.1 12.1% 429 444 3.6% $12.8 $13.6 6.5%

Iron County $33 $36 6.6% $30 118.6% $24.3 $25.9 6.8% 270 252 -6.4% $5.3 $5.4 1.6%

Jackson County $59 $63 6.5% $56 111.8% $39.5 $41.8 5.9% 468 477 1.8% $10.5 $11.5 9.7%

Jefferson County $179 $195 8.6% $185 105.1% $105.5 $114.8 8.8% 1,590 1,566 -1.5% $46.3 $49.7 7.2%

Juneau County $106 $115 8.7% $103 111.3% $75.9 $82.7 9.0% 744 731 -1.7% $18.4 $19.2 4.3%

Kenosha County $373 $424 13.6% $391 108.5% $231.9 $270.3 16.6% 3,083 3,130 1.5% $99.6 $106.7 7.1%

Kewaunee County $43 $48 12.6% $42 115.9% $27.7 $31.8 14.8% 375 398 6.0% $6.7 $6.8 2.2%

La Crosse County $433 $489 13.1% $458 107.0% $262.6 $304.6 16.0% 3,854 3,981 3.3% $126.7 $138.4 9.2%

Lafayette County $23 $27 18.7% $25 108.1% $13.7 $17.1 25.3% 181 195 7.8% $3.8 $4.0 7.0%

Langlade County $71 $77 8.3% $73 104.8% $48.8 $52.9 8.4% 441 425 -3.6% $12.2 $12.3 0.8%

Lincoln County $96 $103 7.4% $96 107.3% $62.9 $67.3 7.1% 659 658 -0.1% $17.9 $19.0 5.7%

Manitowoc County $194 $216 11.4% $204 105.9% $112.1 $127.3 13.5% 1,738 1,740 0.1% $52.4 $55.7 6.4%

Marathon County $403 $459 13.8% $454 101.2% $219.2 $259.1 18.2% 3,474 3,483 0.3% $116.9 $126.8 8.5%

Marinette County $232 $249 7.0% $234 106.2% $167.0 $178.1 6.6% 1,483 1,458 -1.7% $38.4 $39.7 3.4%

Marquette County $38 $41 8.0% $36 114.5% $25.4 $27.5 8.4% 307 294 -4.3% $6.2 $6.9 10.0%

Menominee County $5 $5 12.1% $5 98.8% $2.5 $3.0 16.1% 33 31 -6.5% $0.5 $0.5 -2.9%

Milwaukee County $3,352 $3,914 16.8% $3,881 100.8% $1,774.2 $2,192.2 23.6% 25,097 26,673 6.3% $1,100.2 $1,312.1 19.3%

Monroe County $146 $148 1.1% $136 108.7% $96.9 $95.4 -1.6% 1,063 1,019 -4.2% $30.5 $34.3 12.6%

Oconto County $123 $134 8.9% $131 102.1% $88.7 $97.0 9.3% 732 761 4.0% $16.7 $17.9 6.6%

Oneida County $332 $362 9.1% $322 112.5% $254.3 $278.5 9.5% 2,131 2,125 -0.3% $62.7 $68.1 8.6%

Outagamie County $581 $683 17.5% $659 103.5% $312.3 $389.4 24.7% 5,207 5,498 5.6% $174.5 $200.5 14.9%

Ozaukee County $209 $230 9.9% $219 104.9% $107.8 $120.1 11.4% 1,940 1,962 1.1% $66.3 $71.3 7.6%

Pepin County $13 $14 7.3% $14 99.4% $8.3 $8.9 7.2% 114 116 2.3% $2.5 $2.5 0.2%
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% Millions Compared % % %

County 2021 2022 Change 2019 to 2019 2021 2022  Change 2021 2022  Change 2021 2022  Change

Direct Visitor Spending Employment Total Labor Income

Tourism Impacts

Wisconsin and Counties - Alphabetical

Total Economic Impact

MillionsMillions Total Millions

Pierce County $55 $59 7.7% $58 102.1% $31.4 $33.7 7.4% 425 423 -0.6% $11.6 $12.2 5.8%

Polk County $140 $156 11.3% $144 108.8% $96.3 $108.4 12.6% 1,098 1,079 -1.7% $28.8 $29.5 2.5%

Portage County $217 $245 13.0% $241 101.5% $118.4 $138.0 16.6% 1,828 1,916 4.8% $49.8 $56.7 13.8%

Price County $33 $36 9.6% $35 102.5% $18.0 $20.0 11.3% 286 281 -1.8% $7.2 $7.9 9.0%

Racine County $427 $486 13.8% $478 101.7% $231.2 $273.2 18.2% 3,588 3,619 0.8% $129.2 $138.7 7.3%

Richland County $36 $40 12.2% $37 107.8% $22.2 $25.4 14.5% 317 321 1.4% $7.8 $8.8 12.3%

Rock County $393 $439 11.8% $430 102.2% $237.0 $270.2 14.0% 3,716 3,747 0.8% $114.2 $122.8 7.6%

Rusk County $42 $44 3.0% $42 103.9% $28.2 $28.5 1.1% 413 388 -6.2% $9.4 $9.9 5.3%

St. Croix County $188 $208 11.0% $198 105.5% $113.3 $127.8 12.8% 1,835 1,862 1.5% $54.1 $57.1 5.5%

Sauk County $1,779 $1,920 7.9% $1,460 131.5% $1,485.7 $1,603.1 7.9% 11,236 11,455 2.0% $278.4 $299.4 7.6%

Sawyer County $131 $141 8.0% $125 113.3% $95.9 $103.9 8.4% 956 940 -1.6% $28.2 $31.0 9.9%

Shawano County $98 $111 13.0% $105 105.5% $65.4 $75.3 15.2% 801 794 -0.8% $22.4 $24.1 7.7%

Sheboygan County $389 $439 12.8% $410 107.0% $229.2 $264.9 15.6% 3,144 3,349 6.5% $95.9 $108.9 13.5%

Taylor County $49 $53 7.3% $51 104.3% $31.3 $33.4 6.8% 311 325 4.3% $8.3 $8.8 6.5%

Trempealeau County $60 $67 12.2% $56 120.4% $34.8 $40.0 14.9% 403 415 3.0% $9.0 $9.4 4.5%

Vernon County $66 $73 9.5% $65 111.5% $44.8 $49.4 10.2% 528 506 -4.2% $13.3 $13.7 2.6%

Vilas County $339 $363 7.3% $310 117.3% $268.7 $288.4 7.3% 2,162 2,109 -2.5% $55.6 $59.5 6.9%

Walworth County $790 $887 12.3% $785 113.0% $594.3 $675.0 13.6% 6,847 7,057 3.1% $223.5 $258.9 15.9%

Washburn County $48 $53 10.1% $47 112.5% $31.0 $34.7 11.7% 483 494 2.4% $13.4 $14.3 7.0%

Washington County $252 $284 12.9% $263 107.9% $129.3 $151.1 16.8% 2,232 2,233 0.0% $69.7 $73.8 5.9%

Waukesha County $1,420 $1,591 12.1% $1,568 101.4% $740.1 $852.2 15.1% 12,246 12,321 0.6% $439.6 $487.3 10.9%

Waupaca County $146 $160 9.3% $156 102.6% $94.7 $104.1 9.9% 1,184 1,150 -2.9% $28.4 $28.5 0.5%

Waushara County $110 $120 8.5% $105 113.9% $82.6 $89.9 8.8% 846 825 -2.5% $18.4 $19.6 6.4%

Winnebago County $459 $522 13.9% $509 102.7% $229.1 $272.7 19.0% 4,040 4,177 3.4% $145.7 $167.6 15.0%
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% Millions Compared % % %

County 2021 2022 Change 2019 to 2019 2021 2022  Change 2021 2022  Change 2021 2022  Change

Direct Visitor Spending Employment Total Labor Income

Tourism Impacts

Wisconsin and Counties - Alphabetical

Total Economic Impact

MillionsMillions Total Millions

Wood County $173 $198 14.2% $197 100.4% $86.1 $103.1 19.7% 2,130 2,121 -0.4% $70.6 $77.7 10.1%

**We acknowledge the critical role Wisconsin’s tribes play in enriching our tourism offering and bringing in travelers to Wisconsin. Because tribal tourism data is private, the total economic impact of tribal tourism is not wholly reflected in this report. 
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%

2021 2022  Change

$1,388.2 $1,516.2 9.2%

$16.4 $16.8 2.3%

$5.0 $5.0 0.5%

$10.6 $11.1 5.0%

$7.2 $7.6 5.3%

$85.8 $96.1 12.0%

$1.6 $1.7 3.3%

$2.9 $3.0 1.0%

$3.6 $3.7 3.7%

$10.1 $10.3 1.8%

$3.0 $3.1 2.2%

$15.7 $15.7 0.4%

$5.5 $5.6 2.1%

$127.6 $154.0 20.7%

$8.9 $9.3 5.0%

$42.7 $47.8 11.8%

$11.0 $11.7 6.8%

$5.6 $6.0 6.4%

$27.4 $29.8 8.5%

$0.6 $0.6 5.4%

$16.0 $17.5 8.9%

$1.7 $1.6 -3.9%

$6.3 $6.8 7.9%

$4.3 $4.5 3.1%

State and Local Taxes

Tourism Impacts

Wisconsin and Counties - Alphabetical

Millions
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%

2021 2022  Change

State and Local Taxes

Tourism Impacts

Wisconsin and Counties - Alphabetical

Millions

$4.1 $4.6 9.9%

$3.4 $3.7 7.7%

$2.6 $2.6 -1.6%

$4.2 $4.3 2.3%

$10.8 $11.1 2.6%

$7.0 $7.1 1.9%

$23.3 $25.5 9.4%

$2.9 $3.2 9.3%

$31.7 $34.7 9.4%

$1.4 $1.6 14.1%

$4.1 $4.2 2.2%

$5.5 $5.6 2.9%

$13.2 $14.0 5.6%

$25.8 $28.0 8.4%

$14.4 $14.7 1.9%

$2.7 $2.7 0.9%

$0.3 $0.3 0.8%

$188.3 $216.6 15.0%

$9.8 $9.5 -3.1%

$7.0 $7.4 5.1%

$21.3 $22.0 3.3%

$37.6 $43.5 15.7%

$12.2 $12.9 5.9%

$0.9 $0.9 5.5%
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%

2021 2022  Change

State and Local Taxes

Tourism Impacts

Wisconsin and Counties - Alphabetical

Millions

$3.3 $3.4 2.2%

$8.9 $9.2 3.0%

$14.0 $15.4 10.1%

$2.1 $2.2 4.4%

$24.3 $26.5 8.9%

$2.3 $2.4 7.2%

$26.8 $28.6 6.8%

$2.9 $2.8 -4.7%

$12.8 $13.5 5.5%

$137.0 $142.5 4.0%

$9.6 $9.8 2.4%

$6.4 $6.7 5.1%

$28.4 $31.0 9.1%

$2.7 $2.7 2.9%

$3.2 $3.4 7.6%

$4.2 $4.4 2.8%

$24.4 $24.9 1.9%

$66.0 $70.9 7.5%

$3.3 $3.5 5.5%

$14.2 $15.2 7.5%

$81.4 $87.5 7.5%

$9.9 $10.1 1.9%

$7.8 $7.9 1.2%

$27.0 $30.0 11.2%
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%

2021 2022  Change

State and Local Taxes

Tourism Impacts

Wisconsin and Counties - Alphabetical

Millions

$11.2 $12.1 8.4%

**We acknowledge the critical role Wisconsin’s tribes play in enriching our tourism offering and bringing in travelers to Wisconsin. Because tribal tourism data is private, the total economic impact of tribal tourism is not wholly reflected in this report. 
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GREATER RICHLAND TOURISM OTT CAMPAIGN
PREMION OTT PERFORMANCE METRICS

MAR-JULY (TO DATE) 2023
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GREATER RICHLAND TOURISM
WEBSITE ANALYTICS APRIL-JULY (TO DATE) 2023
(this captures data since GA4 switch)
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NEARLY 15,000 WEBSITE VISITS 

JUST TO THE TOURISM PAGES 
OF YOUR SITE

GREATER RICHLAND TOURISM
WEBSITE ANALYTICS APRIL-JULY (TO DATE) 2023
(this captures data since GA4 switch)
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