GREATER MAUSTON TOURISM MEETING

Maiiston AGENDA

November 12, 2025 at 5:00 PM
303 Mansion Street Mauston, WI

1. Call to Order/Roll Call

2. Discussion and Action Regarding Minutes
a. August 13, 2025 (Corrected)
b. September 10, 2025

3. Discussion and Possible Action Regarding the Financial Reports
a. October Financial Reports

b. November Finance Reports

4. Discussion and Possible Action Regarding Event Support Activities

a. Event Support Application: The Morning Blend
https://www.youtube.com/watch?v=8dXcNjt2sBk

b. Event Support Application: 9th Annual Lake Decorah Ice Fishing Tournament

c. Post Event Follow Up: Cancel Sponsorship Request for the State Fair Tourism Booth Event for

$1,700
d. Post Event Follow Up: BBQ-Tober Fest Invoices
e. Post Event Follow Up: Spruce Up Mauston Event: Leanna Hagen
5. Staff Report

6. Adjourn

NOTICE:

It is possible that action will be taken on any of the items on the agenda and that the agenda may be
discussed in any order. It is also possible that a quorum of other governmental bodies of the municipality
may be in attendance at the above-stated meeting to gather information; no action will be taken by any
governmental body at the above-stated meeting other than the governmental body specifically referred

to above in this notice.




Also, upon reasonable notice, efforts will be made to accommodate the needs of disabled individuals
through appropriate aids and services. For additional information or to request this service, contact City
Deputy Clerk Carole Wolff at (608) 747-2706.

Any member of the public wishing to join the meeting telephonically should call City Hall by 4pm the day
of the meeting. Staff will be happy to provide instructions on joining the meeting by phone. City Hall main
number: 608-847-6676




Section 2, Item a.

WOHTII GREATER MAUSTON TOURTS™M
Mauston COMMITTEE MEETING MINUTES
August 13, 2025 at 5:00 PM

303 Mansion Street Mauston, WI

1. Callto Order/Roll Call: The Greater Mauston Tourism Association meeting was called to order by
member Wendy Murphy on August 13, 2025 at 5:10 p.m. Present were members Ben Bader,
Leanna Hagen, Wendy Murphy, and Meredith Sornsin. Also present was Jessica Bilski (On The
Line Presence). Absent were Doug Linder and Michel Messer.

2. Minutes: Motion by Hagen, seconded by Sornsin to approve the minutes of July 9, 2025. Motion

carried by voice vote.

3. Finance Reporting: Motion by Murphy, seconded by Bader to approve the financial report as

presented. Motion carried by voice vote.

4. Event Support Activities: State Fair Tourism Booth with Travel Wisconsin and WI Dept. of
Tourism Requesting $1,700. State fair was closed due to flooding. Murphy motioned, Sornsin

seconded to table discussion. Motion carried by voice vote.

5. Veterans Park Memorial Down Payment of $41,600: City Administrator Daron Haugh phoned in
to update on purchasing the stone, funding of the overall project, and projections on how the
project will get completed, who will do the work to get the project done. Bader motioned, seconded
by Hagen, to approve the down payment to Archie Monument & Stone. Motion carried by voice

vote.

6. Staff Report: Bilski showed handouts for the State Fair, the Event Grant for St. Pats, Mita Club
Group welcome packets that were created and passed out in August, and reported on ads placed
for event grant for the St. Pat’s event. Hagen discussed the Christmas Light Grant of $60,000 and
discussed the idea of creating a wooden tree fundraiser for more lights, similar to the Cowmunity
Cows/Dairy Promotion. Trees would be placed at Riverside Park. The program would be started

with remaining funds from the initial $60,000.

7. Adjourn: Motion by Hagen, seconded by Bader, to adjourn at 5:49 p.m. Motion carried by voice

vote.

Chair Date




Section 2, Item b.

WOHTII GREATER MAUSTON TOURTS™M
Mauston COMMITTEE MEETING MINUTES
September 10, 2025 at 5:00 PM

303 Mansion Street Mauston, WI

1. Callto Order/Roll Call: The Greater Mauston Tourism Association meeting was called to order by
Chairperson Michel Messer on September 09, 2025, at 5:00 p.m. Present were members Ben
Bader, Leanna Hagen, Doug Linder, and Michel Messer. Also present were City Administrator
Daron Haugh, Jordan Process (Gravity Box Brewing Co.), and Jessica Bilski (On The Line
Presence), who arrived at 5:07 p.m. Absent were Wendy Murphy and Meredith Sornsin.

2. Minutes: Motion by Hagen, seconded by Bader, to approve the minutes of August 13, 2025, with

edits. Motion carried by voice vote.

3. Finance Reporting: Motion by Messer, seconded by Linder, to approve the financial report as

presented. Motion carried by voice vote.

4. Event Support Activities: BBQ-Tober Fest presented by Jordan Process, with a goal of 500
attendees. Donations will benefit GOLD, the partner organization for the event. Paid advertising
has not yet begun. GMTA requested a post-event update from Gravity Box. Bilski will share the
Explorer App link with Jordan Process. Motion by Linder, seconded by Bader, to approve a $2,500

grant. Motion carried by unanimous voice vote.
The St. Pat’s concert received positive feedback and had a good turnout.

5. Christmas Tree Cutouts: Hagen reported that each tree costs approximately $41 to cut. Pricing
will be $50 for non-profits and $125 for businesses. The Mauston School will cut the plywood trees.
Funding will come from leftover Holiday light funds. Motion by Linder, seconded by Messer, to
approve up to $7,500 for the purchase of items. Motion carried by unanimous voice vote.

6. Adjourn: Motion by Bader, seconded by Messer, to adjourn at 5:31 p.m. Motion carried by voice

vote.

Chair Date




Section 3, Item a.

GMTA Financial Report

as of 10/03/2025
1/1/25 Opening Fund Balance $335,197.61
2025 Revenues $69,930.59
2025 Expenditures (5162,486.70)
Current Cash position| $242,641.50
Pending Grant Awards:
Other Pending Expenditures:
Scally Brothers Concert Event ($5,000.00)
Holiday Lighting Decorations (540,615.27)
City of Mauston Parks ($100,000.00)

Available Cash Balance

$97,026.23 |




M Maiiston

10/03/2025 9:17 AM Statement of Revenues & Expendltures - Detail
GMTA
Dated From: 1/01/2025
Thru: 10/03/2025
2025
Account Number October

100-00-56710-000-000
100-00-56710-210-000
100-00-56710-240-000
100-00-56710-310-000
100-00-56710-311-000
100-00-56710-330-000
100-00-56710-400-000
100-00-56710-400-100
100-00-56710-400-200
100-00-56710-400-300
100-00-56710-400-400
100-00-56710-400-500
100-00-56710-500-000

Tourism

Professional Service
Building/Equip Maintenance
Office Supplies
Postage Expense
Travel/Educ./Training
Marketing Misc.
Tourism Development
Digital Marketing
Purchased Media

TV

Print Media

Event Support Grants

GMTA - Expense

Total Expenses

Section 3, Item a.

Page: 1
ACCT

2025
Total

98,623.99

837.60

425.00
553.91

7,500.00
2,800.00

8,825.00
42,921.20

162,486.70

162,486.70




Section 3, Item a.

M Maiiston

10/03/2025 9:17 AM Statement of Revenues & Expendltures - Detail Page: 2
GMTA ACCT
Dated From: 1/01/2025
Thru: 10/03/2025
2025 2025
Account Number October Total
100-00-48711-000-000 GMTA Misc Revenue
100-00-41220-000-000 GMTA 70% Room Tax 69,930.59
GMTA - Room Tax Revenue 69,930.59
Total Revenues 69,930.59

Excess of Revenues Over (Under) Expenditures (92,556.11)




Section 3, Item a.

M Maiiston

10/03/2025 9:16 AM Reprint Check Register - Qulck Report - ALL Page: 1
ACCT
CITY OF MAUSTON POOLED CASH ALL Checks
Posted From: 9/06/2025 From Account: 100-00-56710-000-000
Thru: 10/03/2025 Thru Account: 100-00-56710-500-000
Check Nbr Check Date Payee Amount
41529 9/10/2025 MSPN INC 1,554.00

GMTA - Print Advertising

41531 9/10/2025 On The Line 3,375.00
GMTA - August 25 Service Fees

Grand Total 4,929.00




Section 3, Item a.

M Maiiston

10/03/2025 9:16 AM Reprint Check Register - Quick Report - ALL Page: 2
ACCT
CITY OF MAUSTON POOLED CASH ALL Checks
Posted From: 9/06/2025 From Account: 100-00-56710-000-000
Thru: 10/03/2025 Thru Account: 100-00-56710-500-000
Amount
Total Expenditure from Fund # 100 - General Fund 4,929.00
Total Expenditure from all Funds 4,929.00




Section 3, Item b.

GMTA Financial Report

as of 11/06/2025
1/1/25 Opening Fund Balance $335,197.61
2025 Revenues $126,598.73
2025 Expenditures (5168,123.79)

Current Cash position $293,672.55

Pending Grant Awards:

Other Pending Expenditures:

Scally Brothers Concert Event ($5,000.00)
Holiday Lighting Decorations (541,007.27)
City of Mauston Parks ($100,000.00)

Available Cash Balance $147,665.28
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M Maiiston

11/06/2025 11:29 AM Statement of Revenues & Expenditures - Detail
GMTA
Dated From: 1/01/2025
Thru: 11/07/2025
2025
Account Number November

100-00-56710-000-000
100-00-56710-210-000
100-00-56710-240-000
100-00-56710-310-000
100-00-56710-311-000
100-00-56710-330-000
100-00-56710-400-000
100-00-56710-400-100
100-00-56710-400-200
100-00-56710-400-300
100-00-56710-400-400
100-00-56710-400-500
100-00-56710-500-000

Tourism

Professional Service
Building/Equip Maintenance
Office Supplies
Postage Expense
Travel/Educ./Training
Marketing Misc.
Tourism Development
Digital Marketing
Purchased Media

TV

Print Media

Event Support Grants

GMTA - Expense

Total Expenses

Section 3, Item b.

Page:
ACCT

2025
Total

101,998.99

837.60

425.00
633.04

7,500.00
2,800.00

8,825.00
45,104.16

168,123.79

168,123.79

11




M Maiiston

Section 3, Item b.

11/06/2025 11:29 AM Statement of Revenues & Expenditures - Detail Page: 2
GMTA ACCT
Dated From: 1/01/2025
Thru: 11/07/2025
2025 2025
Account Number November Total
100-00-48711-000-000 GMTA Misc Revenue
100-00-41220-000-000 GMTA 70% Room Tax 23,217.77 126,598.73
GMTA - Room Tax Revenue 23,217.77 126,598.73
Total Revenues 23,217.77 126,598.73
23,217.717 (41,525.06)

Excess of Revenues Over (Under) Expenditures

12




11/06/2025

11:28 AM

M Maiiston

Reprint Check Register - Qulck Report - ALL

CITY OF MAUSTON POOLED CASH

Accounting Checks

Section 3, Item b.

Posted From: 10/04/2025 From Account: 100-00-56710-000-000
Thru: 11/07/2025 Thru Account: 100-00-56710-500-000
Check Nbr Check Date Payee
41633 10/09/2025 City of Mauston
GMTA - Christmas Tree Cutouts
41680 10/15/2025 On The Line
GMTA - September 25 Service Fees
41715 10/22/2025 Republic Services #935
City of Mauston - Residential pick-up
41740 10/30/2025 Main Street Designs

GMTA - Bracket set for holiday lights

Grand Total

Page: 1
ACCT

Amount

150.00

3,375.00

5.22

392.00

3,922.22
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Section 3, Item b.

M Maiiston

11/06/2025 11:28 aM Reprint Check Register - Qulck Report - ALL Page:
ACCT
CITY OF MAUSTON POOLED CASH Accounting Checks
Posted From: 10/04/2025 From Account: 100-00-56710-000-000
Thru: 11/07/2025 Thru Account: 100-00-56710-500-000
Amount
Total Expenditure from Fund # 100 - General Fund 3,922.22
Total Expenditure from all Funds 3,922.22
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Promote Visits to your Destination!
Travel Week on The Morning Blend — Reserve your date(s) now| section 4, item a.

the
morning

2026 dates now open. Choose the date(s) that work for you:

Travel Week Jan 26-30; Feb 23-27; Mar 23-27; Apr 20-24; May 18-22; Jun 22-26; Jul 27-31; Aug 24-28; Sep 21-25; Oct 26-30; Nov 16-20; Dec 14-18
(Custom dates are also available to match your event schedule.)

» Showcase your destination in an engaging 5-6-minute segment during our daily lifestyle program, The
Morning Blend, which runs M-F 9-10am. The Morning Blend is well-established and follows NBC's
popular Today Show.

» The staff of The Morning Blend will work with you to make sure your segment covers the topics you'd
like to discuss! The conversation follows your talking points!

The Morning Blend presents

Travel Week a wonderful opportunity to + On-Screen graphics during your segment can highlight any call-to-action information you'd like to

show off your destination and invite the reinforce. (i.e. visit our website, request a brochure, enter to win, etc.)
people of Southeastern Wisconsin to visit!

*  We can incorporate photos or videos into your segment.
These are monthly travel themed weeks

on Milwaukee’s local lifestyle program. «  We will provide your segment to you, so you can use it on your own social media, website and/or
Choose the date(s) that work best for your emails.
destination! Availability is first-come, first-
served. + Includes a boosted post of your segment on TMJ4’s Facebook page targeted to your audience.
I * Tourism Example Videos. We can promote your destination whether it is a regional destination, town,

th
m moornlng n city, county, museum, event, attraction, state or province:

* Regional Destinations: Let's Minocqua (Minocqua, WI Tourism)
» State / Provincial Tourism Departments: Travel South Dakota
* Museums / Special Events: EAA Museum / AirVenture Oshkosh Fly-In

Choose between two options:

Option 1: Includes your segment in the Morning Blend 9-10am or Blend Extra @ 12:54pm
and a Facebook post targeted to your audience. Net Investment: $1,600.

Option 2: All of the above, plus a lead-generating contest where people enter to win a
prize from your destination (see next page). $3,600.

N il " b 15
Contact John Davis, john.davis@tmj4, 414-828-9502 for Visit www.themorningblend.com to see current
more information or to reserve a date. segments.



http://www.themorningblend.com/
mailto:john.davis@tmj4
https://www.tmj4.com/shows/the-morning-blend/plan-your-next-trip-to-minocqua
https://www.tmj4.com/shows/the-morning-blend/fun-adventures-in-south-dakota
https://www.tmj4.com/shows/the-morning-blend/eaa-airventure-gets-ready-to-land-this-summer
https://www.tmj4.com/shows/the-morning-blend/eaa-airventure-gets-ready-to-land-this-summer
https://www.tmj4.com/shows/the-morning-blend/eaa-airventure-gets-ready-to-land-this-summer
https://www.tmj4.com/shows/the-morning-blend/eaa-airventure-gets-ready-to-land-this-summer
https://www.tmj4.com/shows/the-morning-blend/eaa-airventure-gets-ready-to-land-this-summer

Option #2 - Lead Generating Contest for Your Destination

Get all of the components of Option #1, PLUS include a lead-generating
contest and receive the database of entrants to remarket back to.

You provide the prize (whatever is appropriate for your destination;
perhaps an overnight stay, museum or attraction passes, a dining
experience, etc.). Then, during your appearance on The Morning Blend,
Facebook and our website, we promote your contest. As people enter,
they must answer up to three marketing questions written
specifically for your destination and their answers are provided to
you (see example to the right ).

Your contest and destination are promoted on:

Your Morning Blend appearance during Travel Week.

Facebook in a boosted and targeted post featuring your Morning Blend
appearance. (TMJ4’s Facebook page has 600,000+ followers.)

additional posts on Facebook targeted and boosted to your market.
75,000 display impressions on TMJ4.com.

email to our 20,000+ loyal fans who subscribe to the station’s updates.

In addition, your destination receives:

Creation and management of your contest and entry page.

100% of the display ads on your contest entry page. These ads will feature
your destination’s message and link back to your site.

A “thank-you for entering” message that is sent automatically to each
entrant when they enter. Your message can include a link to your website,
opportunity to request travel information, coupons, etc.

Another message is sent when the winner is drawn. The remainder of the
entrants, other than the winner, will receive an e-mail thanking them for
entering and you may include another link to your site, opportunity to
request travel information, coupons, etc.

F)«TMA Leéuo'anl -~

ENTER TO
WIN A TRIP FOR
4 TO GREEN BAY!

One night stay at
the Kohler Lodge and
2 days full of fun activities!

Option # 2: $3,600 net investment. Includes lead-generation list and all the
elements on this page along with all items in Option #1.

We provide all support, and you just provide the prize!

(Includes: Morning Blend Appearance, Social Media, Contest Creation,
Promotion, Creative Assets, Reporting, Database and More!)

X
Rice Lake

TOURISM

BIG TIME FUN,
SMALL TOWN NICE

Plan Your

Fetaway

Come for the Feasts. Stay for the Creeks.

—Visit— $500‘£?a!;c8!¢ Play
KANKé}S.‘E}E Package for 2!
\»\,

Enter to WIN

Section 4, Item a.

Evcv’ond

ENTER TO WIN A TRIP FOR

4 TO GREEN BAY!
Olv.u;htsalallv:'k 'L(, Ge
and 2 days full of fun act

| enten |

Do you plan to take a trip to Green Bay this summer?

Yes
No

What features best determine where you will take a road trip?
Attractions and family activities
Restaurants and dining
Outdoor recreation opportunities
Affordability of accommodations
Distance from home

Familiarity with destination

Would you like to receive a free official Destination Guide from

Discover Green Bay?
Ertar
16

Yes
No



https://www.tmj4.com/

Join these Destinations!

People want to learn what makes your destination special.

Travel Week lets you tell them about your destination in a fun,

engaging way that generates results!
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“The entire Morning Blend progeatiancarau
made the interview flow so nic

Section 4, Item a.

such a great experience. The response on

our end has been off the charts!”
- J.G., CDME, President/CEO, Midwestern CVB

“The exposure and metrics from this
program are great and I'd like to get us

VisiT signed up for another spot.”
R—AC[NE - C.P., Marketing Director, Midwestern CVB
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Section 4, Iltem b.

naturally
onnecte

Greater Mauston Tourism Association - Event: Support Grant Appllcatmn
**¥please Type or Print Leglbly***

Apphcat1ons will be cons1dered 1o 1ater than the GMTA meéeting one month prior to the prOJ ect/event/program Meetings
are held on the second Wednesday of each month at 5 pm at the Mauston City Hall. At least one member of the Applicant
Group is required to attend the meeting at which their application will be reviewed.

Applications must be submitted by 4 pm on the first Wednesday of the month prior to the project/event/program
to: Mauston City Hall, Attn GMTA 303 Mansion Street, Mauston W1, 53948- 1329

Fill out the apphcatlon as thoroughly as pos31ble The more mfo you prov1de the easier it will be fo1 GMTA to evaluate
the request will benefit overnight tourism..

After the proj ect/event/pro gram, before funds are distributed, organizations are required to submit paid receipts and
provide examples of the effectiveness of the event. Failure to provide examples of completed proj ects/events/programs
and proof of expenditures will jeopardize future funding.

All projects/events/programs that receive funding will be required to:
* . Display an approved GMTA logo and/or note "Sponsored in part by the Greater Mauston Tourism Association"
on all advertising and social media for the project/event/program.
e Share the GMTA web address, www.mauston.com/tourism on the group's website and social medla event page.
. Tag GMTA in social media posts and list GMTA as a co- sponsor on the Facebook Event | page (if apphcable )
» Display the GMTA sign at the location of the project/event/program, if available. ’

GMTA may provide advertising of approved proj ects/events/programs on our d1g1tal 31gn and through social medla
sharing of content that you post and tag GMTA in.- :

AMOUNT REQUESTED: ¢Q9, S 00 ==

Proposal Name: 7*% flna . Date/s of event: /// ? /g?(a

Event Address, City: __ 0% /V’zz_,,_ﬁs_m DL MS’J&W\ - ?\..W 5:% D
Contact Person: _ - S & e-gour M) \k o ~ Phone Number:_(chfS - 793-19 7/

Email: Ebgté&“ Mlguggég/d @ QMEL'_’-COM

Contact Mailing Address: JOo3 /V]cutﬁ e 34
Requested on behalf of what group? C’IOL D
Please list board members and Officers: Ioréq.,\ \4\] M ke Taale
Tu%—\—n\ llucc - S Allaby, M;h Pm zlpde,r—

¢ ZWMMB«I RGN (' | N
Are you a Tax Exempt Organization? X Yes N0 Tax Exempt Number: 068 - /030834788 o3
Are you a Profit or Non-Profit Organization: _ No«x{ - ?-aﬂ i+
Who maintains funds and finances i‘c;r'the b'rganizatidn? ’3—«45-\4 ~ kluce
Years the organization/group/agency has been in operation? ?urs . 5\/r.< -So0lc3
**The Committee reserves the right to review the organization’s most récent tax statement. '
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Section 4, Iltem b.

Purpose or Mission of the organization/group/agency:

wo‘_\‘\,\f %J’Jbu"”/ de enlence Qi’\) merOl}Q Wwa e 9‘{4‘/‘

, , : couph e sevies @€ g puse o
Co ”a'\‘eam-&ML ?”"'“‘N“"P Lkvou.rkul- Yhe Lemonoeir R!?e.— (o0ts activies ard ‘
Please describe the project/event/program. ! wodesied eand beyG’lJ

F-?ﬁktn fou rna ment- i .Qa ‘ . Ly
S a by and Comumcen: egent Yoo
T'OLQMTQ‘&“QS AWN QP.O-&.)LL, w WQ&-J ‘\O;fM“iy}' Yo male btcobcd\m

Uper Crvendly G all visvdos

How it will generate overnight lodging in Mauston and in what ways do you plan to track this? If you have had a past
project/event/program how has that impacted overnight lodging in Mauston?

Yhig event has ktsbr%«w{ly EPOu?H mpk,fem.')\/ and Criends
T &vom ou}‘s:ae— Me avea_ n—aedlrf on;nf

l-y n aand

Explain what impact your project/event/program will have on all other Mauston businesses (in addition to lodging)

including any ways you plan to track this impact. lers Lo I \_M- {vg -e-oc)v) \CJB"\«‘
Su’)p\n‘es, Leel my\) Periaks Amr—k and alder :‘Z@»J—. f nf

Will the proposed project/event/program generate revenue? X Yes No
If yes, will revenue exceed the amount of expenses, and if so, what is typically done with that revenue?

\/65, e rday b Cor }o».\bor"?ar\rs and Cerl Lor lhe roesd b\afVQsJer

Estimate how many people and what geographic range will be targeted by any promotions or advertising.

9@0'&505:9\ and we \ave w ok 0 & anJ—_L. AJWL|’§1‘r\/
Loill reatk soedh & Medson ond wp Lo wausga

The marketing budget for the project/event/program. Please list other funding sources for marketing.

Yoodkes - B 2ev

“Podiomas R oo - 3 (<D
Ticke s Fuow - |
X000 hnnt $ 2p0

Please provide the following information you would like to see used in your free advertising provided by the

committee: ‘ o w .
5-10 key words or brief phrases describing the event:;__7 Afmue( Lebe charo.,‘\ Yee

i kgnf _Touwrnanent o
any costs or fees you would like listed: v, ) r%‘s. WZod ipa IS wnder Soree_
Phone nu'rnbe‘r,‘e—mafl address and/or Website address/es:‘ S ee.

(tuordions o Labe Decorah on Tocebeok.

Would you like an email proof of the free ad\(ertising before it goes on-line? ___ Yes > No

Please include any other information or materials you believe will help the Committee better evaluate your requ
19
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-Section 4, ltem c.

require ' ling at which the
ar I‘:.-i.h.....- -_;' _-. & . : f;;. ¥ _'- .-\.'I:..: - g e o : | | : o ] 3 " : J
- ADDILIIC VIl | | |

to: Mauston City Hall, Attn: GMTA, 303 Mansion Street,

gl bt s M
L y g
St
¥

Fill out the application as thoroughly as possible. The more info you provide, the
the request will benefit overnight tourism.

After the proiect/event/program, before funds are d1st1:1buted, orgaplzatlons are I £6 10 SIDI
provide ezaréples of the effectiveness of the event. Failure to provide examples of completed projects/ pogases.
and proof of expenditures will jeopardize future funding. =

All proj ects/events/programs that receive funding will be required to : .
e Display an approved GMTA logo and/or note "Sponsored in part by the Greater Mauston Tourism Association

on all advertising and social media for the project/event/program. . | .
e Share the GMTA web address, www.mauston.com/tourism on the group's website and social media event page.

e Tag GMTA in social media posts and list GMTA as a co-sponsor on the Facebook Event page (if applicable.
e Display the GMTA sign at the location of the proj ect/event/program, if available.

e R

GMTA may provide advertising of approved projects/events/programs on our digital sign, and through social media L
sharing of content that you post and tag GMTA 1n.

AMOUNT REQUESTED: &‘ I 7 CID OD & W O%AM"D‘P/
(\p AT N 5

O\ \y  » ) DatE/S Of event:

/"l

L

T )€ oun U\MJ:% AN

Event Address, City: J‘L . cm&/ RNUAWI N &
/"

Proposal Name:

Contact Person:

Email: O 10D \DL_(¢

Phone Number: ) X RE

W\INece A NN GO

< 2
Contact Mailing Address: i i & | "J 0 m_io LY :;\_e._) : )/ O
5 -
Requested on behalf of what group? LN oY/ Lo C | e Ne e ONLR—

Please list board members and Officers: be¢\D Donnenden (¢

A@ \\{\ QA.,C’W /X > ’-;_t ’4’ N A
Are you a Tax Exempt Organization? \/ Yes No Tax Exempt Number:ﬂ-’\
Are you a Profit or Non-Profit Organization: ) C) (O NeWDT How— 1IN0 TAUX, (VT N g(ow\ 'u

Who maintains funds and finances for the organization? __- e

1) Y POSAON LA A&, )
padan CPR
Years the organization/group/agency has been in operation? / ' nallis NCoar80Y 5 -

**The Committee reserves the right to review the organization’s most recent tax statement.
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Purpose or Mission of the orga nlzation/group/ agency:

gﬁﬁmﬁ‘\u(, a/J wawwu W Joro0 (M‘& M/ /715 412_0,
oy Yot WMA c@“o}, I Mostn
Please describe the project/event/program.

Ylowesh thm Producie PN\\ lon Buildre, ot Hee st R-’dmf‘"%
et o ot Y N o o] (W Senin- Rl Ef/hw

How it will generate overnight lodging in Mauston and in what ways do you plan to track this? If you have had a past
project/event/program how has that impacted overnight Iodglng in Mauston?

i il oun. P ot yeon e Grath Mo 1 s G A
HL+D{:)’M>M ra %ﬂz i"jﬁ%ﬂ -&LW%

fmdbadi oﬂh

Explain ﬁat ampact your project/event/program W|II have on all other’%auston businesses (in addmon to Iodg

lncludmg any ways you plan to track this |mpact M{ {/\H,
o J&d 3 o i ‘/}—-3 ci\
U%MV/ O"@WW bﬁﬂw AL olﬁm amenthep rih M }\-J"'U
Will the proposed project/event/program generate revenue? Yes \/ No

If yes, will revenue exceed the amount of expenses, and if so, what is typically done with that revenue?

Mok omdirol st NEDL outte ~olwteenn ﬂ*“-‘)ﬂ‘ ered
M\W St betdoad popems L Mowsior/]

Estimate how many people and what geographic range will be targeted by any promotions or advertlsmg/u»“ﬁj_:\\%w‘

T 2024 (Jptors Stebe fain suurorsconcl- 126205 Nsiters | fiw\

The marketing budget for the project/event/program. Please list other funding sources for marketing.

ﬁﬂ%(ﬁb%%%wj
'35&)@%‘%@

g a‘@ @ \ RN J.I-‘\ SO ﬁ{\% g. .4.;..-_!__' ) \J.‘—n‘ A nn:.._L'_.__-

aado

E s
._3(:6 @ DI\ AR ONA \ X DOUMANE _,/1
Please provide the following informationyouxould ke to see used in your free advertising provided by the

committee: | L
5-10 key words or brief phrases describing the even @W%%UV\ /A.A‘ d J[L/M'
Vil PWALNSY—" NN QAN o\ ' IC _@/_\_—_—

any costs or fees you would like listed: R_ZQ\ :

Phone number, e-mail address and/or website address/es: {0\

Would you like an email proof of the free advertising before it goes on-line? Yes '-/No

| e—

Please include any other information or materials you believe will help the Committee better evaluate your request:
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Section 4, Item d.

Gravity Box Brewing Co.
134 E. State Street
Mauston, WI 53948

Dear Members of the Greater Mauston Tourism Association,

On behalf of Gravity Box Brewing Co. and the BBQ-Tober Fest organizing team, I would like to
extend our heartfelt gratitude for your generous grant in support of this year’s event. Your
contribution played an integral role in the success of BBQ-Tober Fest and in fostering a sense of
community throughout the Mauston area. Without your support, this event would not have been
possible.

Enclosed, please find copies of the invoices for the tent rental, BBQ competition cash prizes, and
Concept Printing, which produced our event banner. Your support directly assisted with these
essential event expenses and helped ensure a smooth, well-coordinated, and enjoyable
experience for all who attended. We were lucky to have beautiful weather this year and if we did
not have the tent, our guests would have been uncomfortable and probably would not have
stayed as long as they did.

We deeply value your partnership and your continued commitment to promoting tourism and
community engagement in Mauston. We look forward to the opportunity to work together again
in the future to build upon this year’s success.

Thank you once again for your generosity and support.
Sincerely,

Jordan Process

Front of House Manager
Gravity Box Brewing Co.
jordan@gravityboxbrewing.com
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Section 4, Item d.

Final number counts and linen colors MUST be given 28 days
before the event., Full payment will still be required for any
officeUse only |Canceliations of items after the 28 days before the event.

. v Total
Rental ltems & Quantity Qty | Unit price .
L |[po {pu price
LAST DAY TO REMOVE ITEMS -- Sept. 6, 2025
40x80 pole tent 1 $1,875.00 $1,875.00
delivery o f - 85000 . | $50.00
____ Stakes Total $1,925.00
Service Charge
— Poles *a fuel surcharge as per contract (over $3.50/gal) waived $0.00
‘ may be added. Due to fluctuating fuel prices, this Tax-Exempt
... Genter Poles charge could change as your rental date gets | gos-1 030324733.02 $0.00
closer o
____Ratchets Retaining Fee
__ Blocks Final Payment
- Py
__ Water Jug Grand Total $1,925.00

To reserve your iterns a 15% retaining

7o Ti _
P e Gutter Retaining Fee fee is needed. This is taken off of the
Zip Ti : £288.75 total rental price. If your grand total is
— P e Price: less than $1000, see our "reserve”
Cleaning policy below.
Bucket

This is completely refundable and
should be given as a separate payment
at delivery, preferably in check form.
This is not the down paymer.

___Pounder/ _— N
— Security Deposit $288.75

. Tarps

Signed Contract Received:

For Drop off only:
By signing here you are agreeing that all of the above items have been dropped off.

ADDRESS PHONE EMAIL WEBSITE




Bill To:

Gravity Box
134 E. State Street
Mauston, Wl 53948

Description

3'x6' BBQ Fest Banner, printed 4/0, 180z with grommets

Your Order #:
Shipping Date:
Terms: Net 15

Invoice #:
Date:
Ship Via:
Page:
Ship To:
Gravity Box

134 E. State Street
Mauston, Wi 53948

Freight:
Sales Tax:
Total Amount:

Amount Applied:

Balance Due:

803 John Street « Necedah, WI 54646
Phone 608-565-3500 « Toll-Free 888-565-3505 + Email info@conceptprintingcompany.com o

Section 4, Item d.

Invoice

Amount __ Tx

$76.50

$76.50
$0.00
$4.21
$80.71
$0.00

$80.71




Gravity Box Brewing
Company

134 E. State St, Mauston WI, 53948

Bill To
BBQ Competition Winners

Section 4, Item d.

INVOICE

Invoice # 100
Invoice Date 10/13/2025

 DESCRIPTION . AMOUNT
1st Place BBQ Competition- Boo Bus BBQ 250,00
2nd Place BBQ Competition- Better Than Dad’s 125.00

3rd Place BBQ Competition- Triple B

Terms & Conditions
Payment is due within 15 days

TOTAL

Powaered by Invoice Home
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