Notice of Montgomery Economic Development Corporation

Regular Meeting

December 17, 2024 at 6:00 PM

NOTICE IS HEREBY GIVEN that a Meeting of the
Montgomery Economic Development Corporation
will be held on Tuesday, December 17, 2024, at 6:00 PM at the City of
Montgomery City Hall, 101 Old Plantersville Road, Montgomery, Texas.

THIS MEETING WAS POSTED PURSUANT TO THE TEXAS OPEN MEETING ACT
V.T.C.A. GOVERNMENT CODE CHAPTER 551.

Members of the public may view the meeting live on the City’s website www.montgomerytexas.gov
under Agenda/Minutes and then select Live Stream Page (located at the top of the page). The Meeting
Agenda Pack will be posted online at www.montgomerytexas.gov. The meeting will be recorded and
uploaded to the City’s website.

CALL TO ORDER
PUBLIC FORUM

The Montgomery Economic Development Corporation will receive comments from the public on any
matters within the jurisdiction of the MEDC. Speakers will be limited to three (3) minutes each. Persons
wishing to participate (speak) during the Public Forum portion of the meeting must sign-in to participate
prior to the meeting being called to order. Please note that the MEDC's discussion, if any, on subjects for
which public notice has not been given, are limited to statements of specific factual responses and recitation
of existing policy.

REGULAR AGENDA

All items on the Regular Agenda are for discussion and/or action.

1. Consideration and possible action on the Regular Meeting Minutes of October 15, 2024 and
Special Meeting Minutes of November 07, 2024.

2. Consideration and possible action on awarding the Re-Branding Initiative from among the bid

proposals.

3. Consideration and possible action on a grant application behalf of Lily Pyle for Montgomery
Cleanup Project.

4. Consideration and possible action on suggestions and ideas to enhance and add value to the
Light Up the Park event.

5. Discussion of McCown St. infrastructure and new construction/development.

6. Consideration and possible action on the status of the Wayfinding signs.

7. Discuss progress of the project Retail Strategies is collaborating on with the MEDC and the

City.

8. Discussion of Finance Report.



https://www.montgomerytexas.gov/
https://www.montgomerytexas.gov/

9. Consideration and Possible action on the recommendation to City Council to reappoint expiring
term members to the MEDC Board for 2 years.

BOARD INQUIRY

Pursuant to Texas Government Code Section 551.042, Montgomery Economic Development Corporation
members may inquire about a subject not specifically listed on this Agenda. Responses are limited to the
recitation of existing policy or a statement of specific factual information given in response to the inquiry.
Any deliberation or decision shall be limited to a proposal to place on the agenda of a future meeting.

ADJOURNMENT

I, Corinne Tilley, the Undersigned Authority, do hereby certify that this notice of meeting was posted on
the website and bulletin board at City Hall of the City of Montgomery, Texas, a place convenient and
readily accessible to the general public at all times. This notice was posted at said locations on the following
date and time: December 13, 2024 by 6:00 pm and remained so posted continuously for at least 72 hours
preceding the scheduled time of said meeting.

/sl Corinne Tilley

This facility is wheelchair accessible and accessible parking spaces are available. Please contact the City
Secretary’s office at 936-597-6434 for further information or for special accommodation.
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Montgomery City Council
AGENDA REPORT

Meeting Date: December 17, 2024

Budgeted Amount: N/A

Department: Administration

Prepared By: Ruby Beaven

Consideration and possible action on the Regular
Special Meeting Minutes of November 07, 2024.

Meeting Minutes of October 15, 2024 and

Recommendation
Staff recommends approval of meeting minutes,

as presented.

Discussion

Please see the accompanying minutes:

Regular Meeting Minutes of October 15, 2024
Special Meeting Minutes of November 07, 2024.

Approved By

City Secretary &
Director of

Administrative Ruby Beaven
Services

Date: 12/11/2024

City Administrator

Date:




MINUTES OF MEDC REGULAR MEETING
October 15, 2024

MONTGOMERY ECONOMIC DEVELOPMENT CORPORATION

CALL TO ORDER

President Jeff Angelo called the meeting to order at 6:00 p.m.

Present:

Absent:

Jeff Angelo — President

Carol Langley - Treasurer
Wade Nelson — Board Member
Casey Olson — Board Member

Arnette Easley — Vice President
Ryan Londeen — Secretary
Dan Walker — Board Member

Also Present:  Gary Palmer, City Administrator

Dave McCorquodale, Director of Planning & Development

PUBLIC FORUM

No public comments were made.

REGULAR AGENDA

1.
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Approval of the August 20, 2024 MEDC Reqular Meeting Minutes.

Motion to approve the minutes as presented was made by Casey Olson and seconded by Wade
Nelson. All in favor. (4-0).

Consideration and possible action on a grant request for the 2024 Wreaths Across America as
submitted by Rebecca Huss.

Presentation of the Wreaths Across America grant request by Rebecca Huss and discussion with
the Board about the importance of the City’s historic cemeteries and the role efforts like this
play in preserving them. It was clarified and agreed between the Board, staff, and applicant that
the grant was to be a reimbursement grant as had been done in past years.

Motion to approve the grant request for Wreaths Across America for $853.00 as presented was
made by Casey Olson and seconded by Carol Langley. All in favor. (4-0).

October MEDC Financial Report.

Carol Langley, Board Treasurer said the financial report was in order and there were no issues
of note to mention.
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Motion to approve the October Financial Report was made by Casey Olson and seconded by
Wade Nelson. All in favor. (4-0).

September Financial Report.

Carol Langley, Board Treasurer said the financial report was in order and there were no issues
of note to mention.

Motion to approve the September Financial Report was made by Casey Olson and seconded by
Wade Nelson. All in favor. (4-0).

5. Discussion only on the concept of the City engaging in public-private partnerships for
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development initiatives.

Gary Palmer said he and Wade Nelson had a brief conversation about public-private
partnerships (P3’s) and wanted to share the idea with the Board to get feedback and direction.
Wade gave an overview of the concept of cities partnering with developers and other private
entities on projects that advance the City’s goals (examples included providing parks, public
buildings, and facilities, etc.). Gary Palmer added that P3’s are beneficial when there is a need
to share project risk/liability on a project. Wade Nelson noted there were several existing
developers who were stakeholders in the City and who expressed interest in having a
conversation with the City about potential projects that would be suited to a P3 framework.
The Board consensus was to research the topic more and present information at an upcoming
meeting before the end of the year. Possible resources include TML legal advice, our City
Attorney, and Texas A&M. Wade Nelson agreed to contact Brad Stafford, former Navasota
City Manager to invite him to share his perspective and experience on downtown
redevelopment efforts. After the Board gains a better understanding of P3’s, next steps include
initial discussion with developers and stakeholders.

No formal action was taken.

Discussion on licensing certain city businesses to sell City of Montgomery trademarked
merchandise.

Gary Palmer said he had asked the City Attorneys for a draft trademark licensing agreement and
guidance related to using the City’s “Birthplace of the Texas Flag” trademark but was still
waiting on it. Gary Palmer discussed ideas with the Board that included the City producing
merchandise for resale by downtown merchants. While providing for quality control, a limiting
factor is lack of staff resources and space to store merchandise waiting to be distributed. Also
discussed was limiting city involvement to the licensing agreement and allowing merchants to
produce their own merchandise with city branding. Considerations such as types of merchandise
suitable for city branding, limiting approved vendors to make merchandise, and exploring local
vendor options were discussed. Discussion was also had about allowing the use of the City seal
for merchandising efforts. Dave McCorquodale agreed to check with the City Attorneys on
considerations for use of the City seal and on trademark renewal. Jeff Angelo agreed to connect
with local vendors who might be able to produce merchandise. Gary Palmer agreed to talk with
downtown merchants to get feedback on the types of products that would have the highest
potential to sell in their stores.
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No formal action was taken though the item was understood to be coming back with updates at
an upcoming meeting.

BOARD INQUIRY

Carol Langley commended Rebecca Huss on her efforts on the Quilt Walk. Brief discussion
was had on ensuring that an After-Action-Report was done for this and other events to identify
what elements could be improved at future events, what to keep, and what to change.

Gary Palmer provided an update on the new Events Coordinator, Stephanie Johnson, who will
be starting on October 23",

Discussion was had on the upcoming regular meeting schedule. Gary Palmer reminded the
Board of the Joint Meeting of City Council, P&Z, and MEDC on November 19" which is the
next regular meeting for MEDC. With the upcoming Thanksgiving and Christmas holidays, it
was determined that a Special Meeting would be needed. The 12/17/24 Regular Meeting would
be cancelled in favor of a Special Meeting to be held on 12/2/24, the first Monday in December.

ADJOURNMENT

Motion by Carol Langley and seconded by Wade Nelson to adjourn at 6:53 p.m. All in
favor. (4-0).

Submitted by: Date Approved:
Diana Titus, Deputy City Secretary

Jeff Angelo, MEDC President
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MINUTES OF MEDC SPECIAL MEETING
November 7, 2024

MONTGOMERY ECONOMIC DEVELOPMENT CORPORATION

CALL TO ORDER

President Jeff Angelo called the meeting to order at 6:00 p.m.

Present:

Absent:

Jeff Angelo — President

Arnette Easley — Vice President
Carol Langley — Treasurer
Ryan Londeen - Secretary
Wade Nelson — Board Member
Casey Olson — Board Member
Dan Walker — Board Member

None

Also Present:  Gary Palmer, City Administrator

Dave McCorquodale, Director of Planning & Development
Sara Countryman, Mayor

Carol Langley, Councilmember

Stan Donaldson, Councilmember

Alan Petrov, City Attorney

Stephanie Johnson, Special Events Coordinator

PUBLIC FORUM

No public comments were made.

REGULAR AGENDA

1.
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Economic Development Discussion with Brad Stafford

Mr. Brad Stafford, former City Manager for the City of Navasota said he did not prepare a
presentation but came to answer questions and discuss what they did and how they did things.
Wade Nelson said he thinks everyone has seen what the City of Navasota has done and Mr.
Stafford was an integral part of it. He said it is impressive and it happened fairly quickly. Mr.
Stafford said in local government time it was quick. Mr. Stafford said he was telling Mr. Palmer
it was a lot of luck. He said the way it happened was the City was divided. The City Council
and City Manager, two prior to him had made some decisions that split the community and also
cost the community a lot of money. When he went in he followed another guy who came in and
was in that real bad period where you have the complete flip of Council and so you are doing a
total u-turn from what you were doing. When he came in Council still had a few of the u-turn
people and some of the new people coming in. He said he is nothing more than just a country
boy from west Texas and he walks in, makes friends with everyone and got lucky because they
all bought into what they were looking at and trying to do and he could see just like he sees in
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this city lots and lots of potential. There was so much there just really untapped. It was tapped
back in the 1800’s early 1900’s and everything was popping and moving and then something
happened. They built cities bigger than them. The key was how do they get it back. How do
they make their downtown viable or more viable than it was. He was there four years and started
talking with the mayor quietly about there is a need to do something in this town. If you want
to make it grow we need to do something and to do it we need to make sure city hall is an
integral part of downtown. Mr. Stafford said they finally got it in front of Council talking about
it and went through the process. They talked and had public meetings and you have the one
councilman who sacrifices himself and says is downtown the place to go or should we build it
out on highway 6 which was perfect and he did it on purpose. The people rose up and said no
we are building downtown and saving downtown. Mr. Stafford said that is how they started and
with that they got lucky and timing is everything. They got lucky with the bonds and went in
and built city hall and started streetscapes. While they are doing all this they are going to all the
Texas downtown associations, the TML, everything they could find for downtowns. They
started having meetings with citizens, all their Boards, and City Council trying to get everyone
on board to move in a similar direction. Once they showed pictures and they see the landscapes
and the streetscapes and how city hall was going to look like the old 1903 city hall people bought
in like crazy and got excited. He said then you have to start, and this is the longest piece of all
is the economic development side where you start to bring in the businesses that are going to
come into town. He said he just went downtown before he came here. You have restaurants and
people all over the place and it is 5:30 p.m. and that is very cool because that is what you want.
It is how you keep these downtowns going because you have people there during the day but
they also stay in the evening. He said that is where they struggled for a long time but now they
have night life and things are happening. He said he actually tried to steal one of Montgomery’s
businesses. Cozy Grape came and talked with him because he was trying to get someone in their
city. He tried his best but did not succeed with Cozy Grape obviously but they did succeed with
others. He said that is the key you have to get around and talk and talk. They were committed it
was going to be mom and pop’s and it was not going to be chains. When they attract the Conroe
people or the Bryan people or whoever they are attracting they do not want the chains and the
outside people do not want the chains. That was their key but as you know the mom and pop’s
are the toughest because they have a harder time and they do not have the capital. He said he
did look at Montgomery’s budget and you have some things that they have. He sees there is a
downtown facade program and said they used their fagcade program a lot because they wanted
to make it look better. He does not know if everyone knows what it looked like 18 years ago
but downtown was not pretty as it was old and had been neglected but the bones were beautiful.
The key is you have to have that vision and it has to start here and in City Council and your
citizens have to buy into it. The toughest part is to get everyone on board but you are not going
to get everyone on board, but if you get enough people on board it gains that traction and
momentum because who are your best sales people. The people here are your sales people. He
said he can go out and tell everyone how cool you are but when they show up and they walk up
to one of you and ask where do you go to eat and you say Conroe you did not sell anyone. He
said he started with their staff and started doing the salesmen training. If someone asks you were
to eat and you do not know you make something up, but you are going to eat here in this city
and are not going to Bryan, College Station, or Brenham.

Jeff Angelo asked Mr. Stafford how did he get people coming in from Conroe, Anderson,
College Station, or Bryan and asked if there was some type of concerted marketing effort. Mr.
Stafford said yes there was. Jeff Angelo asked if that was part of their plan. Mr. Stafford said
yes. Jeff Angelo asked him to take him through the process of where he started and like phase
one, two, and three, and the time line for that. Mr. Stafford said they started internally and
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making sure their sales people were on their toes. Not only with staff, but once they finished
getting staff going they went out into the public and started the Navasota University or Citizens
University, not sure exactly what it was called now so people could get excited about what is
happening in the city. You sell what you are doing and you make sure that your product is the
best and that these people understand it. They started there and once they got that done every
chance he got to be on a radio interview in Bryan, College Station, on the television and he tried
everything to get in the Houston television market and occasionally they could get on but it was
hard and they did everything they could. He told staff they will not turn down an interview and
they were sending things to the media. Mr. Stafford said you do a press release. They started
having concerts downtown and started pushing it and all of a sudden KBTX started showing up
wanting to interview them. Then he started getting the mayor in front of them. The mayor even
took his own money and started a coffee shop downtown as they did not have one and even paid
to have a mural painted on the side of the coffee shop. Jeff Angelo asked of the businesses they
brought in which ones really kicked it off and people started showing up in droves. Mr. Stafford
said he thinks Classic Rock Coffee was the one that first kicked it off right off the bat because
it appeals to people in his age group, late fifties that love classic rock music, like to drink coffee
and go to a cool little town. It is also the people that have a little bit of extra spending money
because their kids have all moved out. They also had antique shops and then all of a sudden
they started getting boutiques and that really brings people in. He said he spent a lot of his days
walking downtown asking people where they are from. There were people from The Woodland,
Montgomery, Conroe, Bryan, Brenham. Everyone tells you Brenham has the best downtown
and people were coming from Brenham to go to Navasota after they started pushing and they
started finding them. He said you would not believe the people even today that say they had no
idea what was going on downtown. They remember it from 20 years ago and start looking at it
and coming back and having girls weekend, the guys come down and now, especially with the
hotel, they are starting to see a lot of people traveling to SCC football coming in. He remembers
the first year the Aggie’s played Alabama at home. He thought he was in Alabama because he
never saw so many Alabama flags in his life in their downtown. It said it was cool because they
spent a lot of money on that and they actually marketed to the SCC the first year the Aggie’s
were in ACC. Mayor Countryman asked what did that cost. Mr. Stafford said he does not
remember exactly because it was so long ago but they used EDC funds and H.O.T. (hotel
occupancy tax) funds. He said it paid off and it is still paying off that they did that. On the other
marketing end of it they found a guy who created the Navasota Magazine. He said they had all
of these mailing addresses to anywhere in the Houston market. They concentrated in
Montgomery, Conroe, The Woodlands, and anything on the northwest side of Houston and
spent a lot of money shipping these magazines that had interviews with their citizens and
business owners talking about how great Navasota was. A lot of the stuff they did back then he
does not think they are doing anymore. This is how they really started hammering people to
come find them and see where they are. Then Mr. Stafford had the opportunity to be a presenter
at the TML conference and ended up presenting multiple times. He said he still would if they
asked him because he loved what they did and how they did it. He thinks Navasota is a cool city
and he still lives there. He retired and then went to work for Bleyl Engineering for a couple
years and then went to work for the City of Bryan as the Director of Parks Recreation and
Facilities.

Arnette Easley asked in the process how business friendly was the city to businesses that want
to come in and establish a business to bring that revenue in. Mr. Stafford said that was a big
deal and when he first got there everyone said no one is coming to Navasota because the city is
not business friendly. They then brought in a consultant who did some surveys for them and
talked with different people and he walked the streets with the consultant. They asked a lot of
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questions and received good feedback. They found out that they needed to change some
ordinances and change how they dealt with people and they did. They did a total turnaround
and made sure their staff was extremely friendly and helpful. They were very lenient to get these
people in here and they did all they could to get them here. Wherever you go, people will tell
you the city is the hardest to deal with and it is true because it is government. You need to have
rules and regulations but you can work with people. However if a business comes to town and
sees you are not taking care of your city they are not coming because they think you will not
take care of them. Mr. Stafford said his door was open to anybody anytime that wanted to talk
and he would work with them. He would go look at their property or give them an idea. He said
you get them moving and before you know it they either sale or they start complying completely.
You have to make a huge effort to win these people over and have them understand that we are
in it for the people. You need to make sure they are taken care of.

Jeff Angelo said if he is hearing correctly, the formula is a) get a plan b) work the plan with
cooperation and enthusiasm of the downtown businesses, pull together the resources to recreate
the facades to give it the look you are wanting in the plan and then start trying to drive businesses
to the downtown area. He said he does not think it is going to be a huge stretch to get businesses
downtown to want to participate. Mayor Countryman said they already have. She said they now
need to execute the plan. Mr. Stafford said you need to look at your codes and make sure people
are doing what you need them to do to keep the look and the feel. Also you need to get a sign
ordinance. He asked how many times have you had your head handed over to you over signage.
He said they did twice and had to do their sign ordinance over twice. It is much better now and
much more business friendly but it took some time. When your elected officials all have their
vision, city staff have their vision, the citizens have a vision and somehow you have to get it to
where you can make it all work. The sign ordinance was probably the worst thing but the best
thing he ever did. Mayor Countryman said something they learned when they went to Texas,
downtown in Navasota at the hotel a few months ago, was you all wanted a mead. They sent
out 200 letters to every winery within 50 or 100 miles of here and what did you get. It was a
building the city owned and the mead that the bee farm out here now has mead and they are
killing it. They just had their grand opening. Mr. Stafford said that started when he was there
and they did the same thing with restaurants, sending letters to mom and pop restaurants in the
Houston market, Houston, Bryan, College Station and would find people. Another thing he did
was when he was on vacation if he found a place he really liked he would ask them if they ever
though about coming to Navasota. He continued saying everyone here has to be the salesperson
because you never know when it is going to click.

Jeff Angelo said, first steps, next week they have a stakeholders meeting with all the downtown
businesses along with the consulting firm they have retained. They have sent out surveys,
collected the responses and now it is time for everyone to come together and complete the
vision. They have a long-term directional signage and some city scapes, things they have already
put together on paper but they have to get buy in now. He asked what were your first steps and
what did you do. Mr. Stafford said to get to buy in you have to listen. Do not tell them you are
doing this. You have to listen to them and your citizens because everyone is going to give you
bits and pieces of what they have a vision of for downtown. You have to be able to mold your
vision, their vision, and everybody’s vision is into this one place. People are going to complain
about parking, and he is sure they already do, because there is no parking down there and it is
tough to walk down there. Those types of things, such as trash, as trash is a big deal. They put
trash receptacles everywhere, added benches and sold some street scapes. He said you attract
people when things are pretty and you also attract new businesses because they look at it and
say these people love their city, they care and want to be here.
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Jeff Angelo said Wade Nelson mentioned at the last meeting of bringing in developers that have
a stake in the city is important. Mr. Stafford said it is very important. Wade Nelson said you
have to partner up. Mr. Stafford said there is one he tried to partner with for years and never
made it work but they wanted to. There were others through that they were able to bring in and
work with. Some of theirs were just housing developments because those guys put money in
too and they also bring in people to town that are going to spend money in your downtown that
are going to attract another business to come in. He said if you look at Rail & Rye they own
multiple buildings in the downtown and they fixed every one of them up and have a business in
every one of them. They do not own all the businesses but they fixed it up and rented and that
is where it is a key. You need someone who has the money to come in here and not only buy
the building but to fix the building up because that was their problem. They had all these people
that owned the buildings and they did not do anything with them and so they started selling.
Wade Nelson said partnering with the prominent owners in the area is the key because the City
does not have the funds to go out and do it on their own. Mr. Stafford said correct. He said take
Railroad Street where you have the hotel, Rail & Rye, Red Board Tavern, the attorneys office.
What you do not see is what is in the alley. He kept listening to them because they were getting
flooded from the alley because water was getting in, utility lines are not large enough, and poles
are starting to lean. They went to Council and told them this is what we are going to have to do
to get these people to go ahead and buy and really do what they need to do. They went in and
spent around $300,000 and replaced every utility line, water, sewer, and gas. They worked with
the phone company, the power company and got everything replaced in that alley and put as
much of the power underground as they could and the city paid for all of that but now you see
what we got on the other side. He said they took advantage and took advantage of every grant
opportunity they could. The downtown flooded and they received some hazard mitigation
money. He told Council if these guys are flooding we need to redo Railroad Street and redo the
drainage on Railroad Street and that is how Railroad Street was beautified. They used the hazard
mitigation money to beautify the street and improve drainage and improve the drainage in the
alley. He said he does not have exact numbers on what they did but they leveraged all of their
bond money with grant funds for downtown redevelopment funds and any CDBG funds they
could get to use downtown because you only get those every three to four years. One thing
where he made a huge mistake when you are talking about the plan. Too much of the plan is
here and he does not work there anymore. He said he told them that was a mistake because the
vision that he had in his head and he could tell the Mayor and Council but they have businesses
that are working and doing their thing but he said for their next block that we are going to redo
here is what we need to do, here is why, and here is where and it got lost when he said he was
done. The last bit they did was in the process when he left and some of the things that did not
get done was because they were in his head.

Wade Nelson said they have land owners and developers that want to do something. How do
you incentivize your property owners and developers to do what you would like to see them do.
There is a way to incentivize and help them get there. Mr. Stafford said you use your economic
development incentive packages that you can come up with. He said they did some things where
they would talk them into doing for example you want to redo this, well | want the sidewalk
and | will pay you back 50 percent of the sidewalk, or | need you to do this and we will give
you that. Mr. Stafford said so you are helping them but it is really not a lot of help, but some. A
lot of times a lot of people are just looking for is what you buy in, what the city buys in. Wade
Nelson said yes because they want an easy path to do the right thing and they do not want you
on their back the whole way. Mr. Stafford said correct, they want the city to be a partner. You
have a development agreement with them and get it going and then you go work with them, the
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code enforcement or the inspector. If you do your inspections the inspector needs to understand
to work with people. Do not just walk up there and red tag them and then go on about your
business. Walk up and ask them to show you what they were doing. The inspector has to meet
code too. Wade Nelson asked how do you incentivize the business. If you are helping the
developer get there how do you incentivize the business to come here. Mr. Strafford said he
does not think they did a great job of incentivizing people to come other than just letting them
know it was a great place to live, a great place to work, the taxes were reasonable, and the utility
rates were reasonable, and we will work with you and promote you. They used their EDC to do
a lot of promotion of their downtown which helped them. They bought billboards and then they
(the business) would put a little money in and they (the city) put the majority in. They would
help them by giving them a little money to do a website and the businesses loved it. They even
got people to help them do a website just to try and help to get their word out. It was little. They
did not have a pile of money. Wade Nelson asked if Rail & Rye was their prominent land owner.
Mr. Stafford said the funny part is he (Rail & Rye) came in four years before he retired and
when he came in he sat down with him and started talking and that is when he decided he was
buying all these buildings. The buyer was around 32 years old but he had a great vision. He
asked Mr. Stafford what he thought the city needed and they worked with him. There were a lot
of struggles because his contractors came in and did some squirrely things but they just kept
staying with it. His partner got mad at them a few times but he would always go down there and
really try to keep it smooth. Mr. Stafford said he made a lot of effort to make it work because
he was committed and they were going to make it happen. He kept reminding staff they had to
work with them and sometimes staff gets frustrated when you start pushing so you have to
explain to them the bigger picture. As far as an incentive, he did not really get much incentive
other than $100,000 worth of work in an alley that benefitted him tremendously. Wade Nelson
said it is really a partnership and egos go to the side in order to work together. Mr. Stafford said
they are not in this for the recognition but are getting it for the city. The key is we are the face
so we have to be out there being nice and we have to be the ones working through those issues.
He had to sit down with a lot of his staff because when he first got there they were just use to
being the hammer. He also said he thinks they created the nicest group of people at city hall and
then their city staff were willing to work with people and work through the problems. When a
business owner would come in and want to do something they would sit down with all of their
directors like public works would be in there, the inspector, the city manager. They would all
be in the room with that person when they came in and said we want to do “x” whatever it is
and then they just went through it. They asked all of us questions and he pretty much told them
if you do not tell them they have to do it here they do not have to do it because we are famous
as cities of you start building and get right here and you are ready to open the door but, oh wait
a minute you forgot to do this. What you tell them that is what you are stuck with so you better
tell them everything now and it is only fair. Dan Walker said you should not shut a business
down because it is costing them a ton of money every time you mess up. Mr. Stafford said our
mess up should not cost them anything. We all mess up and no one is perfect. We are all going
to make mistakes. If you make a mistake you work through it and figure out how to get them
opened up again and sometimes it is easier said than done, but you can do it. Staff has to do a
lot of thinking about being creative of how we get these people to where they want to be up
front and you cannot lay it all on one person. The whole staff has to be thinking through every
day. You have to be friendly and always have an answer.

Jeff Angelo said it sounds like you had a good leadership culture and it transferred to your staff
or team and co-workers. Everyone was operating from the same playbook which he thinks is
probably their first challenge. We have to get everyone working off the same playbook. He said
he thinks it is important. These people seem really overburdened right now. Stephanie Johnson
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is brand new and he knows what she is going through. It is just so much and there is not enough
staff to really get these jobs done. There is not a place to put staff. They are at a catch 22 but he
cannot imagine they are the only ones that ever went through this. Mr. Stafford said it is never
going to get easier. He said government is tough right now. He built up a staff and then had to
lay them off, but when you build up that staff and have them all going in the right direction and
everything is good then all of a sudden the tap runs dry it is pretty tough. They had cleaned up
the city pretty good. There was no dead weight but they had a lot of people but then all of a
sudden the price of oil goes up and all of his companies out in the industrial park quit buying
gas. He then started realizing they were going to be $2 million short. You cannot finish $2
million short when you do not have very much money to begin with. They did everything they
could to cut, cut, cut, and could not cut anymore so they had to cut the most expensive piece.
He said the hardest thing he did was promise citizens they would not see a change in service
and they laid off 25 percent of their staff. Wade Nelson said Rail & Rye obviously was integral
as far as attracting hotels or did they do that all on their own. Mr. Stafford said it actually all
started around the same time. He said all those buildings right there and then the building across
the street that is Circle P, about three years before all of those were bought he had this guy from
Austin come in wanting to buy every bit of this to redevelop it and do a hotel. He was working
with him and the man from Austin convinces all of those business owners that he is fixing to
buy them out and comes to him and says a good city manager would spend a good chunk of
money in getting those buildings bought. Mr. Stafford said well | guess | am not a good city
manager because | am not going to do that because that would be illegal. He said he bashed and
bad mouthed him but also helped clean up a couple of businesses that were in there because
they were convinced they were fixing to sale so they started cleaning up and getting everything
ready to go which made it attractive for these other people to come in. Mr. Stafford said he is
actually his neighbor and is a good friend of his to this day, but he was just tired of working and
wanted to retire so he sold it to them and sold them three buildings. The hotel did not have a
roof and was full of pigeons, owls, and rats and these people had this vision. They walked in
and there were two buildings where the Red Board Tavern is that was part of it and then the
hotel. On the third floor these people had built their residence but the rest of the place was junk.
These people saw this and they bought it. His name is Steve who is an attorney in Houston and
he was buying it because he was going to retire and just put his office in it. Then all of a sudden
he thought he could make it a hotel and his wife said yes she thought he should. Mr. Stafford
said he is glad someone had the vision and the money to go in and do that and that is the key. If
you can find those people and then you start working with them and then that is where you go
in and spend $300,000 on an alley way or do whatever you can.

Mayor Countryman asked what is the occupancy of the hotel. Mr. Stafford said there is hardly
anyone staying there on the weekdays. Wade Nelson said that is what we would be. Mr. Stafford
said as long as they know that they can accommodate. He said they did the restaurant because
they wanted to have something else for people to do. They have their coffee shop; they do music
and do different things for people to come in during the week if nothing else to buy beer. He
said he thinks a lot of people go to the speakeasy. There are always people in there. The funny
part is he does not know a lot of the people that are in there and he has lived in Navasota almost
10 years but that means it is really good. He said that is where you make your money when
people come in from out of town and spending their money.

Jeff Angelo asked what do you think is the biggest attraction you were able to put in that just
really sets the city apart from other downtowns. Mr. Stafford said he thinks it is just the feel of
downtown. When you go to Navasota you feel like you are in a Hallmark movie and the same
thing could happen right here. You feel like you are in that Hallmark movie. People are friendly
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and it is easy to walk. You feel like you have left the hustle and bustle. Jeff Angelo said that is
really what we are talking about here. Dan Walker said but you dealt with TXDOT and all the
other things that we have to deal with also. Mr. Stafford said yes, TXDOT is right through the
middle of downtown. Wade Nelson said we have FM 149 and SH-105. SH-105 and TxDOT
want to raise medians throughout town. Mr. Stafford said of course they do. Wade Nelson said
someone is getting money under the table and it is everywhere you go now. He said it will pick
up from Lone Star Parkway to Lone Star Parkway and all the way through Dobbin. Mr. Stafford
asked seriously that far. Wade Nelson said yes and it will go to Navasota eventually. Mr.
Stafford said they are actually going to widen from FM 249 into Navasota within the next few
years. Mayor Countryman asked about the sidewalks. Mr. Stafford said he promises that
sidewalks in this town will make a difference. Mayor Countryman asked even on SH-105. Mr.
Stafford said yes. He said the big thing is you need to look at this as long, long-term so you start
building this out for long-term. No one in this room may not see the final product. Ryan Londeen
said they have a plan already for the smaller downtown and have to start there. He said they
have done plan after plan and have never broken ground except for the small sidewalk on
Clepper Street. We have a downtown plan where we want to increase the aesthetics starting on
McCown but now we are waiting to do all the underground stuff and it takes time. Wade Nelson
said the problem is you get so narrow focused on one thing and TXDOT passes you up and says
we did not hear from you and we are going to do what we want to do. You have to stay ahead
of it. Jeff Angelo asked if they can get sidewalks in downtown. Mr. Walker said absolutely. Jeff
Angelo asked if that is what they need. Mr. Stafford asked did you say you were working on
infrastructure like your utilities. Mr. Palmer said they are in the process of doing a strategic plan
for the downtown and thinks out of that is going to come a lot of the initiatives that are in the
Texas A&M comprehensive plan which has a million recommendations in it and they have to
get it done in digestible chunks and identify the priorities to start working on. Mr. Stafford said
they had a comprehensive plan and is a little more comprehensive than he could swallow so
they paid some money for a professional to come in. They had to have a focus and they got it
focused and that is when they started. When they started in their downtown you said sidewalks.
Well they put in water, sewer, and gas, then sidewalk, street, curb, and gutter if it needed it. He
said sometimes they were only doing a block at a time but that is what they could afford. They
would go out and leverage with CBDG money or hazard litigation money. You have to figure
out all the ways that you can leverage that to get your water, sewer, sidewalks, curbs, and
gutters. If you are doing one block at a time, you are doing one block at a time. Wade Nelson
said that is what they are doing. It just takes time. Ryan Londeen said on TxDOT thing they
have been putting sidewalks on their highways. He said he thinks they do not need a
comprehensive plan to encourage them to use sidewalks if they come in but thinks they do need
to talk with them. Mr. Stafford said you do need to partner with TXDOT. Wade Nelson said that
is what he is saying, like medians. If you want those irrigated and landscaped they are not going
to do it unless you tell them to. They will not plan for it as it will be solid concrete. Ryan
Londeen said they need to get with them ahead of time to communicate that with them in the
design. Mr. Stafford said if you look even outside of downtown Navasota you will notice there
are turnarounds and bridges. Those were not there. He started getting complaints of the two-
way frontage roads. He started thinking how are they going to do this because he knows they
are going to come at him with one-way frontage roads and sure enough that is the first thing
they did. The problem is the city will not let us do it. He asked why do you say that. Well,
because we have tried before. Mr. Stafford said well let us do this. Why not give us turnarounds
and all the bridges, make them decorative and make this look good and then give me a cross
walk to the school. They did all of it. He said their decorative stuff was through the Navasota
Beautiful which had won the governor’s community achievement award and they award you a
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certain amount of dollars from TxXDOT to use toward the project on a highway. They were able
to get the turnarounds and crosswalks by negotiating.

Mr. Palmer asked Mr. Stafford if he could speak on some of the funding mechanisms used. Mr.
Stafford said they used general fund money, bond money, and CBDG money. Ryan Londeen
asked if CBDG was for the drainage. Mr. Stafford said no it was hazard litigation. Mr. Palmer
said they could not use CBDG money. Mr. Stafford said he thinks you can still do downtown if
you can. There may be somewhere you can go. Mr. Stafford said the scariest thing he did was
convince a city that had been in a battle over the last bond they passed to build a golf course.
He said let us do a bond. They did the bond and did it right to where they had enough money to
do a lot of street work. Ryan Londeen said he thinks the problem here is a bit different as they
have so much growth that every penny of the bond money that they can get goes straight back
into capital improvements projects. There is almost always no money going back into the
downtown area. Mr. Palmer asked if they used revenue bonds or EDC backed. Mr. Stafford said
it was general fund backed. He said they used Certificate of Obligations (CO) and it was
specified it was downtown. He said they got EDC behind them and got EDC to put some money
into certain things they wanted to do that were extra but they did a CO and their bond covenants
made sure that it was all downtown stuff. It was not for anybody else. Mr. Palmer asked no
special assessments. Mr. Stafford said no. He said as he mentioned early on there was a lot of
luck involved. He sold it to the City Council and then City Council sold it to the public that they
were going to increase taxes by 12 cents and they increased taxes by six cents. One of their
biggest detractors when she came in and they did their public meetings to show what they were
doing because they actually asked them do you want CO’s or General Obligations (GO’s). Not
one person in town asked for the vote. They did not want the GO’s. They said go CO’s. It takes
too long and cost too much money to go GO’s. The biggest detractor and she is was on Council
whenever he got hired and he swore she hated him. He does not know if she did or not as she is
passed away now but she sat in a meeting and said Navasota needs this. Do not put that up to a
vote. He said he told the City Secretary you better write that down. Not one person asked them
to put it to a vote but they did a whole lot of leg work to get out there in front of them and show
pictures of what their vision was. Mr. Palmer said heavy community engagement. Mr. Stafford
said yes. They did not have not one town hall meeting at city hall, not one on purpose. They
went out to them, to the VFW’s, churches, schools, libraries, and went everywhere they could
go that was not a city hall so that they were not intimidated. He said that helped to get that
passed too. When they built that city hall people stood around and watched all the time. They
shut down the streets and people got their lawn chairs and watched them. He said it brought
their community together and that was the goal. When they have Texas birthday bash and all
those things they are at the lawn of city hall for a reason. It is a gathering place and on purpose
because they did not have a gathering place. Wade Nelson said creating a city center. Mr.
Stafford said yes. He said it changed peoples attitudes and the community changed. They got a
lot more pride in the city and they started bragging instead of calling them nasty names. Arnette
Easley said with a lot of collaboration with the businesses and bringing them in, what was the
timeline to bring it all to fruition. Mr. Stafford said it is still happening. Wade Nelson asked
about the timeline for when it started looking finished. Mr. Stafford said it was whenever they
opened up Railroad Street which would have been four years ago. Wade Nelson asked from the
time you started to that point. Mr. Stafford said 12 years. Mayor Countryman said she feels like
they are a little bit ahead of what the plan was. They have their stuff somewhat together and are
not starting from zero. Mr. Stafford said yes. He said his deal was he would sit in these town
hall meetings and hear all about Brenham and Bryan and you have to remember we were 10
years behind. They started 10 years before we started having this conversation and that is where
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you all are, but you are ahead and you have some stuff going. They have to understand this will
not happen tomorrow. It takes all of us time to build this up.

Jeff Angelo asked how did the businesses benefit at the end of the day and did the city benefit
from a tax point. Mr. Stafford said everybody benefits because more traffic drives more sales
tax and more restaurant sales. They benefited because of the amount of homes that had been
built in Navasota in that 20 years. He said when he got there they were averaging five permits
a year and then for years they were at 100 permits. They had more permits than Brenham. He
said it is enthusiasm and that was the whole key in his mind. He said he does not know anything;
he got lucky but enthusiasm really gets you going. When people see you believe, they believe
and it just builds that momentum and it keeps growing.

Dan Walker asked what type of tidbits would you throw out there while you were doing these
projects. He said they have a lot of talk around here and not a lot of action. Are you coming in
and doing signage or something like that and saying look at this vision. Mr. Stafford said you
better do a press release, you better do signage and go to the Lion’s Club and talk about it. Any
opportunity you get you go and talk about it. We have this business coming to town, we have
this happening, we are doing these sidewalks and medians, we are working with TxDOT. You
have to go and be your sales person. You all have to be the ones telling people, sitting in front
of others saying we are doing this. Here is a press release, this is happening and here is what it
is going to look like. He said they put up a sign saying your tax dollars at work. Some of it
sounds cheesy but it really works because people think you do not do anything.

Wade Nelson asked what kept them from doing TIRZ. Mr. Stafford said City Council did not
want to. He said he wanted to do a TIRZ for years and he could never convince them. Council
said they were doing good the way they were. Mr. Stafford said he understood but they would
have more money if they would do this. He said they have a TIRZ now but it is over on the east
side. Wade Nelson asked if Brian used TIRZ. Mrs. Stafford said yes. He thinks it adds to your
financial abilities. Wade Nelson said you can do more things in the same time frame. Mr.
Stafford said if they did not want to do one but they were willing to pass a bond or budget the
money that is fine. Wade Nelson said but then you are worried, you are relying on the public.
Mr. Stafford said it still goes around in Navasota today. They only care about downtown. You
can prove to them day in and day out well have you seen the street work we are doing over here
and have you seen the park work over there, but because the focus was downtown that is what
people like. They like your downtown. The downtown is for everybody. He said when you get
down to it where is your most productive land. It is downtown. It is the most tax productive
land you have and it is producing all types of revenue in a much smaller space than Walmart or
Brookshire Brothers.

Mr. Palmer asked if Mr. Stafford has a ballpark of how much he leveraged bond wise in that
span and how much you borrowed. Mr. Stafford said he thinks city hall was $6 million. He
thinks they did an $8 million bond but it has also been 15 years ago and the world was a whole
lot different when they did that price wise. He thinks they did an $8 million bond because they
wanted to make sure they did all the streets around city hall and a parking lot because all they
heard day in and day out was parking, parking, parking. They added 150 parking spaces and
they are still complaining about parking. Wade Nelson asked if they already owned the land.
Mr. Stafford said strategically yes. What happened was when he went to the mayor way early
he said they need to do a big city hall because their city services were scattered in three or four
different buildings and some were ugly. He said you all want a developer to come to town but
we make him go to three different buildings before he can get all his permits which makes no
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sense. The mayor agreed and strategically they started looking around and talking. The old
police station that used to be where city hall sits the city owned that half but did not own the
back half, the south half of that block. They went to talk to that owner and he sold it to them for
a really low price because they told him what their vision was. He said they held it for about
two years before they unleashed the big plan because they wanted to make sure they had the
land that they could do what they wanted to do. He said he can look back today and tell you all
these things he would do different if he was doing it as he writes a lot of things down he has in
his head to this day. He still knows all the things he wants to do and he would be glad for them
to write down what he says. Jeff Angelo said we could use what is in your head. He said the
thing is he spent a lot of his time listening to the people. He loves to talk with them so he would
just go sit and talk and they tell you everything and tell you what they want. If you just listen
they will tell you exactly what they want and then you can start piecing it together and say this
is what our town is going to be and you ask them what do you want to be. You have people say
we are going to be Fredericksburg and | ask why do you want to be Fredericksburg we are
Navasota and they say yes, we want to be the Navasota of Fredericksburg. He would say let us
just be Navasota and build us out and that is where they went. As you start talking with them
their vision starts to change. Everybody has their favorite place and a lot of what we have is a
vision that came from The Woodlands. We spent time in The Woodlands driving around and
walking up and down the streets and they got the builders that built in The Woodlands. Harvey
Builders built a lot of their stuff and they are all over The Woodlands. The whole time they
were walking through there saying we have all this. We have everything they have. We just
need to clean it up. Wade Nelson said it is looking like it belonged all along and blending in but
creating that walkability and that feel of the town center. You can do everything in one place.
Mr. Stafford said the unbelievable part to them was when they started all the events on that lawn
and how many people show up and just love it. He said during covid everyone cancelled their
fireworks show except Navasota. They had fireworks and the Journey Tribute band and they
filled downtown up. He said they did a lot of work to make that happen because he went to
Council and said we can either fall flat on our face or we can be heroes. He said he does not
know what that is going to look like when we do this during covid and luckily all but one of
them thought like he did and they did it. He said they took some chances. He said they spent
tons of money as the Texas birthday bash is not a cheap event. You get a lot of people and every
hotel is full and every restaurant is selling food like crazy and all the boutiques were selling
clothes. He heard they are talking about moving it out of downtown and he is so disappointed
because he does not want that to happen. Mr. Stafford said the way they sold that to the City
Council was they went in and said we need to spend $125,000 to make this happen and we are
going to bring in the best bands they can find and it is going to be a show. It is not going to
make us any money the first few years and then after three years they started charging and
started getting money off of the beer sales. We said you could sell beer but we get a percentage.
The city never got their money back in cash but got in back in hotel tax, sales tax, and you get
it back in just good will. Citizens want things like that. They want to have something to do and
they want to do it at home. There were so many people who would catch him and say this is so
great. | never dreamed | would be able to do this in my backyard. He said it helped them to have
an architect that helped them with their vision. They helped them to say you need that courtyard.
You have to have the professionals. You have consultants and people that can really get you
through that and then your vision. He says it over and over again but it takes a lot of enthusiasm.
The way he is he was always an enthusiastic person and was the biggest cheerleader for
Navasota from the get-go and still cheer for them pretty hard. He thinks that gets you in the door
with a lot of people because if they feel like you love it then they can feel that and they want to
be a part of what you are doing. He said he loves to talk about what they did. Jeff Angelo said
he should because he has done a remarkable job and have inspired them to see what is possible.
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Sometimes you just need to see what is possible to know how to move forward. Mr. Stafford
said everything is possible. Jeff Angelo said when you are dealing with government though it
just feels like you are stuck in mud all the time and so they want to get out of that rut and get
back on firm ground. Mr. Stafford said you still have to go through those processes buy you can
make it work. You have to stay after it and you can speed some things up. Jeff Angelo said he
thinks they are starting to build the pieces now. Mr. Stafford said to get your lawyer to figure
out a lot of ways to speed things up.

Jeff Angelo said he gave them a lot and they just need to take it and digest it with this upcoming
meeting. Mr. Palmer said he thinks after coming out of the vision session they will have a little
better understanding of at least what the downtown vision is and what they want. Mr. Palmer
said he is going to follow up with Mr. Stafford as he has a lot of questions he needs to ask him.
Ryan Londeen said some of the funding mechanism options would be nice although it is
expensive to take out loans right now. Mr. Palmer said he would like to ask him more about
how they marketed and branded, what consultants they have used and how they do the retail
recruitment. Jeff Angelo said there was quite a concerted effort from a marketing standpoint.
Mayor Countryman said everyone was on the same page too and that is helpful when you have
everyone pitching the same idea and same agenda and everyone is selling it.

Ryan Londeen asked whatever happened to why they shot down the TIRZ idea. Mr. Palmer said
since he has been here it has not been shot down it is just they have to get some legs on that
thing. Mr. Palmer said he does not have experience in Texas TIF district development. He said
he thinks they are ripe for exactly that. They have to find a way to generate money to put back
into the downtown area. Mayor Countryman asked where do they tax the east side and then put
it in the downtown or they have to tax the area. Ryan Londeen said it goes back into the area
and then goes back to district. Mr. Palmer said it is setting up a Board and getting the people
that are in that district to be on the Board. It is a process. Mr. Petrov, City Attorney said you
can do it a couple ways. He said you can have like an add-on tax, an extra district that has an
extra 10 cent tax that is devoted to that area or a true TIRZ is in increment where they pay the
same tax rate as everywhere in the city but as it gets redeveloped and the assessed value goes
up you haircut it at the top and that money is devoted to the district. Ryan Londeen said he
thinks that would be a good idea because they are not having to fight over capital projects. He
knows there are other needs outside the city, but the EDC, we really love our downtown and
think it is helpful. It would be good if they could focus on money that is there and then the rest
of the money could go to capital improvement projects. Mr. Palmer said he thinks they need to
dedicate one workshop to talk about all of the options and determine which ones are best
because he is thinking special assessment, TIF district, and TIRZ but they have to pick
something. Mr. Petrov said there are all kinds of vehicles. Jeff Angelo said they at least have
some direction and are very close to getting a vision and already have some drawings. He said
they just need some action. Ryan Londeen said some of it is just getting mired but they have to
do the boring stuff first like McCown Street. It would be great to get that going just so they
could show the rest of the residents they are serious about this but you do have to do the boring
stuff first. Ryan Londeen asked what is the status on the water, sewer, and drainage efforts on
McCown Street. Mr. Palmer said he would have to get an update on that as he does not know
off hand. For him it is about getting the plan and then trying to find out the funding mechanism
and start putting some street scape plans together, an actionable plan and actual construction
drawings. Ryan Londeen said they have construction drawings being developed for McCown
and that is like the pace they can mess with because it is not dealing with TxDOT. It is our area
and so that is a great start. They just need to make sure they do not lose focus and sight of that.
Dan Walker said they just need to get the foundation down first like the water, sewer, and
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drainage done. Jeff Angelo said he thinks that is done. Casey Olson said they have not done the
waterlines yet. Mr. Palmer said he will get an update and send it out to everyone. Jeff Angelo
said he thinks they are pretty close to getting to step one. He said they have done a lot of work
and are very close. They have done the hard stuff. This was perfectly timed because we are
going to have to market this downtown. He said he thinks they are hungry for them to just be
able to do something and so when we say we are sorry you have not seen it but we have been
dressing for awhile but now we are ready.

Mr. Palmer said they have their joint meeting coming up with Kendig Keast Collaborative and
will be doing the interim ordinance amendments which is exactly what he is saying. We are
looking at our ordinances and getting everything ready for the type of development we want to
see. He said they have the vision session with the downtown to get that five year strategic plan
together for downtown and then he has an update for you on the retail recruitment part of that
where Retail Strategies is going out and marketing them to some of these businesses. He said
those are all pieces Mr. Stafford talked about and of course their biggest two things are funding
and just band width, building the capacity to do the work. Those are the two challenges and they
are not insurmountable, they just have to address them. Jeff Angelo said he thinks once
Stephanie gets past these next few events she will get some breathing space and she knows what
to do. You cannot just ask someone to walk in and take over four or five events and having
never participated in any of them. He said plus we need some of our community to come
together and help rally with it like with folks who have done it before. Mr. Palmer said do not
sit on the sidelines and throw grenades but get involved and start helping out. Jeff Angelo said
that is right. We are trying and actually have people who are trying so let us give them the
support they need to make a difference.

Discussion on Licensing of City Trademark and Logo

Jeff Angelo said to tell them what they need to do to make the historic trademark historic. Mr.
Petrov asked what exactly do you want to do with it and correct me if | am wrong but the City
did register that. Mayor Countryman said they registered the birth place of the Texas flag. Jeff
Angelo asked if they are under any legal obligation to do something with it in a specific amount
of time. Mr. Petrov said no. Mayor Countryman said it is just that anything that is marketed with
that on it they get a piece of the pie right. Mr. Petrov said not automatically. He said because
you registered that you can do a cease and assist if someone else is using that so you can stop
other people from using your trademark and that is the benefit of registration. He said you can
license it to people to use and that is how you get a piece of the pie. For example if I am Walt
Disney and | have my Mickey Mouse and ask all license companies to stick it on t-shirts and |
have a licensing agreement with them, for every t-shirt they kick back a percent to me. Mayor
Countryman said Kroger sells the stuff to the schools. We should have them selling stuff for the
City and getting it from Kroger and HEB. Ryan Londeen said when HEB comes through have
them start selling special products. Jeff Angelo asked how do they start that in terms of a
licensing agreement. Mr. Petrov said you have to have someone willing to actually create the
product and market it. Jeff Angelo said they have talked with three companies who want to
participate in that but if they are doing the sales they are selling to the retailors so that would be
us selling. He asked if that is who you cut the licensing deal with, those sellers. Mr. Petrov said
yes. He said you can do it a couple of ways. You can do a licensing agreement depending on
what type of volume you may be thinking about. For smaller volume deals you might just say
pay me $500 and you can use this on as many coffee mugs as you want to try and sell. If you
think they are going to be selling a million coffee mugs you might want to do a buy fee. Jeff
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Angelo asked if you could do it on a scalable type licensing deal to where you start out with a
$500 licensing fee. Mr. Petrov said and if you have a certain volume then you start paying an
additional percentage, yes. He said it is all in how you structure the compensation section. Jeff
Angelo asked how do we go about starting to give companies an opportunity. Do they just reach
out to them and say this is what we are looking at and how would you like to participate. Casey
Olson said they draw up a contract for how they decide they want to do it and just hand it over
to them and say this is what we want to do and if you want to sell it then sign. Mr. Petrov said
they can provide fairly simple licensing agreements. The key is finding the people who want to
participate in that and want to do the leg work. Jeff Angelo asked if we have the artwork for
that. Mayor Countryman asked for the birthplace of the Texas flag. Jeff Angelo said yes. Mayor
Countryman said they were using the goat. Jeff Angelo said maybe have someone draw
something up that is a little bit more professional. Carol Langley asked if the City has it on their
letterhead. Mr. Palmer asked if she meant the birthplace of the Texas flag. Carol Langley said
yes. Mayor Countryman said no this is it right here. Carol Langley asked if they have that logo
right there somewhere. Mr. Palmer said digitally they have the logo. He said it is just a jpeg.
Stephanie Johnson, Special Events Coordinator said it needs to be branded with specific colors
and needs to be a vector file. Jeff Angleo asked if that was a vector file at one point or do we
know. Mr. Palmer said no. Mayor Countryman said this was done like 10 years ago. Jeff Angelo
said we need a graphic artist to review it because he would like to it in a couple of different
ways and not just one way. He said maybe by their next EDC meeting he can present some
different ones. Mayor Countryman said that would be cool to have the logo be coming from
SH-105 the hill coming down with the big Texas flag and rooftops of commercial businesses.
Ryan Londeen said they can hire a copy center and give them a bunch of different ones and they
can sell different formats. Jeff Angelo asked Stephanie to make a note. Mr. Palmer said do not
scare Stephanie with this stuff because he wants her focusing on events. He said he would handle
it. Jeff Angelo said to send him a note to remind him and starting Monday and he will get on it.
Mr. Palmer said because we are a city we have to get three quotes. Jeff Angelo said he will get
three quotes. He said once they get the logo, the brand and whatever they decide on and get the
City to put together a licensing agreement, what is everyone thinking. Something simple like a
$500 licensing agreement. Carol Langley asked why would you do $500. She said small
businesses are not going to go for that. He said he was talking about the wholesale companies.
Casey Olson said the wholesale company making the product that will pay the licensing fee and
they will try and sell it. Jeff Angelo said then they will sell it to the Kroger’s of the world so if
they sell 1,000 t-shirts they way more than made that. Carol Langley said she misunderstood.
She did not think they were going that way. Jeff Angelo said it is better to go that way because
then they can focus on one company that is actually driving the sales for the City. Mr. Petrov
said they might take the product to a couple different stores because Kroger is not going to enter
into the licensing agreement. It is the guy who is making the product. Jeff Angelo said what
they will do is create a scalable environment so they start out with just a small fee and once they
hit a certain benchmark then it just becomes piecemeal after that. He said then they are not out
anymore but at the same time if the logo pops and we are starting to see things jump then we
should be compensated for that. Arnette Easley asked how they would monitor the progress on
that. Jeff Angelo said they have to send a monthly report. Mr. Petrov said that is how you
typically do it. Jeff Angelo said he will work to try and push this along and at least have some
merchandise and once they get some swag they can put it on everything such as keychains.
Stephanie Johnson said her suggestion from the background she has been in is she would do
two logos unless you are going to use one logo for the entire City. She said when you are
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branding you want someone to know you by looking at it. Mr. Palmer said if you are going to
try to find three vendors and get three quotes we are thinking it is going to be a little bit expensive
so we want to bring that back to the next meeting and talk about that. Ryan Londeen said they
need to figure out if it is just a logo or is it like a whole branding package. If we are getting
guotes we need to be consistent with them all. Dan Walker said you have to also look at signage
and things like that. Ryan Londeen said he thinks they have to do it right and get qualifications
from several different people. He said a graphics designer can create a simple little logo or they
can create a whole branding package where they tell you the font and color and when to use
them, what is the sub color, what is the primary color. He said that is more expensive. Jeff
Angelo said that is okay because they are not spending money on anything anyway. Ryan
Londeen said you have to specify on the catalogue of things that we want and we want this
product here so we can get quotes. Carol Langley asked if there is a logo on the signage. Jeff
Angelo said when they get done with it, it will work everywhere. Carol Langley asked if that
was on the signs they already talked about and is there something on it. Jeff Angelo said there
is something on it. Mayor Countryman asked if they have been made yet. Jeff Angelo said no.
He said he will look at all those just to make sure because they do not want to reinvent the
wheel. If they can just say they already have the colors and everything else that we would need
we might as well stick with it. Arnette Easley said if they are going to have three logos the birth
of the Texas flag will be one of the three. Casey Olson said the trademark is the birthplace of
the Texas flag. Jeff Angelo said these are all just drawings so once we get a logo we need to
keep in mind that they already created all this so we do not have to reinvent the wheel too much.
Ryan Londeen said he thought they were going to have some signs. Casey Olson said he did too
and thought they were going to decide on a couple and say build these first. Mr. Palmer said he
thought they did that at the last meeting. Jeff Angelo said he does not know what they did at the
last meeting. Mr. Palmer said he will find out about the signs and email it out to everyone along
with McCown Street progress.

Motion to approve the grant request for Wreaths Across America for $853.00 as presented was
made by Casey Olson and seconded by Carol Langley. All in favor. (4-0).

General Updates on Economic Development Initiatives

Mr. Palmer said this packet is the retail recruitment update and the flyer is just an update on the
downtown strategies upcoming vision session. It has the project schedule on there and basic
information you can look at and see a quick update. In the packet is a lot of the analytical stuff
and also has an ongoing recruitment list of people they are talking to. He said to take a look at
that list and if there are things you do not want them focusing on or businesses you think they
should be focusing on, send those to him and he will send it to them and get them on it. Jeff
Angelo asked what group is the list on. Mr. Palmer said it is four pages in. The Commission
continued discussion on different businesses that would be good to bring into the City. Jeff
Angleo said they would review the list. Mr. Palmer said just send the list to him individually
and he will get it to them but they can talk about it. He said he will keep this as a standing item
on the agenda. Jeff Angelo said Mr. Palmer needs to find out where we are with respect to the
sign package. Mr. Palmer said he will get them an update on that and the McCown Street
progress and email it out so it can be on the next agenda as well. Casey Olson asked if these are
businesses they want to put in downtown. Mr. Palmer said no they are talking to them about
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coming to Montgomery or even the region. He said if we cannot get them here it would still be
beneficial to get them around here.

Jeff Angelo said he thinks they have some really good intel and asked if there is anything they
can do to support you better to help move things along. Mr. Palmer said right now nothing to
do with what Brad is talking about but we really do need help with the events. Jeff Angelo said
they are all working together with Stephanie right now trying to anyway but it would not hurt
for everyone on this Board to try and give a little bit of support to her. Let us get through these
next few weeks and then Stephanie will be on the other side after the 14" right. Stepanie Johnson
said they have the Lone Star Dance, Light up the Park, Movie Night, the Christmas Parade, and
the Snow Party. She said she feels very comfortable with all of the events but has some concerns
with the parade because that is an event that takes 12 to 16 weeks and they are going to pull it
off in literally six or seven weeks. It is possible and they are going to make it happen but she is
going to need their help. Jeff Angelo said Stephanie Johnson is their new Special Events
Coordinator and she is working closely with Mr. Palmer and he knows Mr. Palmer has to be
relieved because she is pretty remarkable. He said we have sat down and had great conversations
and Mayor Countryman has as well. He wants her to talk about what she has done in the past
but more importantly what she sees for the future. He said he is very grateful because they put
a lot of effort in recruiting and finding the right person for the job. He has told her over and over
again she is beyond the right person for the job and we are grateful to have her.

Introduction of Stephanie Johnson the City’s Special Events Coordinator

Stephanie Johnson said it is good to be here in Montgomery. She is very happy and blessed and
thanked everyone for the opportunity. She said her goal is to exceed your expectations but with
that is going to come time, patience, and preparation because she is only one person. It has taken
a bit to get acclimated to all the wonderful people in the community and she has met with just
about everyone downtown. Everyone is eager to help and offer their expertise for this event.
There are a lot of events and a lot of people that have planned the events so it is just learning
the standard operating procedures for each event, but they are in full swing and they have the
Lone Star Dance this Saturday and Light up the poles decorating begins tomorrow. They are
sold out of poles and had 47 poles. She said in looking at what they did last year, she does need
help with the contest for the businesses and the residents and she also needs judges and
Stephanie Fox has offered to help her with that. Mayor Countryman said for the judges you do
not ever tell who the judges are because they could be city employees, they could be elected,
they could be residents or businesses. They drive around and look at the businesses and homes
and pick out three. She said she does not know if it is the same judges or different judges for the
poles in the park. Stephanie Johnson said she does not have anyone signed up for that and she
does not have time to market that. Mayor Countryman asked you mean the poles. Stephanie
Johnson said no it looks like on the registration job form there are poles they can sign up for but
there is another registration for a contest for residents. Mayor Countryman said residents love
Light up the Park and that is where they announce the winners. Carol Langley said an
announcement goes out to tell the residents and the businesses to get your lights up and your
decorations out. Mayor Countryman said you put it on social media and tell them to have it done
by December 2. Jeff Angelo said we still do not have any judges. Mayor Countryman said we
have a month to figure that out so it is not a big deal and said she could provide some names.
Carol Langley said the judges are not a problem. Jeff Angelo said you need to tell them what
they win. Mayor Countryman said they usually get $75, $150, and $200 and give them checks
at Light up the Park.

Stephanie Johnson continued and said there is Movie Night which will be November 16" and
is all taken care of. The Christmas Parade is December 14" and the Snow Day will be on
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December 21%. Jeff Angelo said let us focus on the Christmas Parade for now and asked
Stephanie Johnson what does she need specifically. Stephanie Johnson said she needs a
description of the volunteers and what they are going to do. The worst thing you want is to have
people come out to volunteer their time and you cannot tell them what their job is. She said she
cannot write a description for the volunteers. Mayor Countryman said she would get her some
help. She said Becky may not want to work it but we can get some knowledge transferred from
her. Cheryl Fox has done it as well as Jennifer Skinner. Stephanie Johnson said time is of the
essence because she still needs to schedule a meeting for the departments to come together so
they can have a briefing about everything so she can have it all together in a matter of three or
four days. She also has to schedule a meeting for the participants of the parade. She said she has
already met with the Lion’s Club. Jeff Angelo asked if it would be easier to have a Zoom
meeting. Stephanie Johnson said it says when you are registering for the parade there will be a
mandatory pre-parade meeting. Mayor Countryman said that is usually the week before the
parade. Stephanie Johnson said people are calling her wanting to know what is going on and
she is so knee deep in the big stuff that she does not have time to respond to hey | forgot what
my pole number is. She said they need more information about the parade. She wants to focus
on the big things and she has to prioritize her day for what she is doing. Jeff Angelo said we
knew you were going to be dragged into a fire hose. Stephanie Johnson said yes, but we are
going to pull it off. Jeff Angelo said as far as the questions that are coming in for Light up the
Pole generally there is a map that lists the sponsor for that. Stephanie Johnson said they get a
confirmation email too but if they registered two months ago people forget and she understands.
Jeff Angelo said why not send out the map that shows everyone who is participating and have
one of the secretaries do it. Stephanie Johnson said a person today did her a huge favor and
emailed everyone for her, but for the Christmas Parade she is starting to get a lot of questions
and she has told them to please be patient. Jeff Angelo asked if they could put it on social media.
Stephanie Johnson said it is already on social media. Jeff Angelo is saying just about general
information. Mayor Countryman said let us get Becky, Cheryl, Jennifer, and Stephanie together
because they have done this before. Jeff Angelo asked if they have talked to Santa. Stephanie
Johnson said yes he is confirmed for Light up the Park and also for the Christmas Parade. She
just needs to find a vehicle for the Grand Marshal. Mayor Countryman asked who is the Grand
Marshal. Jeff Angelo said Robert Morrison, Headmaster for Montgomery Christian Academy.
Mayor Countryman said if Montgomery High School is going to the playoffs they need to do
something for them in the Christmas Parade and have them behind the Grand Marshal.
Stephanie Johnson said there are a lot of schools participating. She needs someone to volunteer
that knows this parade to be over the schools, the horses, the creative floats and then there are
the jeeps. Mayor Countryman said we could put on social media if anyone would like to
volunteer to help put on the Christmas Parade. Stephanie Johnson said there is a social media
post that goes out for volunteers that she needs to follow-up on. She does have a spreadsheet of
four or five people. She has a to-do list she goes by and does it every day and the good thing is
she is crossing items off the list. As she meets with more people though her agenda gets bigger
but that is to be expected. Jeff Angelo said it will start to wane a bit as they get to the end of the
year and you will have some breathing room. Stephanie Johnson said she just wants to make
sure she does everything she needs to as far as all the moving parts for the parade because it has
been around for a very long time and it is very important to this community. The people that
have spent many years planning and organizing this we want it to flow and we want it to appear
to be flawless to the outside. Jeff Angelo said he will help volunteer when he can and he will
actually be playing Santa starting at 1:00 p.m. but the parade will be over by then. Stephanie
Johnson said she needs to also get with the bus barn because there are buses that pick the kids
up at the high school because that is where everyone parks and then brings them to Brookshire
Brothers and they walk across the street. She said she has the horses somewhere else. Jeff
Angelo said Chief Solomon will know all of that. Stephanie Johnson said she has a meeting
with him tomorrow. Jeff Angelo said he thinks she will get clarification. Casey Olson said Chief
will know as he sets up everything. Stephanie Johnson said she knows they are working on the
ICS and she will be going with Lieutenant Belmares on Tuesday to meet everyone from
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Brookshire Brothers and to show her around. She said she wants to know ahead of time about
parking and where to park and to let everyone know that is passing through that the road will
be closed for an hour and a half. She wants everyone to be prepared as much as they can and
said she will also need a parking map for all the parking areas. She wants to be able to promote
that and send it out to all the participants in the parade with the rules and regulations. Jeff Angelo
said he has 70 parking spots. Stephanie Johnson asked if they could use that. Jeff Angelo said
this time yes since they do not have an event going on that day. Mayor Countryman said she
will also ask Chris Cheatham about parking. Stephanie Johnson said also if there is a way to use
the one off Clepper and on the other side of the administration building. Mayor Countryman
said they always let them use that. She said they will even rope it off for them. Stephanie
Johnson said this is the kind of information she needs. Mayor Countryman said the parking on
Clepper on the other side of the school is for the horses and trailers. Mayor Countryman said
you have many people that have knowledge of all this. Stephanie Johnson said they need shuttles
and someone asked why not hire the bus drivers do it. Mayor Countryman said for the school
you cannot just hire them. They have to be at the school activity because of the insurance. They
would shuttle all of the cheerleaders and band from the high school which kept a lot of theirs
out of here. You could not shuttle people because of insurance. Mayor Countryman said Larry
Jacobs said they could use his on Clepper too if they wanted to. Dan Walker said also to consider
if it will be raining or not. Jeff Angelo said it is rain or shine and it has always been that way.
He said one year it was so cold but it still went on without a hitch. Jeff Angelo said people love
it and no matter what it is going to go on. Stephanie Johnson said she just wants to make sure it
flows well because they have a lot of participation, a lot of different groups and categories. Jeff
Angelo said he thinks her eyes will be open and her volunteer base will come together when
you put out the help sign tomorrow as well as with the Mayor’s help. Mayor Countryman is
really good about mobilizing the people. Stephanie Johnson said she thinks meeting with Chief
tomorrow too will help. She said this is not her first rodeo but it is her first parade. Jeff Angelo
said not to worry about it. They will walk her through it. Jeff Angelo said they will be roping
off Prairie as they always do so anyone who is parking needs to get in by a certain time or they
are not going to make it. Jeff Angelo asked if they use to have signs for parking. Mayor
Countryman said yes and thinks Public Works has the signs. She said Chief has digital signage
that could also help with parking. Jeff Angelo said they know there is designated parking and
that needs to be on the map and put on social media. Mayor Countryman said Becky created a
map like that and highlighted all the parking areas and said she will talk with Becky about it.

BOARD INQUIRY

Jeff Angelo congratulated Ryan Londeen and says he knows how hard it is and how it was
quite a struggle to get that. Ryan Londeen said yes it took three years to get the historic
marker. He is trying to work on the other houses on College Street to help them get their
markers up. Jeff Angelo said he did a great job and thanked him for that.

ADJOURNMENT

Jeff Angelo adjourned the meeting at 8:07 p.m.
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Montgomery City Council

AGENDA REPORT

Meeting Date: December 17, 2024 Budgeted Amount: N/A

Department: Administration Prepared By: Ruby Beaven

Consideration and possible action on awarding the Re-Branding Initiative from among the bid
proposals.

Recommendation

Review and make a recommendation for awarding the bid proposal.

Discussion

City of Montgomery Re-Branding Initiative

Scope of Work:

The projects scope is a complete logo kit that works on all platforms, including merch. We
have the trademark “Birthplace of the Texas Flag,” which will be licensed to a wholesaler
for all merchandising to sell coffee mugs, t-shirts, and other popular merchandise.

Additionally, we need a clean logo for our updated website and collaterals, such as business
cards, letterhead, signage, social media, etc.

Approved By

City Secretary &

Director of

Administrative Ruby Beaven Date: 12/11/2024
Services

City Administrator Date:
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SCOPE OF WORK

THE PROJECT'S SCOPE IS A COMPLETE LOGO KIT THAT WORKS ON
ALL PLATFORMS, INCLUDING MERCH. WE HAVE THE TRADEMARK
"BIRTHPLACE OF THE TEXAS FLAG," WHICH WILL BE LICENSED TO
A WHOLESALER FOR ALL MERCHANDISING TO SELL COFFEE MUGS,
T-SHIRTS, AND OTHER POPULAR MERCHANDISE.

ADDITIONALLY, WE NEED A CLEAN LOGO FOR OUR UPDATED
WEBSITE AND COLLATERALS, SUCH AS BUSINESS CARDS,
LETTERHEAD, SIGNAGE, SOCIAL MEDIA, ETC.

CANDIDATES & WORK PORTFOLIO
Ayesha Ahmed

Hi Jeff, thanks so much for reaching out, and | truly appreciate you considering me for this project! I'd be honored to
contribute to creating something memorable.

Based on the scope you've described: including the complete logo kit that works across platforms, merchandise designs
incorporating the “Birthplace of the Texas Flag” trademark, and updated collateral like business cards and letterhead, |
believe $1,500 would be a fair and reasonable rate for the work involved.

This covers the entire project from start to finish, with revisions included to ensure we get everything
exactly how you envision it. I’ll also provide the source files, so you’ll have the flexibility to make any
edits or updates in the future, whether it’s for additional merchandise or digital platforms.

If there’s anything specific, you'd like to discuss or adjust, I'd be more than happy to collaborate and fine-tune the details
to align with your goals. Looking forward to hearing your thoughts and hopefully moving forward together.

$1500 completed package
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The City of Round Rock's logo identity, look
and feel is an important aspect of how
people will identify and separate the City of
Round Rock, Texas. Our logo is an outward
display of our pride and is composed of
many elements, including the style, the
colors and the overall usage.

Protecting this logo strengthens our
presence and positive reputation, while
increasing awareness within our
community and beyond. This is why
establishing guidelines and regulations
about our logo’s usage is important, and

INTRODUCTION

these guidelines should be followed by all
who use it. From press releases, to City
vehicles, to newsletters, to websites, flyers,
brochures and promotional items, the use
of the logo should remain consistent.

The following document provides
guidelines on usage for the City's logo,
covering almost any situation in which the
logo might be used. If you need assistance
or have any questions on identity usage,
details or formats, please contact the City
of Round Rock Communications and
Marketing Department.

Item 2.

31
CITY OF ROUND ROCK IDENTITY STYLE GUIDE




LOGO USAGE

LOGO COMPONENTS

The Round Rock logo consists of the following:
e Logo Mark: Three brushstrokes
converging to create a white star
 Word Mark: The words "Round Rock
Texas" that accompany the logo mark

BASSHETROHES

WHITE STAE

ROUND ROCK TEXAS

WOHD FARE W e
FONT: FLAY B0

UPPER CASE, BLUE URRES CASE, EEDH

FONT; FLAY BECLILAR

PROPER USAGE OF THE LOGO

All' logo artwork files will be provided by
the Communications and Marketing
Department. Any files received should be
used as is, without alteration, with the
exception of size.

Misusing Round Rock’s logo has the
potential of causing damage in the form
of logo devaluation.

The City logo can be used to represent the
City of Round Rock in digital form, on print
documents, signage, promotional items,
apparel and vehicles. Any usage of the logo
by vendors or partners must be approved
by the City.

Item 2.

NOT APPROVED USAGE FOR
NON-CITY ORGANIZATIONS

The following are examples of usage of the
City logo that are not approved outside of
the City of Round Rock organization:
o Letterhead, business cards, envelopes,
forms, or other pre-printed paper products
e Promotional Items like shirts, caps, pens,
tickets, mugs, etc.
e On vehicles
e |n advertisements, brochures,
newsletters, or other publications

Exceptions may apply for City-sponsored
programs or partnerships with the City.
Contact the Commmunications and
Marketing Department for more
information.
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LOGO USAGE

CLEAR SPACE

To give it presence, an area of clear space should be left
around the logo and tagline. No artwork, text, symbols, colors
of any sort should intrude into this area.

STAGING AND SIZE

“Staging” refers to the area directly surrounding the City of
Round Rock’s logo. The amount of white space shown here in
this example, is a minimum requirement. More space should
be used whenever possible to highlight the logo.

ROUND ROCK TEXAS

MINIMUM SIZE

The logo and tagline should never be reduced so small they
become illegible. Use your best judgment when reproducing
Round Rock artwork. Typically we recommmend no smaller
than one inch horizontally. Any questions or concerns about
usage should be directed to the Communications and
Marketing Department.

33

CITY OF ROUND ROCK IDENTITY STYLE GUIDE




Item 2.

LOGO STYLES

FULL COLOR

>
ROUND ROCK TEXAS

%
ROUND ROCK > ROUND ROCK TEXAS
TEXAS

HORIZONTAL LOGO VERTICAL LOGO IN-LINE HORIZONTAL LOGO

Primary Logo Secondary Logo For special use cases only — Contact
the Communications and Marketing

Department for more information
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LOGO STYLES

ALTERNATIVE VERSIONS

All variations of the City logo are available in white, as well as black with white star. These versions of the logo do not use tints or percentages.
Please use these versions of the logo in the following circumstances:

ROUND ROCK TEXAS

WHITE LOGO BLACK LOGO W/ WHITE STAR
In the instance the logo is placed on a When using the City logo in a

dark background (ie; black or blue) use grayscale format against a light

the white version of the logo with no background, use the black with white
center white star. This version of the star version of the logo. This version of
logo is one color without tints or the logo is without tints or
percentages, the center white star is percentages and includes the center
removed. white star.

BLACK PRODUCTION LOGO FOR SIGNAGE AND ENGRAVING

A black-only version of the logo, with no white star, is available on request from the Communications and Marketing Department. This version
of the logo is utilized by third-party vendors when needed for production. (ie: signage, engraving, etc.)

H CITY OF ROUND ROCK IDENTITY STYLE GUIDE

35




Item 2.

LOGO STYLES

IMPROPER USE

EXAMPLES OF IMPROPER LOGO USE

Always use the authorized versions of our logo. Use digital files available from the Communications and Marketing Department whenever
printing, silk-screening, embroidering and applying to signage, banners, vehicles and promotional items. Always follow the guidelines in this
manual for color and placement.

o o

ROUND ROCK TEXAS

> L2
ROUND ROCK TEXAS 7 ROLN

Do Not Place Text Here

PROHIBITED ALTERATIONS:

» Do not alter the symbol, reset the type, or change the letter-forms in any way

» Do not reverse out of very light backgrounds

e Do not scale unevenly

e Do nottilt atan angle

» Do not reverse it out of a box

e Do not use borders

e Do not put it on a brightly or heavily patterned background

e Do not add text under the logo. department names should be in Play Regular only.
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DEPARTMENT LOGOS I

DEPARTMENT LOGOS

Only use Department-specific logos provided by
the Communications and Marketing Department.
Any department logos created outside of the
Communications and Marketing Department will
be considered unapproved use of the City logo.

‘)IJ‘
ROUND ROCK TEXAS

TRANSPORTATION
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LOGO MARK

The brush strokes and white star when used alone create the City's logo mark. The logo mark can be used alone where approved. It is best

practice to use the logo mark for applications where use of the full logo would feel repetitive or is not feasible due to sizing constraints
(ie: web use, thumbnails, digital profile image).

7
FULL COLOR WHITE BLACK WITH WHITE STAR
Primary logo mark The white version of the logo mark is The black with white star version of the
one color without tints or percentages, logo mark includes the center star in
the center white star is removed. white, and the black brush strokes

without tints or percentages in black.
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LOGO COLOR PALETTE I

PANTONE/COLOR CONVERSIONS

The following colors must be used when reproducing our logo.

- Four-color process (CMYK) is the preferred reproduction method in print mediums.
- RGB values are provided for broadcast use, and web values are provided for interactive use.

PANTONE 288
"Round Rock Blue"

PANTONE 288 - 80%
"Round Rock Blue at 80%"

PANTONE 1805
"Round Rock Red"

RGB Values: RGB Values: RGB Values:
R-0 R-66 R-187

G- 40 G-87 G- 45
B-122 B-142 B-63
CMYK Values: CMYK Values: CMYK Values:
C-100 C-80 Cc-0

M - 65 M - 52 M - 91

Y-0 Y-0 Y -100

K -3l K-24 K-24

Web Value: Web Value: Web Value:
003366 336699 CC3333

CITY OF ROUND ROCK IDENTITY STYLE GUIDE
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I FONT GUIDELINES

APPROVED FONTS

Communication materials should include Montserrat and Play fonts as follows:

Use for headings, subheadings and paragraph text when creating Used only for logo wordmark, department names and
print or web materials. official paper system
Montserrat - Extra Bold Play-Bold

abcdefghijklmnopqrstuvwxyz abcdefghijklmnopqrstuvwxyz
(1234567890.,;:”"%/!?) (1234567890.,;:'"'0/0/!?)

Montserrat - Bold Play-Regular

ABCDEFGHIJKLMNOPQRSTUVWXYZ ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz abcdefghijklmnopqgrstuvwxyz
(1234567890.,;:,"-%/!?) (1234567890.,;:'"-0/0/!?)

Montserrat - Semi Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
(1234567890.,;:""-%/!?)

Montserrat - Regular
ABCDEFGCGHIIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
(1234567890.,;:""-%/!7?)
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AVAILABLE FILE FORMATS

The logos will be used in many different formats and mediums. As a result, the following file formats are available for your use:

FILE TYPES:

Al (Adobe lllustrator)

Referred to as vector art, Al files are
scalable to any size without compromising
resolution. This format is mostly used for
production with third party vendors.

CITY OF ROUND ROCK IDENTITY STYLE GUIDE

JPG (Joint Photographic Expert Group)

A versatile format, JPG is a digital image
format which contains compressed
image data. This format is the most
popular image format for sharing photos
and other images on the internet and
between Macintosh and PC users. The
small file size of JPG images allows
storing of thousands of images in small
memory space. Higher resolution JPG
files are also widely used for printing.

PNG (Portable Network Graphics)

The PNGC file format is designed for
transferring images on the internet, not
for professional-quality print graphics.
A PNG file has file size compression
capabilities along with the option of

saving files with transparent backgrounds.

Item 2.
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I BUSINESS CARDS AND ENVELOPES

15

BUSINESS CARD

. Size:35"x2" 4l

e Logo Size:21"x1.2" am R“D_“UMNMEEEIEK TEXAS

e Name: 9.5 Play Bold Jane Smith [Pl 51228, 7004
o Title - 855 Play Regular Director [E) 512001441

IFl 5t2.2498.7007
e Address: 8.55 Play Regular
221 Eask Main Street » Round Rock, Texas THEGL

e Stock: 80# Sirius, Neenah Starwhite Cover fsmithroundracktexas.gov « rundrocktExas.gov

25" Tidim Log

ENVELOPE
25
e Size: No.10, 9.25" x 4.125" _ . 2=
e Logo Size: 21" x1.2" e
e Address: 8.55 Regular 228 Ut M St
« Stock: 24# Sirius, Neenah Starwhite #10 Envelopes R bt
4 B Jirhvis Sevve
e Address: 8.55 Play Regular reskient
Lampany hlsme
Stiect Afideess
Cety, Stabe, Zip Code
NOT TO SCALE
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Item 2.

A% from top
025" L resg Wiorgan it Ly L i iy
Warilters Bt
ROUND ROCK TEXAS Mrpre Pro-tem Kratin Sepven
Tom s s e | e HEALI Bt pmirnn Sirjdumi . e

Date

™, Jehn Smith
President

1% — Company Name
Crrest Addrass
City, State T code

iDear Mr. Smikth:

It is rafe Ehat anyone s&ed 8 letbterhesd withiout the bypesnilen médsage.
Wheen a letter s byped on The Ty of Round Rock lettertesad, in a sernse, the
design of the letterhead is complete. The style or format of the letter iz 80 ! 1=
impertant part of the overall design of cur city’s statsanery, This s an axamale |
of the typewritten format on city statiomery. s you can see, all the bypewnit-
ten elemants are Rugh left on the page. Everything abigns with the left-hand
‘margin which is 1° from the edge of the page. This format is double-spaced
hetwesn paragraphs. There are no paragraph indentilbans. This partidular
detter format presents a very clean and business like appearance. A consistent |
type writben style, a5 well 32 an ermar-free letber, will communicate sn image of
owr city &k vary organized, competent and professicnal.

Sincary,

Bab Jones

.JJ."gk

iErclasaires

LETTERHEAD
e Size: 85" x 11"
e Logosize:2.6" x 15"
« Name font: 9.5 Montserrat/San Serif Regular
o Title font: 9.0 Montserrat/San Serif Regular
o Address font: 9.0 Montserrat/San Serif Regular
» Body font: 9.0 Montserrat/San Serif Regular
" gy - e e e g + Red Rule - 0.5 Hairline Rule
. o Stock - 70# Sirius, Neenah Starwhite Text
NOT TO SCALE

43

CITY OF ROUND ROCK IDENTITY STYLE GUIDE



I EMAIL SIGNATURE

DIGITAL SIGNATURE FORMAT FOR EMAILS

CORRECT STYLING

Stacey Mcintyre

Digital Designer

Communications and Marketing

City of Round Rock, Texas

Phone: 512-218-5585

Email: smcintyre@roundrocktexas.gov

e
7 ROUND ROCK TEXAS

STYLING GUIDELINES:

Name: Calibri or Arial font, bold, 12pt
Title: bold and italic font, 10pt
Contact Info: regular font, 10pt
Color: black or dark blue

Spell out "City of Round Rock, Texas"
Use only dashes or hyphens in the
phone number - not periods "."
Primary work email address with or
without hyperlink

A clean version of the City logo

(full color, horizontal, jog or png file)

Hyperlink the logo to the City website:

roundrocktexas.gov

INCORRECT STYLING

John Doe @

Job Title

Round Rock
512.123.4567
jdoe@roundrocktexas.gov

e

ROUND ROCK TEXAS

Item 2.
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Item 2.

VEHICLES

VEHICLE DECALS

The City of Round Rock has many vehicles in its
fleet and each one represents an opportunity
to display the City logo.

The logo and department names are reflective
adhesive decals. Vehicle decals are
approximately 14" x 16" and displayed in the
full-color, horizontal version of the logo.

Note: Due to the variation in vehicle size and
shape, decal size and placement may vary.
However the decals should be applied in
accordance with these guidelines as closely as
possible.

45
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Item 2.

ENVIRONMENTAL AND INTERIOR SIGNAGE

Consult the Communications and Marketing Department for branding assets and best materials to use. Confirm the City of Round Rock logo is
readable from a distance and proportionally correct for the space.

Signage examples shown here, represent best practice guidelines.

ENVIRONMENTAL SIGNAGE

LOGO VINYL SIGNAGE

CITY OF ROUND ROCK IDENTITY STYLE GUIDE



Item 2.

APPAREL

EMBROIDERED APPAREL

The City logo should be embroidered
in thread colors that best match the
City branding colors:

e PANTONE 288, Blue

« PANTONE 288, 80% Blue

e PANTONE 1805, Red

« White

The embroidered full-color logo {

should include the white center star. j

The embroidered white logo should

not include the white center star. k _'.

CORRECT LOGO FOR LIGHT GARMENT COLOR CORRECT LOGO FOR DARK GARMENT COLOR

%

When sending artwork for
embroidering on apparel, use vector,
Adobe lllustrator (.Al) files. Preferred
logo formats are as follows:

» Vertical, full-color logo

e Vertical, one-color, white logo

Examples of best use practices are
shown here.

CORRECT LOGO FOR GARMENT COLOR INCORRECT LOGO FOR GARMENT COLOR
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APPAREL

SCREEN PRINTED APPAREL

When the City logo is being screen
printed on t-shirts, use the following
logo files:

e Vertical, full-color logo

e Vertical, one-color, white logo

For color choices beyond those
stated as preferred, please contact
the Communications and Marketing
Department for review.

Full color logos should be printed on
light colored fabrics. The white
version of the logo should print on
dark fabrics. Avoid distracting
patterns like plaid and camouflage.

CORRECT LOGO FOR LIGHT GARMENT COLOR

o O

e ] Epm

i }

CORRECT LOGO FOR GARMENT COLOR

Item 2.

CORRECT LOGO FOR DARK GARMENT COLOR

INCORRE

CT LOGO AND GARMENT
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Item 2.

PROMOTIONAL ITEMS I

PROMOTIONAL ITEMS GUIDELINES \ 50
kc"”o,,
Promotional items are an important reflection of The City of %"%s )
Round Rock’s identity. Each item is a visual reminder of our \\
organization. Follow these simple rules when applying the E°Y

logo to any promotional items.
* Always maintain a clear area around the logo.

e The logo must appear in one of the approved color
treatments and configurations specified in this manual.
Be sure the background provides sufficient contrast.

e Make sure all promotional items are in good taste and
quality.

* Always use the reproducible artwork or digital files
labeled for promotional items. Obtain these files from the
Communications and Marketing Department. Do not use
photocopies for original artwork.

¥ EOLIND
TEXAS
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Item 2.

I FREQUENTLY ASKED QUESTIONS

Q: | have a photocopy of the logo. Can |
give this to a vendor for reproduction
onto a banner?

A: No. Under magnification photocopies
have low quality. When enlarging for
purposes of display the imperfections
become obvious and degrade the integrity
of the logo. Please obtain a reproduction
logo sheet or an Al (lllustrator) digital file
from the office of the Director of
Communications.

Q: What is AI?

A It stands for Adobe lIllustrator and is
usually referred to as a "vector file" by
vendors. Denoted by the suffix .Al, Al is a
file format typically created in a vector-
based drawing program like Corel Draw,
Adobe lllustrator and Macromedia
Freehand. This digital format is the best
choice when

reproducing the logo for offset printing or
any other application.

Q: | have imported the logo into my
word processing document. Can |
enlarge or reduce it?

A: To maintain consistency only two sizes
are to be used for internal and external
communication. They are 2.5" in width for
maximum size and 1" in width for
minimum size.

Q: I have imported a color logo into

my word processing document. Can

l use it?

A: Yes. The two-colored version can be
used internally for any literature printed to
a color printer. For optimum color results
please consult your printer's manual. Word
processors should never be used to output
the logo to film.

Q: We want to have the logo
embroidered on a dark-colored shirt.
Can we use the full-color logo?

A: No. The full-color logo will not offer
sufficient contrast and will diminish the
strength of our new identity. The general
rule of thumb is use the white (reversed)
logo for anything dark and use the full-
color logo for anything light in color.

Q: What color shirts do you recommend
for embroidering the logo?

A: Blue, red, khaki, white, light blue and
denim are the best choices. We expect
the public to view these colors, with the
appropriate logo, as an integral part of
our visual identity.

If you have any other questions
pertaining to this standards guide or
proper usage of the various design
elements please contact:

Communications and Marketing Department

communicationsandmarketing@roundrocktexas.gov
Phone: 512-218-5409

i 50
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CONTACT INFORMATION

e
ROUND ROCK TEXAS

City of Round Rock

Communications and Marketing Department

221 East Main Street, Round Rock, Texas 78664
communicationsandmarketing@roundrocktexas.gov
Phone: 512-218-5409

Item 2.
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Item 2.

Dianna G.

Hey there! Dianna here, with over |5 years of graphic design experience. Thank you for considering me for your
project. I'm excited to show you some of my past projects: - https://dribbble.com/dianna -
https://www.behance.net/diannagrigoryan For logo design,

| can offer $700 for 3 initial concepts and up to 3 rounds of revisions.

In case we need more concepts or rounds of revisions, the price for each will be: - $150 for each new concept, - $70
for each new round of revisions.

For the brand guide, you can mix and match from this list: - Clear space: $100 - Color palette: $150 - Typography: $150
- Dos and don'ts: $200 —

Patterns (2 custom): $300 - Social media covers (FB, TW, LI): $400 - Iconography (10 custom icons): $700.

If you'd like to get started, please send the contract (hire me) and fund $700 to escrow. | will accept the offer and send
you my logo questionnaire. After we’'re done with the logo and the brand guide, we can chat about any other design
needs you might have.

$2,850 Estimate

PAGE
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Item 2.

Karen B.

I am a US-based designer that has an excellent understanding of visual design, brand cohesion, and user
accessibility. | am confident that | can customize a brand identity solution that resonates with your
Texan city. | begin every brand identity project by having my clients complete a questionnaire.

This helps me better understand your organization and allows me to conceptualize innovative design
ideas that accurately align with your goals. | will work within any specific city guidelines and/or style
preferences you have.

Final files will include all layouts, colors, and formats needed for digital and print usage. And | can also
create guidelines based on your specific needs.

I work in both print and digital design, primarily using Adobe software.

I've attached a few examples, and you can view my full portfolio and resume here:
https://kbcreativeworx.com I'm happy to set up a quick meeting to introduce myself, learn more about
your city, and discuss the specifics.

$50/hour no project estimate given

PAGE 3
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RXGenius

Brand Identity Guide

For internal and external usage

Item 2.
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Item 2.

EXTERNAL ‘PUBLIC’' LOGO
Note the dashed lines in the blue RX that represent a script pad. This is to be used for all
external public advertising, merchandising, marketing, etc.

External - Horizontal External - Stacked

N\ 7
| " 4

1 \/ \Genlus VAN

GENIUS

External - Brandmark Icon External - Merchandise Icon

[\ 4
GENIUS

External - White to be used on
image or solid color background

External - Black

RXGenius KA RXGenius




Item 2.

INTERNAL LOGO
Note the dashed lines in the blue G that represent a microscope. This is to be used for all
internal corporate or research dept stationary, merchandising, marketing, etc.

Internal - Horizontal Internal - Stacked
o
-,

Internal - Brandmark Icon Internal - Merchandise Icon

Internal - White to be used on
image or solid color background

Internal - Black

RXGenius

RXGenius
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Item 2.

SOCIAL MEDIA

Call to Action Call to Action
addtional copy

‘
& (o ok o e
. Call to Action :

addtional copy addtional copy

Call to Action
| addtipnal copy




COLOR PALETTE

T
2
Z
>
T
<

SECONDARY

HEX - 506DFC
RGB - 80/109/252
CMYK - 73/61/0/0

HEX - D323B7
RGB - 211/35/183
CMVYK - 26/88/0/0

HEX - HEX - F4792B
RGB - 244/121/43
CMYK - 0/65/90/0

HEX - O0AA77
RGB - 0/170/119
CMVYK - 80/06/71/1

FONTS

MONTSERRAT
THIN

MONTSERRAT
LIGHT

MONTSERRAT
MEDIUM

MONTSERRAT
BOLD

QOWERTYUIOP
ASDFCHIKL
ZXCVBNM

QWERTYUIOP
ASDFGHIKL
ZXCVBNM

QWERTYUIOP
ASDFGHIKL
ZXCVBNM

QWERTYUIOP
ASDFGHIKL
ZXCVBNM

gwertyuiop
asdfghjkl
7xcvbnm

gwertyuiop
asdfghijkl
zxcvbnm

gwertyuiop
asdfghjkl
zxcvbnm

qwertyuiop
asdfghjkl
zxcvbnm

Item 2.

1234567890
(@HSEWARH()

1234567890
I@#$%A&()

1234567890
l@#$%n8&*()

1234567890
1@#$%18&()
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Item 3.

Montgomery City Council
AGENDA REPORT

Meeting Date: December 17, 2024 Budgeted Amount: N/A
Department: Administration Prepared By: Ruby Beaven

Consideration and possible action on a grant application behalf of Lily Pyle for Montgomery
Cleanup Project.

Recommendation

Review application and make a recommendation.

Discussion

Please see the accompanying grant application request for a new city clean up initiative.

Approved By

City Secretary &

Director of

Administrative Ruby Beaven Date: 12/11/2024
Services

City Administrator Date:
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e AR (v

CITY OF

City of Montgomery, D¢ NTGOMERY
MO

EXAS L es 183

Grant Application —

Cqmpany Name:
IR /T4
i ————
AAAAA J——
Company Contact: [ Title:
Stodett
Best Phone: [ Alt. Phone:
- - 1G] { 1 Coy A6TH
#b0-593- %3 A H-SBe0B ]
Email Address:
‘ NP r
Lilyoetleagmi@ i¢ laud Lo -
Physical Address: City, State, Zip: S
S ) ) il Y7e
lokl, Cecain Df o topNle {j‘_f_—ri_i(:’i’_,(i’,/»/—*
Mailing Address (if different): City, State, Zip:
Applicant’s years of experience in this business: How long has his business been located in
Montgomery?

ease agreement.

Nong.

Do you ow

If leased, please provi

n or lease this facility?
Owner Phone:

Owner Name:

D OWN D LEASE

ption of the proposed project as “Exhibit A” attached
ey

Provide a detailed descri
What is the estimated total cost of the project? N $ [O 60
(Include supporting information, ie estimates/quotes as “Exhibit B” attached)
How much funding are you requesting from the MEDC for this project? $ 2 00
(Typical grants are awarded at 1/3 the total project cost or up to $5,000)

Are you requesting an exception for additional funding on this project? $

(Please provide additional supporting evidence for this request as “Exhibit C")
When will this project begin? What is the estimated completion date?

Javuary \th, L0235

Jonwey [, 2625

Attach all drawings of planned improvements as

I;clude a description of expected commercial revitaliz

J; this project will employ Montgomery vendors, please supply detalls as “Exhibit F”

Applicant’s Signature: Llw\ Pu\lf
Title: S ¥

Gl
Date: |7-/”/24

“Exhibit D"

ation impact & sales tax revenue impact as “Exhibit E”

Date Presented to Board: D
DECLINED

Date Application Received: D
APPROVED

Project Completion Date: Funding Date: Check Number:

Performance Agreement
Received:

64




Item 3.

Montgomery Economic Development Corporation Grant
PERFORMANCE AGREEMEN'?

THIS PERFORMANCE AGREEMENT is made and entered into as of 12/11/2% _(date) by and
between THE MONTGOMERY ECONOMIC DEVELOPMENT CORPORATION (MEDC) and
_Li Iy ?‘J’)lﬂ (Grant Awardee), whose business address is

o4l (ecaw Of Montaonery TX 7356 -

In consideration of the mutual covenants herein contained and, intending to be legally bound hereby, the MEDC

and Grant Awardee agree as follows:

1. Grant Awardee will complete the grant application.

2. MEDC will notify Grant Awardee by U.S. Mail.

3. In the event that the property covered by the grant is leased, the Grant Awardee must provide the
city with a letter of approval from the property owner for said improvements to commence.

4. Grant Awardee must submit plans to city for proper approvals and proper city permits.

5. A proposed project must start after grant approval and be completed within six (6) months of the
date of this agreement or according to the terms of this agreement.

6. When the project is complete, the Grant Awardee must request the MEDC to verify compietion and

costs.
7. Grant Awardee must agree to maintain said enhancements/improvements for a period of time not

less than twelve (12) months.

8. Upon notification by staff that the project has been completed and a satisfactory Performance
Agreement has been executed by both parties, the MEDC will transfer awarded funds to the Grant
Awardee for reimbursement of costs up to the awarded amount at the specified matching ratio.

9. Only costs from a vendor for purchased labor or materials will be recognized for matching funds.
Costs for the applicant’s employee labor or in-stock materials are not eligible for reimbursement.

10. MEDC may, at its sole discretion, extend the period of performance.

11. The MEDC Representative will verify start of work and completion of work.

12. No grant reimbursement funds will be paid until the project is complete. Cost incurred prior to the
date of the grant approval may not be recognized for matching funds.

Date of Completion. The date of completion of the project is established as

Payment. At completion of project MEDC agrees to make the following payment in U.S. funds to Grant
Awardee, provided Grant Awardee complies with all of the covenants and stipulations contained in this

Agreement.

A set fee of up to

Li IV ()u.._ﬂl(

Grant Awatdee

MEDC President
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b

Ve A
“Canyp pro®

S

Do you want to help clean up the town of Montgomery?
Do you wanna make new friends?
Do you want to make the world a better place?

Help us clean up the city of Montgomery on January 11th
from 11AM-2PM

Your welcome to bring your own trash
bags and gloves but some will also be provided

For questions, please email
Lilybellegems@gmail.com

Name Phone number

71







The project would involve volunteers
targeting different areas of the city and
cleaning them. This would take place

on January 11th at 1AM until we've
completed our goal. Depending on the
amount of volunteers, they will be split
Into five separate groups designed to
clean up the different areas. They can
bring their own garbage bags and

gloves but some will be provided. A
seminar will be held before the event
explaining how the day will go as well

as other ways that we can create an
Impact in our community.



Item 4.

Montgomery City Council

AGENDA REPORT

Meeting Date: December 17, 2024

Budgeted Amount: $4400

Department: MEDC

Prepared By: Stephanie Johnson

Consideration and possible action on suggestions and ideas to enhance and add value to the

Light Up the Park event.

Discussion

ideas to enhance the event next year.

The remaining balance is $1,690.

Discussion of the Light up the Park Event that occurred on Saturday, December 7, 2024 and

Light up the Park was budget for $4,400 for this event and event expenses totaled $2,710.

Approved By |

City Secretary &
Director of Administrative | Ruby Beaven
Services

Date: 12/11/2024

City Administrator

Date:
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Post-Event Recap: Light Up the Park

Date: December 7, 2024, Time: 6:00 PM - 8:00 PM

Overall, | thought the event was a success. The creative decorations and the illuminated
park were truly beautiful, and a lot of effort clearly went into preparing the park. People
started showing up at 5:30 pm, and the event officially kicked off at 6 pm. Mayor
Countryman announced the winners at 6:45 pm. The weather was a bit chilly and
cloudy at 6 pm, around 50 degrees.

Weather Impact: The unexpected weather conditions affected vendor
participation and overall attendance.

Timing: Keeping the park illuminated throughout the entire event would enhance
the ambiance. Consider incorporating additional activities to keep attendees
engaged.

Volunteer Coordination: More volunteers are needed for setup, breakdown,
and various activities. Recruit volunteers for local schools, clubs and
organizations.

Marketing and Promotion: Stronger social media and community outreach are
essential to attract a larger audience.

Contest Participation and Organization: Implementing an effective registration
process for contest participants and providing clear guidelines can streamline the
judging process and ensure fair competition. Possibly have a committee
dedicated to the contest for the park, residents and commercial. Collaborate with
downtown businesses on ideas. Must register to enter the contest.

Donations: Huge thank you to Home Depot for providing the Christmas décor
and kid activities. And HEB — Conroe Market for donating cookies and hot cocoa
Vendors Participation: Implement a small fee or stricter commitment guidelines
to ensure vendor participation

Early Decoration Planning: Begin decorating a month before Thanksgiving to
allow for flexibility and address potential last-minute cancellations.

Recommendations for Future Events:

Possible hay round around the park
Branded ornaments for tree lighting

2025 Theme Christmas in Montgomery TX
Create a committee

By implementing these suggestions, we can continue to improve our future events and
make them even more successful.

Item 4.
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Item 5.

Montgomery City Council

AGENDA REPORT

| Meeting Date: December 17, 2024 | Prepared By: Anthony Solomon

Discussion of McCown St. infrastructure and new construction/development.

Discussion

This project was placed on hold pending decisions and funding on downtown improvements.

If any further details are requested, staff can arrange for WGA to attend next month’s meeting to
respond to inquiries.

Approved By

Interim City Administrator Anthony Solomon Date: December 13, 2024
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Item 6.

Montgomery City Council
AGENDA REPORT

Meeting Date: December 17, 2024 Budgeted Amount:
Department: MEDC Prepared By: Corinne Tilley

Consideration and possible action on the status of the Wayfinding signs.

Discussion

On August 20", the decision was made by the Board to pause the wayfinding project to let the
downtown strategic planning process develop priorities before committing funding to a full
implementation of the first phase of wayfinding signs. If the board approves, staff will begin project
implementation.

Approved By

Interim City Administrator | Anthony Solomon Date: 12/13/2024

7




Item 7.

Montgomery City Council
AGENDA REPORT

Meeting Date: December 17, 2024 Budgeted Amount:
Department: MEDC Prepared By: Corinne Tilley

Discuss progress of the project Retail Strategies is collaborating on with the MEDC and
the City.

Discussion

Jeff Angelo reached out to Retail Strategies for an update regarding the project they are
collaborating on with MEDC and the City. He will provide an update.

Approved By |

City Secretary &
Director of Administrative | Ruby Beaven

Services Date: 12/11/2024

City Administrator Date:
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Item 9.

Montgomery City Council

AGENDA REPORT

| Meeting Date: December 17, 2024

\ Prepared By: Anthony Solomon

Consideration and Possible action on the recommendation to City Council to reappoint expiring
term members to the MEDC Board for 2 years.

Recommendation

Present recommendations to reappoint the expiring term members to City Council.

|

Discussion

positions will expire:

Jeff Angelo

Arnette Easley
Carol Langley
Ryan Londeen

the members reappointed.

MEDC Board member terms run 2 years staggered. On December 31, 2024, the following

We recommend bringing this to the first City Council Meeting in January (the 14th), to have

Approved By

Interim City Administrator

Anthony Solomon

Date: December 13, 2024
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