
 

ALPINE TRAVEL & TOURISM BOARD MEETING 

April 24, 2025 at 6:00 PM 

 250 River Circle - Alpine, WY 83128  

AGENDA 

Notice - The video and audio for this meeting are streamed live to the public via the internet and mobile 
devices with views that encompass all areas, participants, and audience members. Please silence all 
electronic devices during the meeting. Comments made on YouTube will not be answered. Please email 
clerk@alpinewy.gov with any questions or comments. 

 

YouTube LINK FOR LIVE FEED: 

https://www.youtube.com/@townofalpine  

1. CALL TO ORDER - Jeremy Larsen 

2. ROLL CALL – Melody Leseberg 

3. ANNOUNCEMENTS – Jeremy Larsen 

a. Financial Disclosure 

4. ACTION ITEMS 

a. Star Valley Trout Unlimited 2nd Reading 

b. Alpine Art Auction - Star Valley Arts Council 2nd Reading 

c. Alpine Art Festival - Star Valley Arts Council 2nd Reading 

d. Montana Shakespeare in the Parks - Star Valley Arts Council 2nd Reading 

e. Interactive Touch Screen Kiosk - Town of Alpine - 2nd Reading 

f. Winter Jubilee - Town of Alpine - 2nd Reading 

g. Alpine Ambassadors for Responsible Recreation - Friends of the Bridger Teton - 2nd 
Reading 

h. Reggae in the Rockies - Gray Bear Productions - 2nd Reading 

i. Trail Groomer - Town of Alpine - 2nd Reading 
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j. Winter Grooming - ATAP - 2nd Reading 

k. Marketing Proposal - SVI Media - 2nd Reading 

l. Alpine Mountain Days - Town of Alpine 

m. 4th of July Fireworks - Town of Alpine - 2nd Reading 

n. Fire Blanket - Radios - Alpine Fire Department - 2nd Reading 

o. Music in the Mountains - Town of Alpine - 2nd Reading 

p. Motion to approve previous meeting minutes from March 2025 

q. Final Approval of Travel & Tourism Logo 

5. DISCUSSION ITEMS: 

6. ADJOURNMENT 
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Town of Alpine Travel and Tourism Grant Application 

 

 

 

Mission. Town of Alpine Travel and Tourism Board’s mission is to help create positive 
experiences for visitors and residents by funding Lodging tax dollars for projects and/or 
events in Town of Alpine.  

Purpose. The purpose of Town of Alpine Travel and Tourism Board is to provide for the 
promotion of travel and tourism within Town of Alpine and to administer the distribution of 
lodging tax revenue, ideally for the benefit to local businesses and residents of Town of 
Alpine. 

 

EXECUTIVE SUMMARY 

The Star Valley Trout Unlimited chapter (SVTU) respectfully submits this grant application to secure 
reimbursement funding for our third annual Fly Fishing Film Festival Fundraiser, which is planned to take 
place at the Alpine Civic Center in April of 2026. 

  

This event follows our inaugural film festival at Alpine Civic Center which took place on April 20, 2024, and the 
second annual film festival planned for April 19, 2025.  These events have garnered huge support from the 
community selling out at full capacity and offering local businesses an opportunity to showcase their offerings 
to an enthusiastic audience from Star Valley, Jackson, and Idaho.   

About Trout Unlimited: 

Our Mission: 
To bring together diverse interests to care for and recover rivers and streams so our children can experience 
the joy of wild and native trout and salmon. 
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Our Vision: 

For communities across America to engage in the work of repairing and renewing the rivers, streams, and 
other waters on which we all depend. 

  

Who We Are: 

Founded in Michigan in 1959, Trout Unlimited today is a national non-profit organization with 300,000 
members and supporters dedicated to conserving, protecting, and restoring America’s coldwater 
fisheries and their watersheds. 

  

So why is a film festival, hosted by Star Valley Trout Unlimited, important to the Town of Alpine? It holds 
significant importance for the Town of Alpine due to our local members' dedication to “conserving, protecting, 
and restoring” local waters, ensuring recreational opportunities for future generations. Alpine is often the place 
where anglers sleep, eat, and shop when they visit Star Valley to fish the Salt River and its tributaries. The Salt 
River has deteriorated in quality over multiple decades through major loss of riparian vegetation, severely 
eroding banks, fish passage barriers, loss of pool and spawning habitat, and many other habitat and water 
quality concerns. Trout Unlimited hired Tanner Belknap as Salt River Watershed Manager to make much-
needed improvements to the river. Under Tanner’s leadership, significant restoration projects on the Salt River 
have been completed, and more are underway.  

 
Trout Unlimited currently has two major upcoming restoration projects on the Salt River. Both were initially 
scheduled for 2025 construction but will most likely occur in 2026 due to the federal funding freeze. Both 
projects are currently in the detailed design stage. The first project is at the Clarks Barn Public Access Area 
near Afton. The project will restore one mile of severely over-widened and sediment-laden channel on the 
Salt River, dramatically improving riparian and aquatic habitat and reducing erosion. The project will replace 
a post-and-plank diversion that currently blocks fish passage to upstream spawning habitat with one which 
allows healthy fish passage, boater passage, and sediment transport. This project will also install riparian 
fencing and water gaps to improve grazing management and minimize the habitat and water quality impacts 
of livestock. The second project will restore approximately 2.5 miles of the Salt River from the Diversion 
Access at Whitetail Lane upstream to the first US-89 bridge. The section lost significant stream length due to 
historic land use practices and is currently over-steepened with high erosion and little pool habitat. The 
project will reconnect old meanders to restore stream length, improve stream function, and increase the 
quantity and quality of trout habitat. 
 
In October 2024, Trout Unlimited was awarded $14.03 million through the USDA NRCS Regional 
Conservation Partnership Program (RCPP) for habitat restoration, diversion replacements, and livestock 
management on the Wyoming side of the Salt River watershed. With this funding, we will restore 
approximately 15 miles of the Salt River, working with over 20 landowners. However, this funding has been 
frozen, and the future of the award is uncertain. Trout Unlimited is currently planning a water quality study of 
the Salt River with Wyoming DEQ. Currently, our water quality data is limited to E. coli and almost ten years 
out of date. This study will give us a broad understanding of the chemical, biological, and physical 
impairments of the Salt River and help us to make recreation safer on the Salt River and its tributaries. 
 
By improving the quality of fishing in Star Valley, this work directly influences the decisions made by tourists 
to visit and spend their dollars on lodging, guiding, rentals, restaurants, bars and so many other businesses 
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in Alpine. The Salt River is the lifeblood of summer recreation for Alpine’s visitors, and anyone who has 
enjoyed this river knows how desperately habitat restoration is needed. 

  

Our application details the specific benefits our event will bring to the Town of Alpine. These benefits include 
an estimated 180-plus visitors coming to the Alpine Civic Center and witnessing what the Town of Alpine 
offers. We anticipate that our visitors will visit local establishments (i.e., bars and restaurants) both before 
and after the event and take advantage of lodging on a limited basis. We are confident the film festival will 
drive interest in fly fishing the local waters around the Town of Alpine. We also expect the event will drive 
future business for guides, rentals, restaurants, bars, and lodging within Alpine as these visitors return. With 
sponsorship support from multiple local businesses, our event also aims to boost participation in Trout 
Unlimited, facilitating larger restoration projects that enhance the waterways crucial for Alpine's recreational 
activities and economic sustainability. Our application provides detailed information on these benefits, and 
we are available to attend meetings and present our proposal in person if needed. In summary, our event 
delivers immediate and long-term advantages for Alpine, sustaining efforts to conserve waterways and 
ensure enduring recreational opportunities and economic prosperity for the community. 

  

Our application is attached and addresses all the required information. If additional information is needed, 
please do not hesitate to contact us. We would happily attend any meetings and present our application 
responses personally. 

  

Our event delivers direct, appreciable, and long-term advantages to the Town of Alpine. It sustains efforts to 
'conserve, protect, and restore' our precious waterways, ensuring enduring recreational opportunities and 
associated economic prosperity for the community. 

  

Respectfully submitted, 

  

  

  

Ron Quinn 
President, Star Valley Trout Unlimited 
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APPLICATION PACKAGE 

1.  Applicant Organization Name: Star Valley Trout Unlimited (SVTU) 
  

2.  Event or Project Name: Fly Fishing Film Tour (F3T), International Fly Fishing Film Festival 
(IF4™), or similar film project 

  

3.  Event or Project Location: Alpine Civic Center 
  

4.  Date: April of 2026, exact date TBD 

  

5.  Applicant Address: PO Box 3143 Alpine, WY 83128 

 

6.  Applicant Phone and email: (307) 413-0133/bari.bucholz@gmail.com 
  

7.  Organization Contact Name: Ron Quinn 
  

8.  Organization Contact Phone and Email: (307) 887-5043/quinn9986@gmail.com 

  

9.  Secondary Organization Contact name: Tom Michie 

  

10.  Secondary Organization Phone and Email: (703) 727-6698/thmichie@gmail.com 

  

11.  List of organization’s Board Members and positions: 

 
President- Ron Quinn 
Vice President- Bari Bucholz 

Members at Large: Steve Cook 
Fred Pritchard Paul Schaeffer 

 

Secretary- Lizzy Bachmanreasurer- Michael Schiffhauer 
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Skyler Webb Clark F. Johnson Dave Bucholz Tom Michie 
 
  

12.  Organization Structure: Non-Profit, Individual, Municipality? Non-Profit 

  

13.  Organization EIN: 821211861                                                                         
 Organization W-9: N/A 

  

14.  Organization board minutes approving grant applications: 
The board voted per email on 3/13 to apply for this grant. 

  

15.  Amount of funds requested? $5,352 

  

16.  Proposed Cost of Project? $6,552 

  

17.  List of donors for the 2025 event: 

To date, 2025 sponsors and donors include: 
 

Bank of Star Valley 
 
Four Pines Physical Therapy  
 
Melvin Brewing 
 
Ken Takata Photography  
 
Ferry Peak Women’s Health 

 
  

We anticipate having even more sponsors and donors in 2026. 
  

18: Describe Project/Event: 

Purpose: To host a successful fundraising event that supports the continued efforts of Star Valley Trout 
Unlimited. 
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Objectives: 
1.    Raise funds to support stream restoration projects that enhance the ecological 
function and resiliency of the Salt River watershed. 
2.   Inform attendees of ongoing restoration projects and watershed planning 
activities led by Trout Unlimited. 
3.   Inspire public support for restoring the Salt River and its tributaries by understanding 
how this will improve the fishery, water quality, and the local economy. 

4.   Host an enjoyable, safe event that generates public enthusiasm for SVTU. 

  

19: Where will the project/event take place? Alpine Civic Center 

  

20: Give a timeline with project/event deadlines. 

January: 

Board meeting to vote on hosting the IF4™ event, or similar film project (just to keep our options open) 
Create a spreadsheet for shared communications Start 
ToATT grant application 
f3t  
 
February: 
Create sponsorship package details 
Secure venue, food option Brainstorm 
raffle prizes 
Sign up for IF4™ or similar  
Design promotional assets 
Update spreadsheet for shared communication 
Continue ToATT grant application 
Contact prospective sponsors and donors 
Create a QR code for ticket sales 

  

March: 

Secure sponsors and donors 
Create event promotional materials- banner, flyers, social media, etc. Submit an 
application for a catering license and temporary banner permit Create a 
slideshow for current SVTU Salt River restoration projects 
Write an article for SVI about local projects 
Save the date email/ social media posts, etc. 
Purchase items to raffle (IF4™ or F3T swag pack) Set 
up Venmo account/ credit card payment option 
Request to be added to Alpine Calendar of Events 
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Update spreadsheet for shared communication Submit 
ToATT grant application 
Create signage: tip jar, food menu, labels for raffle ticket containers, sponsor logos for table, etc. April: 

Secure volunteers- set up chairs/tables, greet/take tickets, assign people for tables: drinks and check IDs, 
raffle tickets/sell TU memberships, SVTU project info, clean-up 
Gather raffle 
prizes Print 
signage Create 
run of show 

  

21.  What is the expected impact of the project/event? 
In addition to creating tourism for the Town of Alpine, we intend to increase community awareness for Star 
Valley Trout Unlimited, recruit volunteers for habitat restoration projects on the Salt River, and create 
community connections among locals. Proceeds from the event will benefit the recreation community, 
outfitters and guides, and landowners by supporting stream restoration projects in the Salt River watershed. 

  

Flexible funding sources are critical for a few aspects of stream restoration projects with design and public 
engagement being at the forefront. For example, very few grant funding sources will pay for the engineering 
design of river restoration projects. Completing designs is often the choke point that limits the scale of 
restoration that TU is able to accomplish. Additionally, design grants from Wyoming Game and Fish 
Department or landowner contributions frequently fall short of what is needed to finish the engineered 
design. Star Valley TU would like to emulate the Jackson Hole chapter in its ability to contribute towards 
design funding gaps. With relatively small amounts of funding that allow the completion of designs, TU’s Salt 
River Watershed Manager is able to pursue large grants that fund construction. SVTU will also use this 
money to fund willow plantings, hand-built restoration approaches, and other forms of community 
involvement in river restoration projects outside the scope of larger grant funding sources. 

  

22.  How many tourists will it attract? 

SVTU expects approximately 180 attendees at the IF4™ , or similar film event, with many being non-local 
tourists, this is in line with attendance at the 2024 event. It is difficult to quantify the tourism generated from 
long-term investments in the health of the Salt River watershed, but we would argue that it is significant 
given the degraded state of the Salt River and its tributaries. 

  

23.  How will it benefit overnight stays and local business impact? 

As a direct result of the event, we anticipate our attendees will contribute to the local economy in several 
ways. First, they will take advantage of local establishments before and after the event. 

Second, although most attendees will likely reside within reasonable driving distance from home, we expect a 
percentage to opt for overnight stays in Alpine. Third, our table sponsors, listed elsewhere in this application, 
will directly benefit from the exposure generated at our event driving local business and tax revenue. 
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Long-term overnight stays and business impact will be generated through the stream restoration projects 
and watershed restoration planning Trout Unlimited is embarking upon. This work greatly improves fish 
populations and angler experience and any investment into this work will yield returns in angling tourism. 

  

24.  Will there be a benefit to our local population? 

 

In addition to boosting local businesses and increasing associated tax revenues, our event will also highlight 
the ongoing efforts of Trout Unlimited in our watershed. Tanner Belknap, Trout Unlimited’s Salt River 
Watershed Manager, will present on completed and ongoing stream restoration projects and be available for 
questions and answers before the event and during intermission. He’ll highlight local projects aimed at 
improving the habitat and resiliency of the Salt River and its tributaries. These efforts promote recreational 
opportunities and directly contribute to our community's economic well-being. We sincerely hope this will 
encourage participation in SVTU’s stream restoration projects, ultimately benefiting all residents of Alpine. 

  

The proceeds from this fundraiser will provide a flexible funding source for restoration projects in the 
watershed. These projects improve fishery health, stream wildness, and aesthetics, all of which improve the 
experience of those who travel here for the rivers and streams. To better understand how an engaged Trout 
Unlimited chapter can have a major watershed impact, please reference the Big Blackfoot Chapter of Trout 
Unlimited. 

  

25.  How long will your project/event benefit the intended target market? 
We expect the initial economic impact of our event to span two days, encompassing increased business for 
local restaurants, bars, and overnight lodging extending into the second day. However, we anticipate a more 
prolonged benefit for the Town of Alpine through continued exposure to local businesses, extended beyond 
the hospitality sector. Further, we hope to generate exposure and interest in Trout Unlimited (TU), 
particularly its watershed restoration projects, which contribute to preserving and enhancing local waters. 
This, in turn, fosters long-term recreational opportunities, attracting visitors to the area over time. 

  

26.  How will ToATT grant money be used? See budget 

  

27.  Have you applied for other sources? No 

If so, where? N/A 
  

28.  Will there be other funds available? Yes 

If so, how much? The Star Valley chapter of Trout Unlimited is financially sound and we are able to self fund 
this event for now in anticipation of grant funding. However, our stated goal is to use proceeds to further 
stream restoration projects and other critical habitat needs and that is our intent. 
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29.  Will there be a need for future funding? Yes 
If so, explain? We intend this to be an annual Star Valley Trout Unlimited fundraising event. 

  

SUPPORTING DOCUMENTATION 

 Budget Worksheet or Financial Plan  

IRS EIN- 821211861 

 Bids, Contracts, Estimates, etc. N/A 

  

 W-9 N/A 

 

 Marketing Plan            Here’s a link to our advertising for the 2025 event:  
https://www.alpinewy.gov/community/page/star-valley-trout-unlimited/  

Star Valley Trout Unlimited will utilize various avenues to market our third Annual 
Fundraiser. This includes paid and unpaid organizational efforts and beneficial exposure 
to involved sponsors and partners. If ToATT funds this event, they will be highlighted on 
all free and paid marketing materials. 

Paid Efforts: $2,077 

  

●   Create: graphic design and visual asset support to promote through social media 
and print materials. 2024 examples: poster and banner- currently at Alpine Junction! 

●   Advertise: newspapers (Buckrail, Star Valley Independent, JH News and Guide) 
+ other targeted placements, banner 
●   Print: flyers and posters to advertise in Star Valley, Hoback and 

Jackson   

Unpaid Efforts: 

●      Add event listing to the SVTU website, Alpine Calendar of Events, and homepage 
slideshow 

●      Email: E-Newsletters to SVTU members 

●      Social Media: Several posts on Instagram and Facebook, as well as stories 

●      Cross-promotion from various partners from local organizations 

●      Personal outreach from our staff to family and friends 
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EVALUATION CRITERIA 
The Committee will evaluate applications according to the following criteria. Notwithstanding these criteria, the 
Committee reserves the right to approve or deny any application. 

  

1.  Application Package: 

Is the application package complete with an Executive Summary, Application, Marketing 
Plan (if needed), and Budget? Yes 

  

2.  Eligibility: 

ls the project presented eligible? If not, can it be easily adjusted to qualify or are there 
individual eligible elements that could be funded? Yes 

  

3.  Tourism: 

Will the project efficiently and effectively increase overnight stays, benefit local restaurants, 
stimulate retail sales, and promote visitor intent to return? 

A film festival sponsored by well-known brands such as Orvis, Trout Unlimited, Backcountry Hunters and 
Anglers, and Bajio attracts participants locally and regionally. By having out-of-towners pay for lodging and 
support local shops, restaurants, and bars, we hope to generate economic benefits. 

Additionally, the event encourages visitors to explore Alpine and engage with businesses offering outdoor 
experiences, fostering sustained economic experiences. 

 

4.  Balance: 
How well does it contribute to balancing the annual calendar of events, both regarding dates 
and types of events? Is this, or can it be coordinated with other events? 

We aim to elevate the film event, attracting more regional visitors and providing a unique experience during 
the “off-season.” Funding provided through the event fuels our work to keep the event on the books. We 
would be open to coordinating with other events if needed. 

  

5.  Community Benefit: 
Does this enhance the lives of local residents as well as visitor experience and does it allow 
for a meaningful interaction? 
As mentioned in #24, the event enhances the lives of both local residents and visitors by contributing to the 
local economy through increased business for restaurants, bars, and lodging. It also allows for meaningful 
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interaction by highlighting ongoing conservation efforts and promoting participation in stream restoration 
projects, ultimately benefiting all residents of Alpine. 

  

6.  Mission: 

How well does it meet the ToATT’s mission and vision to “help create positive experiences 
for visitors and residents” to the Town of Alpine? 
Research indicates that attendees in this demographic typically contribute to the local economy by 
purchasing at least five meals at local restaurants and engaging in shopping activities in and around Alpine. 
This event also serves as a catalyst for fostering return visits as attendees continue to explore the area’s 
many attractions beyond the fly fishing film experience. 

  

7.  Growth Potential: 

Is the event financially sustainable? 
We anticipate the annual Star Valley Trout Unlimited fundraiser to become self-sustaining in its current form 
within the next three years. With the support of ToATT funding, we aim to capitalize on our initial success 
and community interest in fly-fishing films produced by filmmakers from all over the globe. This event will 
focus on the environment, stewardship, and conservation to establish the event further, attract outside 
sponsorships, and generate profits that will enable it to be independent as it gains momentum and secures 
its place in the community. Alpine has the potential to become the gathering place of the fly-fishing 
community. 

  

Is this a viable event with potential to grow?  

We project steady annual growth in participation due to expanding local awareness, positive word of mouth, 
and heightened press coverage, enhancing visibility. We believe in the event’s potential to attract a broader 
regional audience in the upcoming years. It is the intent of our chapter to drive membership through these 
events and be able to add additional activities to the film festival “weekend”.  

  

8.  Leveraging Value: 

How great is the potential to attract sponsorships and media exposure, thereby increasing 
the impact of the ToATT funds? 

The potential to attract sponsorships and media exposure is substantial due to the event's focus on 
community engagement and conservation efforts. We sold out sponsorship opportunities at our first event and 
anticipate similar support for the 2025 event. Sponsors will likely be interested in aligning themselves with 
initiatives promoting environmental stewardship and local community development. 

 

Additionally, media exposure, whether through traditional outlets or social media, can amplify the reach and 
impact of the event, drawing attention to the cause and encouraging further support from both individuals 
and organizations. This increased visibility can lead to greater participation, donations, and, ultimately, a 
more significant impact of the ToATT funds on conservation projects and community initiatives. 
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9.  Cost Effectiveness: 
Does the project propose an efficient, economical use of the ToATT funds? 
We anticipate a high ROI by allocating funds towards initiatives with measurable and impactful outcomes. 
 
For Art Project(s): is the project an expression of Alpine’s culture, including traditions, 
history and distinctive character? 

N/A since we’re an event. 

  

13.  Marketing: 
How will the proposed project be marketed out of the area and how will their marketing 
coordinate with current ToATT marketing efforts? 
Attendees can book lodging through an event page on SVTU’s website, featuring recommended 
accommodations from local lodging options, including hotels, RV Parks, AirBnb rentals, etc, alongside 
booking sites via wyomingtourism.org. We’ll also promote partner lodging options on social media and in 
SVTU’s newsletters for easy access and a seamless booking experience. 

 

14.  Recognition: 
How will the project recognize the support provided by the Lodging Tax Grant? 

  

All of our event advertising will include a credit line indicating that support was provided by the Town of 
Alpine’s Travel and Tourism grant. We’ll also try to get a featured filmmaker to provide a question and answer 
session and comp his/her lodging and meals while in Alpine. 

  

Post Project/Event Feedback Checklist: 

  

•  Recap of Project/Event: 

  

•  Number of Attendees: 

  

•  Documentation (adds or pics) showing ToATT was listed and promoted as a sponsor 

  

•  Explain how your project/event created tourism. 
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•  Explain how your project/event positively impacted the Alpine community. 

  

•  Was/is the objective of your project/event been met? 

  

•  Will you have the project/event again? 

  

•  What changes would you make, if any? 

  

•  Did you make new connections to future partners for your project/event? 

  

•  Show your Budget: (here) 

  

Failure to file a final report and attend the Feedback meeting can result in ineligibility for 
future awards. 

  

These grant dollars are generated with the lodging tax charge on overnight stays in the Town 
of Alpine. The board prioritizes dollars toward events that generate overnight stays and 
commerce amidst area businesses. 

  

  

Signature Authorization to seek funds: 
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Alpine Tourism Grant Application 

Name of Organization: Star Valley Arts Council  

Event or Project Name: Alpine Art Auction 

Event or Project Location and Date: Alpine Civic Center 

Applicant Address: PO Box 1082, Afton WY 83110  

Applicant Phone and email: 307.886.4411, lxi@starvalleyarts.org  

Organization Contact Name: Lxi Weber  

Organization Contact Phone and Email: 307.886.4411, lxi@starvalleyarts.org  

List of organizations Board Members and positions:  

Janet Erickson - Chairwoman - Vocal Instructor  

Val Bagley - Artist  

Tim Hale - Treasurer - Financial Planner  

Doug Monson - Art Gallery Owner/Artist  

Denise Christensen - Therapist/Social Worker  

Eileen Hale - Retired teacher  

Taryn Boals - Artist  

Annie Heiner - Graphic Designer  

Corinne Storey - Substitute School Teacher 

 
Organization Structure: Non-Profit, Individual, Municipality? Non-profit 

Organization EIN: 83-0329440  

Organization W-9 if applicable: See attached  

Organization board minutes approving grant Applications: Grant applications were 
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discussed at our annual board meeting on January 11, 2025, and the minutes were approved 
on February 5, 2025.  

Amount of funds requested? $4,000 

Proposed Cost of Project? $10,000 

List of other donors? The Alpine Tourism Board is the main organization we are applying to 
for the Art Auction. 

Describe Project/Event; Purpose, Objective:  

We are seeking grant funding to host our 2nd annual art auction in Alpine, which showcases 
the talent of regional artists, growing our local art economy.  It will draw art collectors and artists 
from surrounding areas, while elevating the visibility and economic prospects of local artists.  
This is a platform for our artists to showcase their work in a way that isn’t available anywhere 
else in the valley. 

Last year, we had about 120 attendees.  We collected 50 pieces of art, and sold 34 of them via 
live and silent auctions.  We had food, drinks, handmade chocolates, aerial artists, a string 
quartet, and live painters.  All artists were local, but this year we are branching out to regional 
artists AND regional collectors. 

Where will the project/event take place?  
Alpine Civic Center 

Give a timeline with project/event deadlines?  
This event will take place on July 5th, from 7:00pm-9:00pm. 

What is the expected impact of the project/event? How many tourists will it attract? How 
will it benefit overnight stays and local business impact? Will there be a benefit to our 
local population?  

This event provides a platform for emerging and established local and regional performing and 
fine artists.  It will bring in collectors from neighboring cities and regions, boosting both 
exposure and sales.  It is a public celebration for the arts with community access and 
participation, and gives the artists a chance to benefit financially from both auction sales and 
relationships made. 
 
 

How will ToATT grant money be used?  
 
Funds would be used for the following: 
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Live music, printed materials, venue rental, and advertising. 

Have you applied for other sources? If so, where?  
This is the only source we are applying to specifically for the Art Auction. 

Will there be other funds available? If so, how much?  
We will evaluate our grant funds once they are awarded to see what we might be able to 
put towards this. Additionally, we are seeking sponsors to help fund this project.  

Will there be a need for future funding? If so, explain?  
As this event becomes more established, we hope that previous years’ sales and sponsorships 
will allow us to not need future grand funding. 
 
Marketing Plan 
 
 
Social Media - $500  

$500 would be used during the months of June/July to attract visitors to the 
event  

Jackson Hole Daily - $500  
Would be used in June, to run on a Friday/Saturday, to attract vendors  

Jackson Hole News & Guide - $500  
Would be used for one week in August, to attract visitors to the event  

Mailers - $1,000  
Would be sent out to Star Valley PO Boxes  

Star Valley Independent - $300 
$300 would be used during the months of June/July to attract visitors to the 
event  

SVI Media - $200 
$200 would be used for radio ads during the month of June  

Teton Valley News - $500  
$500 would be used during the month of August to attract visitors to the 

event  
 

Posters and Signage - $500 

Total - $4,000 

18

Section 4, Itemb.



Alpine Tourism Grant Application 

Name of Organization: Star Valley Arts Council  

Event or Project Name: Alpine Art Festival  

Event or Project Location and Date: Bank of Jackson Hole Lawn, August 15th-16th, 2025 

Applicant Address: PO Box 1082, Afton WY 83110  

Applicant Phone and email: 307.886.4411, lxi@starvalleyarts.org  

Organization Contact Name: Lxi Weber  

Organization Contact Phone and Email: 307.886.4411, lxi@starvalleyarts.org  

Board Members and positions:  

Janet Erickson - Chairwoman - Vocal Instructor  

Val Bagley - Artist  

Tim Hale - Treasurer - Financial Planner  

Doug Monson - Art Gallery Owner/Artist  

Denise Christensen - Therapist/Social Worker  

Eileen Hale - Retired teacher  

Annie Heiner - Graphic Designer  

Corinne Storey - Substitute School Teacher 

 
Organization Structure: Non-Profit, Individual, Municipality? Non-profit 

Organization EIN: 83-0329440  

Organization W-9 if applicable: See attached  

Organization board minutes approving grant Applications: Grant applications were 
discussed at our annual board meeting on February 10, 2024, and the minutes were 
approved on March 13, 2024.  
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Amount of funds requested? $4,000 

Proposed Cost of Project? $7,150 

List of other donors? The Alpine Tourism Board is the main organization we are applying to 
for the Alpine Art Festival  

Describe Project/Event; Purpose, Objective:  

The Alpine Car Show is a fun event, one that the community looks forward to every year. The 
Star Valley Arts Council (SVAC) would like to build on this event and create a companion 
annual arts festival to showcase local AND nonlocal artisans. We believe that Alpine has the 
right demographic and location for this type of event to eventually be able to grow into a very 
popular event that both vendors and tourists will travel for.  

Where will the project/event take place?  
Bank of Jackson Hole lawn  

Give a timeline with project/event deadlines?  
The Alpine Arts Festival will be on August 15th and 16th, from 10:00am-6:00pm both days.  

We have extended the vendor application deadline to July 1, 2025, with late applications 
allowed for an additional fee.  

What is the expected impact of the project/event? How many tourists will it attract? How 
will it benefit overnight stays and local business impact? Will there be a benefit to our 
local population?  
We plan to market this project heavily to the surrounding area, like Jackson, Pinedale and 
Driggs/Victor in hopes that we can draw more artists to participate as vendors. As this 
event grows, we feel like it will absolutely be something worth traveling to Alpine for.  

Both artists and attendees will spend money in stores and restaurants, and some of the 
vendors may stay the night as the festival will be two days. The local population will enjoy the 
vendors 
and live music. We will work with the Car Show to market the event outside the immediate 
area as well to attendees.  

How long will your Project/event benefit intended target market?  
We hope that the art festival will benefit both vendors and attendees who choose to make art 
purchases! The longer term benefits would be that this could turn into an event that vendors 
look forward to, plan for, and attend year after year. If we can keep bringing the vendors back, 
we can keep bringing in attendees.  

How will ToATT grant money be used?  
$3,000 would be used for advertising, and $1,500 would be used for live music. 
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Have you applied for other sources? If so, where?  
This is the only source we are applying to specifically for the Alpine Art Festival.  

Will there be other funds available? If so, how much?  
We will evaluate our grant funds once they are awarded to see what we might be able to 
put towards this. Additionally, we are seeking sponsors to help fund this project.  

Will there be a need for future funding? If so, explain?  
We hope that as awareness of this event grows, the vendor fees will fully fund this event. 
 
Marketing Plan 
 
Social Media - $500  

$250 would be used during the month of June to attract vendors $250 would 
be used during the month of August to attract visitors to the event  

Idaho Falls Post Register - $500  
Would be used during the month of August to attract visitors to the event  

Jackson Hole Daily - $500  
Would be used in June, to run on a Friday/Saturday, to attract vendors  

Jackson Hole News & Guide - $500  
Would be used for one week in August, to attract visitors to the event  

Mailers - $1,000  
Would be sent out to Star Valley PO Boxes  

Star Valley Independent - $500 
$250 would be used during the month of June to attract vendors $250 would 
be used during the month of August to attract visitors to the event  

SVI Media - $500  
$500 would be used for radio ads during the month of August  

Teton Valley News - $500  
$500 would be used during the month of August to attract visitors to the 

event  
 

Posters - $100 

Total - $4,600 
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Alpine Tourism Grant Application 

Name of Organization: Star Valley Arts Council  

Event or Project Name: Montana Shakespeare in the Parks 

Event or Project Location and Date: Not Yet Determined, - Alpine 

Applicant Address: PO Box 1082, Afton WY 83110  

Applicant Phone and email: 307.886.4411, lxi@starvalleyarts.org  

Organization Contact Name: Lxi Weber  

Organization Contact Phone and Email: 307.886.4411, lxi@starvalleyarts.org  

List of organizations Board Members and positions:  

Janet Erickson - Chairwoman - Vocal Instructor  

Val Bagley - Artist  

Tim Hale - Treasurer - Financial Planner  

Doug Monson - Art Gallery Owner/Artist  

Denise Christensen - Therapist/Social Worker  

Eileen Hale - Retired teacher  

Taryn Boals - Artist  

Annie Heiner - Graphic Designer  

Corinne Storey - Substitute School Teacher 

 
Organization Structure: Non-Profit, Individual, Municipality? Non-profit 

Organization EIN: 83-0329440  

Organization W-9 if applicable: See attached  

Organization board minutes approving grant Applications: Grant applications were 
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discussed at our annual board meeting on January 11, 2025, and the minutes were approved 
on February 5, 2025.  

Amount of funds requested? $3,000 

Proposed Cost of Project? $3,000 

List of other donors? The Alpine Tourism Board is the main organization we are applying to 
for the MSIP. 

Describe Project/Event; Purpose, Objective:  

We are requesting grant funding to host a performance of Montana Shakespeare in the Parks 
(MSIP) in Alpine, Wyoming, as part of their regional tour in the summer of 2026.  This free, 
outdoor theatre experience offers a rare opportunity to bring professional, high-quality 
Shakespearean performances to rural communities.   

Where will the project/event take place?  
Alpine - Location TBD 

Give a timeline with project/event deadlines?  
MSIP generally comes to our area during the last week of July.  We don’t get to choose the date 
or the show.  It’s assigned to us. 

What is the expected impact of the project/event? How many tourists will it attract? How 
will it benefit overnight stays and local business impact? Will there be a benefit to our 
local population?  

This event gives the public free access to the arts, and exposes community members to 
timeless literature and a high-caliber performance, especially where we have limited access to 
professional theater in our valley.   

We hope to draw non-locals to this event, because even if our neighboring communities host 
MSIP, they will most likely have a different show than we will be assigned.  This gives them a 
chance to see another performance relatively close to home. 
 
 
 

How will ToATT grant money be used?  

Last year the fees were around $2,000, but they told us that the fee is going up this year.  We 
are requesting funds to cover that fee, plus $250 for advertising.  Our best guess for the fee is 
that it will be around $2,300, so that plus the $250 is $2,550.  Our request of $3,000 is just to 
cover our bases in case the fee is higher than we anticipate.   
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Have you applied for other sources? If so, where?  
This is the only source we are applying to specifically for MSIP. 

Will there be other funds available? If so, how much?  
We will evaluate our grant funds once they are awarded to see what we might be able to 
put towards this. Additionally, we are seeking sponsors to help fund this project.  

Will there be a need for future funding? If so, explain?  
We like to rotate the venue for MSIP each year, but we would hope to apply for funding each 
time we try to bring it to Alpine.  (We ask each town to help with funds when it’s their turn to 
host.) 
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Town of Alpine Travel and Tourism Grant Application 

 

 
Mission. Town of Alpine Travel and Tourism Board’s mission is to help create positive 
experiences for visitors and residents by funding Lodging tax dollars for projects and/or events in 
Town of Alpine. 

Purpose. The purpose of the Town of Alpine Travel and Tourism Board is to provide for the 
promotion of travel and tourism within Town of Alpine and to administer the distribution of 
lodging tax revenue, ideally for the benefit to local businesses and residents of Town of Alpine. 

 
Applicant Organization Name: Town of Alpine 

Event or Project Name: Interactive Touch Screen Kiosk 

Event or Project Location and Date: 121 US Highway 89 

 
Applicant Address: 250 River Circle, Alpine, WY 83128 

Applicant Phone and email: Organization Contact Name: Eric Green 

 Organization Contact Phone and Email: 307-654-7757 Ext. 1 mayor@alpinewy.gov 

Secondary Organization Contact name: Sarah Greenwald 

Secondary Organization Contact Phone and Email: 
office@alpinewy.gov 307-654-7757 ext. 4 

List of organizations Board Members and positions: Mayor Green, Jeremy Larsen, Andrea 
Burchard, , Emily Castillo, Shay Scaffide 

Organization Structure: Non-Profit, Individual, Municipality? Municipality 
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Organization EIN: 83-0291688 
 

Organization W-9 if applicable: Attached 

Organization board minutes approving grant Applications: Attached 
 

Amount of funds requested. $40,000.00 over 5 years 
 

Proposed Cost of Project? $40,000.00 over 5 years 
 

List of other donors? N/A 
 
Describe Project/Event; Purpose, Objective: The Town of Alpine seeks to install an interactive touchscreen kiosk 
at the Civic Center/Visitors Center to provide 24/7 access to essential town information, support local 
businesses, assist visitors, and improve community engagement. This self-service, automated device will serve 
as a business directory, trail and pathway guide, wayfinding tool, and community resource hub, ensuring that 
residents and tourists can easily access the information they need at any time. 

Purpose and Key Benefits: 
1. 24/7 Access to Information 

• Purpose: The kiosk will provide continuous access to town resources, business listings, 
maps, public notices, and visitor guides. 

• Usefulness: Ensures residents and tourists can obtain information anytime, even outside 
business hours, making it a reliable self-service tool for the community. 

2. Business Directory & Local Economic Support 
• Purpose: Feature a business directory showcasing local restaurants, shops, hotels, and 

service providers. 
• Usefulness: Helps promote local businesses, directing visitors to dining, lodging, and retail 

options, boosting the town’s economy. 
3. Trail and Pathway Directory for Outdoor Recreation 

• Purpose: Offer an interactive guide to Alpine’s hiking trails, pathways, scenic routes, and 
outdoor recreation areas. 

• Usefulness: Assists residents and visitors in navigating trails, discovering outdoor 
activities, and planning their adventures safely and efficiently. 

4. Wayfinding and Navigation Assistance 
• Purpose: Act as a wayfinding tool to help users locate town facilities, parks, public 

buildings, and points of interest. 
• Usefulness: Enhances visitor experience by providing real-time directions to key 

destinations, making Alpine easier to explore. 
5. Community Kiosk for Civic Engagement 

• Purpose: Serve as a centralized information hub for local events, government meetings, 
community programs, and public notices. 

• Usefulness: Keeps residents informed and engaged with town affairs, encouraging 
participation in public meetings, festivals, and recreational activities. 

6. Emergency and Safety Resource 
• Purpose: Display real-time weather alerts, road conditions, emergency contacts, and 
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evacuation routes. 
• Usefulness: Provides critical safety updates, ensuring residents and visitors can quickly 

respond to emergencies. 
7. Self-Service Transactions and Event Support 

• Purpose: Allow users to register for events, sign up for recreation programs, pay utility bills, 
or reserve town spaces. 

• Usefulness: Reduces wait times and improves efficiency by offering instant access to town 
services without requiring in-person staff assistance. 

8. Accessibility and Inclusivity 
• Purpose: Ensure usability for all individuals, including those with disabilities, non-English 

speakers, and those without digital access at home. 
• Usefulness: Features like voice navigation, high-contrast displays, and multilingual support 

make information accessible to a diverse audience. 
9. Data Collection for Town Planning 

• Purpose: Gather insights through user interactions, surveys, and feedback forms to better 
understand community needs. 

• Usefulness: Helps the town make informed decisions on future projects, services, and 
infrastructure improvements. 
 

Overall Impact on Alpine: 
The installation of an interactive community kiosk at the Civic Center/Visitors Center will: 
 

• Promote local businesses with a dedicated business directory. 
• Support tourism and outdoor recreation with a trail and pathway guide. 
• Improve wayfinding by offering real-time navigation and directions. 
• Enhance civic engagement with access to public meetings and event listings. 
• Streamline government services by providing self-service options. 
• Boost emergency preparedness with real-time safety alerts. 

 
This project aligns with Alpine’s commitment to embracing technology, supporting local 
businesses, improving accessibility, and enhancing the visitor experience, making the town more 
efficient, connected, and welcoming for all. 

 
Where will the project/event take place? 121 US Hwy 89, Alpine, WY  83128 

 
Give a timeline with project/event deadlines? Project will begin after July 1, 2026  

What is the expected impact of the project/event? How many tourists will it attract? How will it benefit 
overnight stays and local business impact? Will there be benefits to our local population?  

Expected Impact of the Interactive Kiosk Project 

Tourism Growth & Visitor Engagement 
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The interactive kiosk will serve as a valuable resource for tourists, providing them with 24/7 access to 
essential information, including: 

• Local attractions, activities, and events 
• Lodging and dining options 
• Trail and pathway maps for outdoor recreation 
• Wayfinding assistance to key points of interest 

By offering real-time, easy-to-navigate information, the kiosk will enhance visitor experiences, making 
Alpine a more attractive and accessible destination. 

Increased Tourist Traffic & Overnight Stays 

Providing visitors with detailed lodging recommendations and local itineraries will encourage longer stays. 
The kiosk will: 

• Direct tourists to hotels, lodges, and vacation rentals, increasing occupancy rates. 
• Promote seasonal events and outdoor activities, encouraging visitors to extend their trips. 
• Highlight restaurants, breweries, and shops, increasing visitor spending. 

By making it easier for visitors to discover what Alpine has to offer, the kiosk will boost local tourism and 
hospitality revenue. 

Economic Benefits & Local Business Impact 

• The business directory will promote restaurants, retail stores, tour operators, and service providers, 
directing foot traffic to local businesses. 

• Visitors will spend more time in town, shopping, dining, and booking activities, leading to increased 
sales tax revenue. 

• The kiosk will serve as a cost-effective marketing tool for local businesses by offering them a platform 
to showcase promotions, services, and events. 

Benefits to the Local Population 

While the kiosk is a valuable tool for visitors, it also offers significant benefits to Alpine’s residents by 
providing: 

• Instant access to town updates, public meetings, and community events, enhancing civic 
engagement. 

• Wayfinding assistance to public buildings, parks, and trails, making navigation easier for new residents. 
• Emergency alerts and safety updates, ensuring residents and tourists are informed in real-time 

about road closures, weather conditions, or public safety concerns. 
• Self-service access to town services, bill payments, and permit applications, reducing the need for 

in-person visits. 
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Overall Impact 

This project will strengthen Alpine’s tourism industry, support local businesses, and enhance community 
engagement by offering a modern, accessible, and interactive resource. The kiosk will contribute to a more 
connected, informed, and economically vibrant town, benefiting both visitors and residents alike. 

How long will your Project/event benefit intended target market? Life of Asset 

How will ToATT grant money be used?    Grant money will be used to fund this project. 

Have you applied for other sources? If so, where? N / A  
Will there be other funds available? If so, how much? N / A  
Will there be a need for future funding? If so, explain? N o  - The Town of Alpine should budget into 
expenses the upkeep costs of this sign.   

 
Supporting Documentation: 

• Budget Worksheet or Financial Plan 
• Marketing Plan - Website - Newsletter - Buckrail - Social Media 
• IRS EIN 83-0291688 
• Bids, Contracts, Estimates, etc -  
• W-9 Attached 

Post Project/Event Feedback Checklist: 
• Recap of Project/Event 
• Number of Attendees 
• Documentation (adds or pics) showing ToATT was listed and promoted as a 

sponsor 
• Explain how your project/event created tourism. 
• Explain how your project/event made a positive impact on the Alpine 

community. 
• Was/is the objective of your project/event been met? 
• Will you have the project/event again? 
• What changes would you make, if any? 
• Did you make new connections to future partners for your project/event? 
• Show your Budget 

Failure to file a final report and attend the Feedback meeting can result in ineligibility for future 
awards. 

 
These grant dollars are generated with the lodging tax charge on overnight stays in the Town of 
Alpine. The board prioritizes dollars toward events that generate overnight stays and commerce 
amidst area businesses. 
Signature Authorization to seek funds: 
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Executive Summary 

Applicant Organization: Friends of the Bridger-Teton​
Project Name: Alpine Ambassadors for Responsible Recreation​
Location: Grey’s River District, Bridger-Teton National Forest, Wyoming​
Event Dates: June 1 - September 1, 2025​
Funding Requested: $9,008.14 

Friends of the Bridger-Teton (FBT) seeks funding to support two ambassador positions in the 
Grey’s River District of the Bridger-Teton National Forest (BTNF) for the summer of 2025. These 
ambassadors will serve as key volunteers for the USDA Forest Service, promoting responsible 
recreation and keeping the campgrounds clean and safe. Their duties will include educating 
visitors on fire safety, wildlife conservation, and best practices for responsible outdoor 
recreation, as well as managing campgrounds and assisting with trash disposal, trail monitoring, 
and bear spray recycling. 

The Ambassadors for Responsible Recreation program aims to mitigate human-caused 
wildfires, wildlife conflicts, and other environmental issues that could impact local tourism and 
the economy. The program has a proven track record in Teton County, where it has helped 
prevent human-caused wildfires and reduced negative human-wildlife interactions. Expanding 
this program in Lincoln County will further ensure the responsible use of public lands, protect 
local businesses from the economic impacts of wildfires, and create a positive visitor 
experience. The program also plays a role in fostering responsible tourism that supports local 
businesses and promotes community wellbeing. 

FBT is seeking ToATT grant funding to cover per diem reimbursements and associated costs for 
the ambassador positions. Additional funds are being sought from other sources, including the 
Star Valley Ranch Travel and Tourism Board. The long-term benefits of this project are expected 
to reach beyond the summer, with continued positive impacts on the local community and 
tourism economy throughout the year. 

This initiative aligns with ToATT’s mission by directly supporting tourism-driven projects that 
create overnight stays and benefit local businesses. The requested funding will help FBT 
expand its reach to new areas, maintain the growth of the ambassador program, and ensure 
that Lincoln County remains a safe, responsible, and thriving destination. 
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Town of Alpine Travel and Tourism Grant Application 
 
 

 
Mission. Town of Alpine Travel and Tourism Board’s mission is to help create positive 
experiences for visitors and residents by funding Lodging tax dollars for projects and/or 
events in Town of Alpine. 

 
Purpose. The purpose of Town of Alpine Travel and Tourism Board is to provide for the 
promotion of travel and tourism within Town of Alpine and to administer the distribution 
of lodging tax revenue, ideally for the benefit to local businesses and residents of Town 
of Alpine. 

 
 
 
Applicant Organization Name: Friends of the Bridger-Teton 
 
Event or Project Name: Alpine Ambassadors for Responsible Recreation 
 
Event or Project Location and Date: Grey’s River District of the Bridger-Teton National 
Forest - Grey’s River Road and Forest Park Road. The Ambassador positions typically 
run from June 1st - September 1st, 2025.  
 
Applicant Address: PO Box 1888, Jackson, WY, 83001 
 
Applicant Phone and email: margo@btfriends.org, 307-690-9597 
 
Organization Contact Name: Margo Feingold 
 
Organization Contact Phone and Email:  margo@btfriends.org, 307-690-9597 
 
Secondary Organization Contact name: Scott Kosiba 
 
Secondary Organization Contact Phone and Email: scott@btfriends.org, 
307-690-8869 
 
List of organizations Board Members and positions: 
Ellen Fales, Chair 
Steve Markason, Vice-Chair 
Susan Marsh, Secretary 
Ian MacLeod - Treasurer 
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Gracy Carpenter 
Karen Daubert 
Sharon Smitherman 
 
Organization Structure: Non-Profit, Individual, Municipality? Non-profit 
 
Organization EIN: 83-3146987 
 
Organization W-9 if applicable: Attached Below 
 
Organization board minutes approving grant Applications: 
 
Amount of funds requested? $9,008.14 
 
Proposed Cost of Project?  
 
List of other donors? 
 
Describe Project/Event; Purpose, Objective: 
 
Friends of the Bridger-Teton’s Ambassadors for Responsible Recreation program 
includes full- and part-time positions as volunteers for the USDA Forest Service on the 
Bridger-Teton National Forest. Summer Ambassador jobs range from educating visitors 
and locals about the importance of recreating responsibly to manning desks at area 
visitor centers, doing outreach on behalf of the forest, cleaning toilets, monitoring 
campgrounds, patrolling popular trails and trailheads, and helping recycle bear spray, 
among other duties. 
 
The Ambassadors for Responsible Recreation program efforts focus primarily to promote 
responsible recreation and protect against the worst-case scenarios of public lands 
tourism like human-caused wildfires and wildlife-human conflict. The future of tourism in 
Lincoln County should not only contribute positively to our community but also preserve 
our environment's health and well-being.  
 
Where will the project/event take place? 
 
We are requesting funding for two volunteer ambassador positions on the Grey's River 
District  - Grey's River Road and Forest Park Road. These ambassadors will be 
volunteering from June 1 - September 1 2025.  
 
Give a timeline with project/event deadlines? 
 
Our summer ambassador program generally runs from June 1 - September 1, starting 
with a training at the beginning of the season (run in partnership between the USDA 
Forest Service and Friends of the Bridger-Teton) and ending with an end of season 
celebration in late August - early September. Start and end dates are flexible depending 
on district need and the volunteer's personal schedule.  
 
What is the expected impact of the project/event? How many tourists will it 37

Section 4, Itemg.



attract? How will it benefit overnight stays and local business impact? Will there 
be a benefit to our local population? 
 
We developed Ambassadors for Responsible Recreation to respond to the challenges 
inherent in communicating with National Forest users. Unlike National Parks, the 
Bridger-Teton National Forest lacks dedicated entrance points where each visitor would 
come face to face with a ranger and be handed a brochure containing important 
information. In the absence of this built-in visitor touch point, our ability to encourage a 
spirit of responsible and safe behavior on public lands relies heavily upon how well we 
connect with visitors throughout the various stages of their journey to the BTNF. 
 
Our vision for Lincoln County is that we have zero human-caused catastrophes on US 
Forest Service land where FBT ambassadors are present. We’ve been successful in 
doing so since starting the program in 2021 in Teton County. A catastrophic event like a 
wildfire would negatively impact lodging tax revenue and the local economy. FBT fosters 
a culture where well-informed and prepared visitors that also have a great experience 
are the norm. 
 
The Ambassadors for Responsible Recreation program plays a key, if not unseen, role in 
protecting the local economy from the negative impacts of human-caused wildfires. In a 
tourism- and natural resource-dependent economy like Lincoln County’s, consistent 
tourist traffic is crucial. Wildfires can interrupt this flow, significantly reducing tourism due 
to the risks of smoke and fire, and impacting businesses dependent on this sector, 
including lodging, dining, and retail establishments. By preventing such wildfires, the ARR 
program helps save substantial taxpayer dollars on firefighting and recovery efforts and 
prevents long-term economic challenges such as decreased property values and reduced 
tourism. It takes a lot of effort for nothing to happen and since 2021, FBT Ambassadors 
have extinguished over 500 escaped or abandoned wildfires in Teton County. The fact 
that no human-caused wildfires have ignited and spread despite growing use of USFS 
dispersed camping areas offers evidence of the ARR program’s efficacy. 
 
How long will your Project/event benefit intended target market? 
 
While the program runs during the summer months, the intended impact of the work our 
ambassadors do can be felt throughout the community year-round. By helping to create 
responsible recreators on our public lands and fire prevention efforts, the benefits of our 
Ambassadors for Responsible Recreation Program can be felt throughout Lincoln County 
and beyond year-round.  
 
How will ToATT grant money be used? 

 
The ToATT grant money will be used to cover the cost of the per diem reimbursements for 
our ambassadors at two locations on the Grey's River District. Ideally, we are looking for 
a couple to fill the positions. The money will also be used to cover indirect expenses 
including FBT staff time and supplies needed for ambassadors to do their day-to-day 
work. 
 
Have you applied for other sources? If so, where? 
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We have historically funded this kind of position through USDA Forest Service federal 
dollars but we are planning to expand the program into the Alpine area and that is why 
we are reaching out to you. We have an application in with the Star Valley Ranch Travel 
and Tourism Board for other ambassador positions in the Star Valley area. 
 
Will there be other funds available? If so, how much? 
 
There is the potential for private philanthropy and we are working hard to make 
connections and grow support in the Alpine and Star Valley areas but we are a young 
non-profit with four full-time staff members so our capacity is limited. 
 

Will there be a need for future funding? If so, explain? 
 
We are working on finding alternative sources of funding but there is the potential of 
future funding needs for the next year or two until we are able to secure funding through 
private donors or alternative sources. To date, Friends of the Bridger-Teton has received 
over 2 million dollars in Teton County lodging tax to support the ambassador program but 
we want to grow this program outside of Teton County and work collaboratively with 
lodging tax entities across the region. The Sublette County Visitor Center Board just 
approved funding to support volunteer ambassadors on the Pinedale district as well.  
 
Supporting Documentation: 

•​ Budget Worksheet or Financial Plan 
•​ Marketing Plan 
•​ IRS EIN 
•​ Bids, Contracts, Estimates, etc 
•​ W-9 

 
Post Project/Event Feedback Checklist: 

•​ Recap of Project/Event 
•​ Number of Attendees 
•​ Documentation (adds or pics) showing ToATT was listed and 

promoted as a sponsor 
•​ Explain how your project/event created tourism. 
•​ Explain how your project/event made a positive impact on the 

Alpine community. 
•​ Was/is the objective of your project/event been met? 
•​ Will you have the project/event again? 
•​ What changes would you make, if any? 
•​ Did you make new connections to future partners for your project/event? 
•​ Show your Budget 

 
Failure to file a final report and attend the Feedback meeting can result in ineligibility for 
future awards. 

 
These grant dollars are generated with the lodging tax charge on overnight stays in the 
Town of Alpine. The board prioritizes dollars toward events that generate overnight 39
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stays and commerce amidst area businesses. 
 
 
 
Signature Authorization to seek funds: 
 

40

Section 4, Itemg.



Direct Expenses
Greys River Forest Ambassador ($41 per diem x 70 days) $2,870
Greys River Forest Ambassador ($41 per diem x 70 days) $2,870
2 50-Gallon Potable Water Tanks $423.58
1 28-Gallon Sewage Tank $243.20
Vault Toilet Cleaning Supplies $300
2 Garmin InReach Device $800

Total Direct Expenses 7,506.78

Indirect Expense: FBT Staff Time (20%) $1,501.36

Total Requested of the Alpine Travel and Tourism Board $9,008.14
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Form    W-9
(Rev. October 2018)
Department of the Treasury  
Internal Revenue Service 

Request for Taxpayer 
Identification Number and Certification

▶ Go to www.irs.gov/FormW9 for instructions and the latest information.

Give Form to the  
requester. Do not 
send to the IRS.
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1  Name (as shown on your income tax return). Name is required on this line; do not leave this line blank.

2  Business name/disregarded entity name, if different from above

3  Check appropriate box for federal tax classification of the person whose name is entered on line 1. Check only one of the 
following seven boxes. 

Individual/sole proprietor or 
single-member LLC

 C Corporation S Corporation Partnership Trust/estate

Limited liability company. Enter the tax classification (C=C corporation, S=S corporation, P=Partnership) ▶ 

Note: Check the appropriate box in the line above for the tax classification of the single-member owner.  Do not check 
LLC if the LLC is classified as a single-member LLC that is disregarded from the owner unless the owner of the LLC is 
another LLC that is not disregarded from the owner for U.S. federal tax purposes. Otherwise, a single-member LLC that 
is disregarded from the owner should check the appropriate box for the tax classification of its owner.

Other (see instructions) ▶ 

4  Exemptions (codes apply only to 
certain entities, not individuals; see 
instructions on page 3):

Exempt payee code (if any)

Exemption from FATCA reporting

 code (if any)

(Applies to accounts maintained outside the U.S.)

5  Address (number, street, and apt. or suite no.) See instructions.

6  City, state, and ZIP code

Requester’s name and address (optional)

7  List account number(s) here (optional)

Part I Taxpayer Identification Number (TIN)
Enter your TIN in the appropriate box. The TIN provided must match the name given on line 1 to avoid 
backup withholding. For individuals, this is generally your social security number (SSN). However, for a 
resident alien, sole proprietor, or disregarded entity, see the instructions for Part I, later. For other 
entities, it is your employer identification number (EIN). If you do not have a number, see How to get a 
TIN, later.

Note: If the account is in more than one name, see the instructions for line 1. Also see What Name and 
Number To Give the Requester for guidelines on whose number to enter.

Social security number

– –

or
Employer identification number 

–

Part II Certification
Under penalties of perjury, I certify that:

1. The number shown on this form is my correct taxpayer identification number (or I am waiting for a number to be issued to me); and
2. I am not subject to backup withholding because: (a) I am exempt from backup withholding, or (b) I have not been notified by the Internal Revenue 

Service (IRS) that I am subject to backup withholding as a result of a failure to report all interest or dividends, or (c) the IRS has notified me that I am 
no longer subject to backup withholding; and

3. I am a U.S. citizen or other U.S. person (defined below); and

4. The FATCA code(s) entered on this form (if any) indicating that I am exempt from FATCA reporting is correct.

Certification instructions. You must cross out item 2 above if you have been notified by the IRS that you are currently subject to backup withholding because 
you have failed to report all interest and dividends on your tax return. For real estate transactions, item 2 does not apply. For mortgage interest paid, 
acquisition or abandonment of secured property, cancellation of debt, contributions to an individual retirement arrangement (IRA), and generally, payments 
other than interest and dividends, you are not required to sign the certification, but you must provide your correct TIN. See the instructions for Part II, later.

Sign 
Here

Signature of 
U.S. person ▶ Date ▶

General Instructions
Section references are to the Internal Revenue Code unless otherwise 
noted.

Future developments. For the latest information about developments 
related to Form W-9 and its instructions, such as legislation enacted 
after they were published, go to www.irs.gov/FormW9.

Purpose of Form
An individual or entity (Form W-9 requester) who is required to file an 
information return with the IRS must obtain your correct taxpayer 
identification number (TIN) which may be your social security number 
(SSN), individual taxpayer identification number (ITIN), adoption 
taxpayer identification number (ATIN), or employer identification number 
(EIN), to report on an information return the amount paid to you, or other 
amount reportable on an information return. Examples of information 
returns include, but are not limited to, the following.

• Form 1099-INT (interest earned or paid)

• Form 1099-DIV (dividends, including those from stocks or mutual 
funds)

• Form 1099-MISC (various types of income, prizes, awards, or gross 
proceeds)

• Form 1099-B (stock or mutual fund sales and certain other 
transactions by brokers)

• Form 1099-S (proceeds from real estate transactions)

• Form 1099-K (merchant card and third party network transactions)

• Form 1098 (home mortgage interest), 1098-E (student loan interest), 
1098-T (tuition)

• Form 1099-C (canceled debt)

• Form 1099-A (acquisition or abandonment of secured property)

Use Form W-9 only if you are a U.S. person (including a resident 
alien), to provide your correct TIN. 

If you do not return Form W-9 to the requester with a TIN, you might 
be subject to backup withholding. See What is backup withholding, 
later.

Cat. No. 10231X Form W-9 (Rev. 10-2018)

Friends of the Bridger-Teton

Friends of the Bridger-Teton

✔ 501 (c) (3)

340 N. Cache Street/PO Box 1888

Jackson, WY 83001

8 3 3 1 4 6 9 8 7
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By signing the filled-out form, you: 

1. Certify that the TIN you are giving is correct (or you are waiting for a 
number to be issued),

2. Certify that you are not subject to backup withholding, or

3. Claim exemption from backup withholding if you are a U.S. exempt 
payee. If applicable, you are also certifying that as a U.S. person, your 
allocable share of any partnership income from a U.S. trade or business 
is not subject to the withholding tax on foreign partners' share of 
effectively connected income, and 

4. Certify that FATCA code(s) entered on this form (if any) indicating 
that you are exempt from the FATCA reporting, is correct. See What is 
FATCA reporting, later, for further information.

Note: If you are a U.S. person and a requester gives you a form other 
than Form W-9 to request your TIN, you must use the requester’s form if 
it is substantially similar to this Form W-9.

Definition of a U.S. person. For federal tax purposes, you are 
considered a U.S. person if you are:

• An individual who is a U.S. citizen or U.S. resident alien;

• A partnership, corporation, company, or association created or 
organized in the United States or under the laws of the United States;

• An estate (other than a foreign estate); or

• A domestic trust (as defined in Regulations section 301.7701-7).

Special rules for partnerships. Partnerships that conduct a trade or 
business in the United States are generally required to pay a withholding 
tax under section 1446 on any foreign partners’ share of effectively 
connected taxable income from such business. Further, in certain cases 
where a Form W-9 has not been received, the rules under section 1446 
require a partnership to presume that a partner is a foreign person, and 
pay the section 1446 withholding tax. Therefore, if you are a U.S. person 
that is a partner in a partnership conducting a trade or business in the 
United States, provide Form W-9 to the partnership to establish your 
U.S. status and avoid section 1446 withholding on your share of 
partnership income.

In the cases below, the following person must give Form W-9 to the 
partnership for purposes of establishing its U.S. status and avoiding 
withholding on its allocable share of net income from the partnership 
conducting a trade or business in the United States.

• In the case of a disregarded entity with a U.S. owner, the U.S. owner 
of the disregarded entity and not the entity;

• In the case of a grantor trust with a U.S. grantor or other U.S. owner, 
generally, the U.S. grantor or other U.S. owner of the grantor trust and 
not the trust; and

• In the case of a U.S. trust (other than a grantor trust), the U.S. trust 
(other than a grantor trust) and not the beneficiaries of the trust.

Foreign person. If you are a foreign person or the U.S. branch of a 
foreign bank that has elected to be treated as a U.S. person, do not use 
Form W-9. Instead, use the appropriate Form W-8 or Form 8233 (see 
Pub. 515, Withholding of Tax on Nonresident Aliens and Foreign 
Entities).

Nonresident alien who becomes a resident alien. Generally, only a 
nonresident alien individual may use the terms of a tax treaty to reduce 
or eliminate U.S. tax on certain types of income. However, most tax 
treaties contain a provision known as a “saving clause.” Exceptions 
specified in the saving clause may permit an exemption from tax to 
continue for certain types of income even after the payee has otherwise 
become a U.S. resident alien for tax purposes.

If you are a U.S. resident alien who is relying on an exception 
contained in the saving clause of a tax treaty to claim an exemption 
from U.S. tax on certain types of income, you must attach a statement 
to Form W-9 that specifies the following five items.

1. The treaty country. Generally, this must be the same treaty under 
which you claimed exemption from tax as a nonresident alien.

2. The treaty article addressing the income.
3. The article number (or location) in the tax treaty that contains the 

saving clause and its exceptions.
4. The type and amount of income that qualifies for the exemption 

from tax.
5. Sufficient facts to justify the exemption from tax under the terms of 

the treaty article.

Example. Article 20 of the U.S.-China income tax treaty allows an 
exemption from tax for scholarship income received by a Chinese 
student temporarily present in the United States. Under U.S. law, this 
student will become a resident alien for tax purposes if his or her stay in 
the United States exceeds 5 calendar years. However, paragraph 2 of 
the first Protocol to the U.S.-China treaty (dated April 30, 1984) allows 
the provisions of Article 20 to continue to apply even after the Chinese 
student becomes a resident alien of the United States. A Chinese 
student who qualifies for this exception (under paragraph 2 of the first 
protocol) and is relying on this exception to claim an exemption from tax 
on his or her scholarship or fellowship income would attach to Form 
W-9 a statement that includes the information described above to 
support that exemption.

If you are a nonresident alien or a foreign entity, give the requester the 
appropriate completed Form W-8 or Form 8233.

Backup Withholding
What is backup withholding? Persons making certain payments to you 
must under certain conditions withhold and pay to the IRS 24% of such 
payments. This is called “backup withholding.”  Payments that may be 
subject to backup withholding include interest, tax-exempt interest, 
dividends, broker and barter exchange transactions, rents, royalties, 
nonemployee pay, payments made in settlement of payment card and 
third party network transactions, and certain payments from fishing boat 
operators. Real estate transactions are not subject to backup 
withholding.

You will not be subject to backup withholding on payments you 
receive if you give the requester your correct TIN, make the proper 
certifications, and report all your taxable interest and dividends on your 
tax return.

Payments you receive will be subject to backup withholding if: 

1. You do not furnish your TIN to the requester,

2. You do not certify your TIN when required (see the instructions for 
Part II for details),

3. The IRS tells the requester that you furnished an incorrect TIN,

4. The IRS tells you that you are subject to backup withholding 
because you did not report all your interest and dividends on your tax 
return (for reportable interest and dividends only), or

5. You do not certify to the requester that you are not subject to 
backup withholding under 4 above (for reportable interest and dividend 
accounts opened after 1983 only).

Certain payees and payments are exempt from backup withholding. 
See Exempt payee code, later, and the separate Instructions for the 
Requester of Form W-9 for more information.

Also see Special rules for partnerships, earlier.

What is FATCA Reporting?
The Foreign Account Tax Compliance Act (FATCA) requires a 
participating foreign financial institution to report all United States 
account holders that are specified United States persons. Certain 
payees are exempt from FATCA reporting. See Exemption from FATCA 
reporting code, later, and the Instructions for the Requester of Form 
W-9 for more information.

Updating Your Information
You must provide updated information to any person to whom you 
claimed to be an exempt payee if you are no longer an exempt payee 
and anticipate receiving reportable payments in the future from this 
person. For example, you may need to provide updated information if 
you are a C corporation that elects to be an S corporation, or if you no 
longer are tax exempt. In addition, you must furnish a new Form W-9 if 
the name or TIN changes for the account; for example, if the grantor of a 
grantor trust dies.

Penalties
Failure to furnish TIN. If you fail to furnish your correct TIN to a 
requester, you are subject to a penalty of $50 for each such failure 
unless your failure is due to reasonable cause and not to willful neglect.

Civil penalty for false information with respect to withholding. If you 
make a false statement with no reasonable basis that results in no 
backup withholding, you are subject to a $500 penalty.
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Criminal penalty for falsifying information. Willfully falsifying 
certifications or affirmations may subject you to criminal penalties 
including fines and/or imprisonment.

Misuse of TINs. If the requester discloses or uses TINs in violation of 
federal law, the requester may be subject to civil and criminal penalties.

Specific Instructions
Line 1
You must enter one of the following on this line; do not leave this line 
blank. The name should match the name on your tax return.

If this Form W-9 is for a joint account (other than an account 
maintained by a foreign financial institution (FFI)), list first, and then 
circle, the name of the person or entity whose number you entered in 
Part I of Form W-9. If you are providing Form W-9 to an FFI to document 
a joint account, each holder of the account that is a U.S. person must 
provide a Form W-9.

a.  Individual. Generally, enter the name shown on your tax return. If 
you have changed your last name without informing the Social Security 
Administration (SSA) of the name change, enter your first name, the last 
name as shown on your social security card, and your new last name.  

Note: ITIN applicant: Enter your individual name as it was entered on 
your Form W-7 application, line 1a. This should also be the same as the 
name you entered on the Form 1040/1040A/1040EZ you filed with your 
application.

b.  Sole proprietor or single-member LLC. Enter your individual 
name as shown on your 1040/1040A/1040EZ on line 1. You may enter 
your business, trade, or “doing business as” (DBA) name on line 2.

c.  Partnership, LLC that is not a single-member LLC, C 
corporation, or S corporation. Enter the entity's name as shown on the 
entity's tax return on line 1 and any business, trade, or DBA name on 
line 2.

d.  Other entities. Enter your name as shown on required U.S. federal 
tax documents on line 1. This name should match the name shown on the 
charter or other legal document creating the entity. You may enter any 
business, trade, or DBA name on line 2.

e.  Disregarded entity. For U.S. federal tax purposes, an entity that is 
disregarded as an entity separate from its owner is treated as a 
“disregarded entity.”  See Regulations section 301.7701-2(c)(2)(iii). Enter 
the owner's name on line 1. The name of the entity entered on line 1 
should never be a disregarded entity. The name on line 1 should be the 
name shown on the income tax return on which the income should be 
reported. For example, if a foreign LLC that is treated as a disregarded 
entity for U.S. federal tax purposes has a single owner that is a U.S. 
person, the U.S. owner's name is required to be provided on line 1. If 
the direct owner of the entity is also a disregarded entity, enter the first 
owner that is not disregarded for federal tax purposes. Enter the 
disregarded entity's name on line 2, “Business name/disregarded entity 
name.” If the owner of the disregarded entity is a foreign person, the 
owner must complete an appropriate Form W-8 instead of a Form W-9.  
This is the case even if the foreign person has a U.S. TIN. 

Line 2
If you have a business name, trade name, DBA name, or disregarded 
entity name, you may enter it on line 2.

Line 3
Check the appropriate box on line 3 for the U.S. federal tax 
classification of the person whose name is entered on line 1. Check only 
one box on line 3.

IF the entity/person on line 1 is 
a(n) . . .

THEN check the box for . . .

•  Corporation Corporation

•  Individual 
•  Sole proprietorship, or 
•  Single-member limited liability 
company (LLC) owned by an 
individual and disregarded for U.S. 
federal tax purposes.

Individual/sole proprietor or single-
member LLC

•  LLC treated as a partnership for 
U.S. federal tax purposes, 
•  LLC that has filed Form 8832 or 
2553 to be taxed as a corporation, 
or 
•  LLC that is disregarded as an 
entity separate from its owner but 
the owner is another LLC that is 
not disregarded for U.S. federal tax 
purposes.

Limited liability company and enter 
the appropriate tax classification. 
(P= Partnership; C= C corporation; 
or S= S corporation)

•  Partnership Partnership

•  Trust/estate Trust/estate

Line 4, Exemptions
If you are exempt from backup withholding and/or FATCA reporting, 
enter in the appropriate space on line 4 any code(s) that may apply to 
you.

Exempt payee code.

•  Generally, individuals (including sole proprietors) are not exempt from 
backup withholding.

•  Except as provided below, corporations are exempt from backup 
withholding for certain payments, including interest and dividends.

•  Corporations are not exempt from backup withholding for payments 
made in settlement of payment card or third party network transactions.

•  Corporations are not exempt from backup withholding with respect to 
attorneys’ fees or gross proceeds paid to attorneys, and corporations 
that provide medical or health care services are not exempt with respect 
to payments reportable on Form 1099-MISC.

The following codes identify payees that are exempt from backup 
withholding. Enter the appropriate code in the space in line 4.

1—An organization exempt from tax under section 501(a), any IRA, or 
a custodial account under section 403(b)(7) if the account satisfies the 
requirements of section 401(f)(2)

2—The United States or any of its agencies or instrumentalities

3—A state, the District of Columbia, a U.S. commonwealth or 
possession, or any of their political subdivisions or instrumentalities

4—A foreign government or any of its political subdivisions, agencies, 
or instrumentalities 

5—A corporation

6—A dealer in securities or commodities required to register in the 
United States, the District of Columbia, or a U.S. commonwealth or 
possession 

7—A futures commission merchant registered with the Commodity 
Futures Trading Commission

8—A real estate investment trust

9—An entity registered at all times during the tax year under the 
Investment Company Act of 1940

10—A common trust fund operated by a bank under section 584(a)

11—A financial institution

12—A middleman known in the investment community as a nominee or 
custodian

13—A trust exempt from tax under section 664 or described in section 
4947
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The following chart shows types of payments that may be exempt 
from backup withholding. The chart applies to the exempt payees listed 
above, 1 through 13.

IF the payment is for . . . THEN the payment is exempt 
for . . .

Interest and dividend payments All exempt payees except 
for 7

Broker transactions Exempt payees 1 through 4 and 6 
through 11 and all C corporations. 
S corporations must not enter an 
exempt payee code because they 
are exempt only for sales of 
noncovered securities acquired 
prior to 2012. 

Barter exchange transactions and 
patronage dividends

Exempt payees 1 through 4

Payments over $600 required to be 
reported and direct sales over 
$5,0001

Generally, exempt payees 
1 through 52

Payments made in settlement of 
payment card or third party network 
transactions 

Exempt payees 1 through 4

1 See Form 1099-MISC, Miscellaneous Income, and its instructions.
2 However, the following payments made to a corporation and   
reportable on Form 1099-MISC are not exempt from backup 

  withholding: medical and health care payments, attorneys’ fees, gross 
proceeds paid to an attorney reportable under section 6045(f), and 
payments for services paid by a federal executive agency.

Exemption from FATCA reporting code. The following codes identify 
payees that are exempt from reporting under FATCA. These codes 
apply to persons submitting this form for accounts maintained outside 
of the United States by certain foreign financial institutions. Therefore, if 
you are only submitting this form for an account you hold in the United 
States, you may leave this field blank. Consult with the person 
requesting this form if you are uncertain if the financial institution is 
subject to these requirements. A requester may indicate that a code is 
not required by providing you with a Form W-9 with “Not Applicable” (or 
any similar indication) written or printed on the line for a FATCA 
exemption code.

A—An organization exempt from tax under section 501(a) or any 
individual retirement plan as defined in section 7701(a)(37)

B—The United States or any of its agencies or instrumentalities

C—A state, the District of Columbia, a U.S. commonwealth or 
possession, or any of their political subdivisions or instrumentalities

D—A corporation the stock of which is regularly traded on one or 
more established securities markets, as described in Regulations 
section 1.1472-1(c)(1)(i)

E—A corporation that is a member of the same expanded affiliated 
group as a corporation described in Regulations section 1.1472-1(c)(1)(i)

F—A dealer in securities, commodities, or derivative financial 
instruments (including notional principal contracts, futures, forwards, 
and options) that is registered as such under the laws of the United 
States or any state

G—A real estate investment trust

H—A regulated investment company as defined in section 851 or an 
entity registered at all times during the tax year under the Investment 
Company Act of 1940

I—A common trust fund as defined in section 584(a)

J—A bank as defined in section 581

K—A broker

L—A trust exempt from tax under section 664 or described in section 
4947(a)(1)

M—A tax exempt trust under a section 403(b) plan or section 457(g) 
plan

Note: You may wish to consult with the financial institution requesting 
this form to determine whether the FATCA code and/or exempt payee 
code should be completed.

Line 5
Enter your address (number, street, and apartment or suite number). 
This is where the requester of this Form W-9 will mail your information 
returns. If this address differs from the one the requester already has on 
file, write NEW at the top. If a new address is provided, there is still a 
chance the old address will be used until the payor changes your 
address in their records.

Line 6
Enter your city, state, and ZIP code.

Part I. Taxpayer Identification Number (TIN)
Enter your TIN in the appropriate box. If you are a resident alien and 
you do not have and are not eligible to get an SSN, your TIN is your IRS 
individual taxpayer identification number (ITIN). Enter it in the social 
security number box. If you do not have an ITIN, see How to get a TIN 
below.

If you are a sole proprietor and you have an EIN, you may enter either 
your SSN or EIN. 

If you are a single-member LLC that is disregarded as an entity 
separate from its owner, enter the owner’s SSN (or EIN, if the owner has 
one). Do not enter the disregarded entity’s EIN. If the LLC is classified as 
a corporation or partnership, enter the entity’s EIN.

Note: See What Name and Number To Give the Requester, later, for 
further clarification of name and TIN combinations.

How to get a TIN. If you do not have a TIN, apply for one immediately. 
To apply for an SSN, get Form SS-5, Application for a Social Security 
Card, from your local SSA office or get this form online at 
www.SSA.gov. You may also get this form by calling 1-800-772-1213. 
Use Form W-7, Application for IRS Individual Taxpayer Identification 
Number, to apply for an ITIN, or Form SS-4, Application for Employer 
Identification Number, to apply for an EIN. You can apply for an EIN 
online by accessing the IRS website at www.irs.gov/Businesses and 
clicking on Employer Identification Number (EIN) under Starting a 
Business. Go to www.irs.gov/Forms to view, download, or print Form 
W-7 and/or Form SS-4.  Or, you can go to www.irs.gov/OrderForms to 
place an order and have Form W-7 and/or SS-4 mailed to you within 10 
business days.

If you are asked to complete Form W-9 but do not have a TIN, apply 
for a TIN and write “Applied For” in the space for the TIN, sign and date 
the form, and give it to the requester. For interest and dividend 
payments, and certain payments made with respect to readily tradable 
instruments, generally you will have 60 days to get a TIN and give it to 
the requester before you are subject to backup withholding on 
payments. The 60-day rule does not apply to other types of payments. 
You will be subject to backup withholding on all such payments until 
you provide your TIN to the requester.

Note: Entering “Applied For” means that you have already applied for a 
TIN or that you intend to apply for one soon.

Caution: A disregarded U.S. entity that has a foreign owner must use 
the appropriate Form W-8.

Part II. Certification
To establish to the withholding agent that you are a U.S. person, or 
resident alien, sign Form W-9. You may be requested to sign by the 
withholding agent even if item 1, 4, or 5 below indicates otherwise.

For a joint account, only the person whose TIN is shown in Part I 
should sign (when required). In the case of a disregarded entity, the 
person identified on line 1 must sign. Exempt payees, see Exempt payee 
code, earlier.

Signature requirements. Complete the certification as indicated in 
items 1 through 5 below.
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1. Interest, dividend, and barter exchange accounts opened 
before 1984 and broker accounts considered active during 1983. 
You must give your correct TIN, but you do not have to sign the 
certification.

2. Interest, dividend, broker, and barter exchange accounts 
opened after 1983 and broker accounts considered inactive during 
1983. You must sign the certification or backup withholding will apply. If 
you are subject to backup withholding and you are merely providing 
your correct TIN to the requester, you must cross out item 2 in the 
certification before signing the form.

3. Real estate transactions. You must sign the certification. You may 
cross out item 2 of the certification.

4. Other payments. You must give your correct TIN, but you do not 
have to sign the certification unless you have been notified that you 
have previously given an incorrect TIN. “Other payments” include 
payments made in the course of the requester’s trade or business for 
rents, royalties, goods (other than bills for merchandise), medical and 
health care services (including payments to corporations), payments to 
a nonemployee for services, payments made in settlement of payment 
card and third party network transactions, payments to certain fishing 
boat crew members and fishermen, and gross proceeds paid to 
attorneys (including payments to corporations).  

5. Mortgage interest paid by you, acquisition or abandonment of 
secured property, cancellation of debt, qualified tuition program 
payments (under section 529), ABLE accounts (under section 529A), 
IRA, Coverdell ESA, Archer MSA or HSA contributions or 
distributions, and pension distributions. You must give your correct 
TIN, but you do not have to sign the certification.

What Name and Number To Give the Requester
For this type of account: Give name and SSN of:

1. Individual The individual

2. Two or more individuals (joint  
account) other than an account 
maintained by an FFI

The actual owner of the account or, if 
combined funds, the first individual on 

the account1

3. Two or more U.S. persons 
    (joint account maintained by an FFI)

Each holder of the account 
 

4. Custodial account of a minor 
(Uniform Gift to Minors Act)

The minor2 
 

5. a. The usual revocable savings trust 
(grantor is also trustee) 
b. So-called trust account that is not 
a legal or valid trust under state law

The grantor-trustee1

The actual owner1

6. Sole proprietorship or disregarded 
entity owned by an individual

The owner3

7. Grantor trust filing under Optional 
Form 1099 Filing Method 1 (see 
Regulations section 1.671-4(b)(2)(i)
(A))

The grantor*

For this type of account: Give name and EIN of:
8. Disregarded entity not owned by an 

individual
The owner

9. A valid trust, estate, or pension trust Legal entity4

10. Corporation or LLC electing 
corporate status on Form 8832 or 
Form 2553

The corporation

11. Association, club, religious, 
charitable, educational, or other tax-
exempt organization

The organization

12. Partnership or multi-member LLC The partnership

13. A broker or registered nominee The broker or nominee

For this type of account: Give name and EIN of:
14. Account with the Department of 

Agriculture in the name of a public 
entity (such as a state or local 
government, school district, or 
prison) that receives agricultural 
program payments

The public entity

15. Grantor trust filing under the Form 
1041 Filing Method or the Optional 
Form 1099 Filing Method 2 (see 
Regulations section 1.671-4(b)(2)(i)(B))

The trust

1 List first and circle the name of the person whose number you furnish. 
If only one person on a joint account has an SSN, that  person’s number 
must be furnished.
2 Circle the minor’s name and furnish the minor’s SSN.
3 You must show your individual name and you may also enter your 
business or DBA name on the “Business name/disregarded entity” 
name line. You may use either your SSN or EIN (if you have one), but the 
IRS encourages you to use your SSN.
4 List first and circle the name of the trust, estate, or pension trust. (Do 
not furnish the TIN of the personal representative or trustee unless the 
legal entity itself is not designated in the account title.) Also see Special 
rules for partnerships, earlier.

*Note: The grantor also must provide a Form W-9 to trustee of trust.

Note: If no name is circled when more than one name is listed, the 
number will be considered to be that of the first name listed.

Secure Your Tax Records From Identity Theft
Identity theft occurs when someone uses your personal information 
such as your name, SSN, or other identifying information, without your 
permission, to commit fraud or other crimes. An identity thief may use 
your SSN to get a job or may file a tax return using your SSN to receive 
a refund.

To reduce your risk:

• Protect your SSN,

• Ensure your employer is protecting your SSN, and

• Be careful when choosing a tax preparer.

If your tax records are affected by identity theft and you receive a 
notice from the IRS, respond right away to the name and phone number 
printed on the IRS notice or letter.

If your tax records are not currently affected by identity theft but you 
think you are at risk due to a lost or stolen purse or wallet, questionable 
credit card activity or credit report, contact the IRS Identity Theft Hotline 
at 1-800-908-4490 or submit Form 14039.

For more information, see Pub. 5027, Identity Theft Information for 
Taxpayers.

Victims of identity theft who are experiencing economic harm or a 
systemic problem, or are seeking help in resolving tax problems that 
have not been resolved through normal channels, may be eligible for 
Taxpayer Advocate Service (TAS) assistance. You can reach TAS by 
calling the TAS toll-free case intake line at 1-877-777-4778 or TTY/TDD 
1-800-829-4059.

Protect yourself from suspicious emails or phishing schemes.  
Phishing is the creation and use of email and websites designed to 
mimic legitimate business emails and websites. The most common act 
is sending an email to a user falsely claiming to be an established 
legitimate enterprise in an attempt to scam the user into surrendering 
private information that will be used for identity theft.

46

Section 4, Itemg.



Form W-9 (Rev. 10-2018) Page 6 

The IRS does not initiate contacts with taxpayers via emails. Also, the 
IRS does not request personal detailed information through email or ask 
taxpayers for the PIN numbers, passwords, or similar secret access 
information for their credit card, bank, or other financial accounts.

If you receive an unsolicited email claiming to be from the IRS, 
forward this message to phishing@irs.gov. You may also report misuse 
of the IRS name, logo, or other IRS property to the Treasury Inspector 
General for Tax Administration (TIGTA) at 1-800-366-4484. You can 
forward suspicious emails to the Federal Trade Commission at 
spam@uce.gov or report them at www.ftc.gov/complaint. You can 
contact the FTC at www.ftc.gov/idtheft or 877-IDTHEFT (877-438-4338). 
If you have been the victim of identity theft, see www.IdentityTheft.gov 
and Pub. 5027.

Visit www.irs.gov/IdentityTheft to learn more about identity theft and 
how to reduce your risk.

Privacy Act Notice
Section 6109 of the Internal Revenue Code requires you to provide your 
correct TIN to persons (including federal agencies) who are required to 
file information returns with the IRS to report interest, dividends, or 
certain other income paid to you; mortgage interest you paid; the 
acquisition or abandonment of secured property; the cancellation of 
debt; or contributions you made to an IRA, Archer MSA, or HSA. The 
person collecting this form uses the information on the form to file 
information returns with the IRS, reporting the above information. 
Routine uses of this information include giving it to the Department of 
Justice for civil and criminal litigation and to cities, states, the District of 
Columbia, and U.S. commonwealths and possessions for use in 
administering their laws. The information also may be disclosed to other 
countries under a treaty, to federal and state agencies to enforce civil 
and criminal laws, or to federal law enforcement and intelligence 
agencies to combat terrorism. You must provide your TIN whether or 
not you are required to file a tax return. Under section 3406, payers 
must generally withhold a percentage of taxable interest, dividend, and 
certain other payments to a payee who does not give a TIN to the payer. 
Certain penalties may also apply for providing false or fraudulent 
information.
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Alpine Trails and Pathways 
Alpine, WY 
 
 
 
Alpine Travel and Tourism Board 
 
 
 
15 March 2025 
 
 
 
 
Dear Alpine Travel and Tourism Board, 
 
Please accept Alpine Trails and Pathways (ATaP) 2025/26 grant application for winter grooming 
for $8,000.00. The funds we are requesting will help “Feed the Fun” our residents and visitors 
enjoy! 

For the 25/26 grooming season, ATaP is budgeting $12,993.75 to hire Bushong XC Grooming to 
groom our Lakebed trails twice a week from end of December through first week of April. In the 
2023/24 season, Bushong was able to groom through first week of April. And this winter, we’re 
looking at a similar time frame. For the 2025/26 season, we have raised funds to lower our ask. 
For next winter we’re asking $8,000.00, 60% of our budgeted cost. Our Lakebed trails attract 
visitors and locals alike. Our trails give visitors to Alpine another option to fill their vacation 
days while keeping them close to town. We also offer local and regional users a casual groomed 
trail network to XC ski, skate, fat bike, snowshoe, skijor, and take their dog for a romp.  

However, our Lakebed trails are not the only trails we groom. ATaP volunteers groom the Greys 
River bench, Snake River Bench, Winter Jubilee trails and up the Greys. By funding this grant 
application, you will again accomplish a few major tasks for ATaP: 

1. The obvious task of relieving fundraising pressure during the winter season. Having 
funds in place for Bushong next season can allow us to focus on other projects and other 
grooming. Example: new trail map, trail signage, pre-season course prep, digital 
interfacing with users, events prep, etc.  

2. ATaP can shift grooming funds to purchase new equipment that would not qualify for 
funding due to state statute. This year we’re looking to purchase a snowmobile trailer 
that can easily transport our grooming equipment. Having a trailer will protect our 
equipment and make easy transport from trailhead to trailhead when it’s not possible to 
snowmobile to each.   

 

67

Section 4, Itemj.



Each year, for the last 12 years, ATaP has strived to create a positive trail network environment 
for our community and visitors. By funding our grant request, Alpine Travel and Tourism can 
help ATaP take another step toward a quality trail network in Alpine.  

Budget: 

2025/26 New Winter Rates 

Bushong XC Grooming  Hourly Rate $330.00 

Average Groom time 1.25 hrs = $412.50 

Grooming twice a week, Wednesday and Saturday, Total Average Weekly = $825.00 

Estimated Grooming season Dec 20 – April 4, 15 weeks. Total $12,375.00 for 2025/26 

Estimated cost increase for 2025/26 Season of 5%, Total Budget for 2025/26 = $12,993.75 

 
Applicant Organization Name: Alpine Trails and Pathways 

Event or Project Name: Lakebed Trail Grooming 25/26 Season 

Event or Project Location and Date: Palisades Lakebed, end of County Rd 100 

Applicant Address: PO Box 3715 Alpine, WY 83128 
 
Applicant Phone and email: 307-203-7669 / alpinetap@gmail.com 
 
Organization Contact Name: Jeremy Larsen 
 
Organization Contact Phone and Email: 307-203-7669 alpinetap@gmail.com 
 
Secondary Organization Contact name: Steve Dwyer 
 
Secondary Organization Contact Phone and Email: 307-699-3189 sirdwyeresquire@gmail.com 
 
List of organizations Board Members and positions:  
 
Jeremy Larsen – President 
Jan Hansen – Vice President 
Steve Dwyer – Secretary 
Aaron McCormick – At Large 
Eric Taft – At Large 
Robbie Hagedorn – At Large 
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Organization Structure: 501©3 Not for Profit 
 
Organization EIN: 85-4262663 
 
Organization W-9 if applicable: n/a 
 
Organization board minutes approving grant Applications: See Attachment A 
 
Amount of funds requested? $8,000.00 
 
Proposed Cost of Project? $12,993.75 
 
List of other donors? Previous years; Alpine Travel and Tourism, Alpine Community Fund, Coney 
Classic Fundraiser, and individual donors. 
 
Describe Project/Event; Purpose, Objective: Funds are to hire Bushong XC Grooming to groom 
the Lakebed trails from approximately end of December through first week of April, snow 
depending.  
 
Where will the project/event take place? End of County Road 100 at the ATAP XC Lakebed Trails 
 
Give a timeline with project/event deadlines? Grooming will be from end of December through 
April 4, snow depending.  
 
What is the expected impact of the project/event? How many tourists will it attract? How will it 
benefit overnight stays and local business impact? Will there be a benefit to our local 
population? 
 
Our Lakebed XC trails attract users from the Wasatch Front in Utah to Teton County and across 
the US. We experience daily Alpine and Star Valley users.  Visitors from outside our region, use 
our trails as one more option for fun while they stay at our local hotels and BnB’s. Weekends 
attract folks from Teton Co, WY, Teton Co, ID, and Bonneville Co, ID. They appreciate our casual 
atmosphere and acceptance of dogs. Once here, they frequent our restaurants, grocery and gas 
stations.  
 
How long will your Project/event benefit intended target market? Three months +/- 
 
How will ToATT grant money be used? It will be used to pay Bushong Trail Grooming to groom 
our Lakebed Trails. 
 
Have you applied for other sources? If so, where? In the past we have applied to Alpine Travel 
and Tourism and Alpine Community Fund.  
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Will there be other funds available? If so, how much? Alpine Community Fund no longer exists. 
Other funding will come from donors and fundraising.  
 
Will there be a need for future funding? If so, explain? Yes, ATAP will continue to raise funds for 
grooming and organizational expenses on a yearly basis. 
 
 
 
Jeremy Larsen 
President, Alpine Trails and Pathways 
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Town of Alpine Travel and Tourism Grant Application 

 

 
Mission. Town of Alpine Travel and Tourism Board’s mission is to help create positive 
experiences for visitors and residents by funding Lodging tax dollars for projects and/or events 
in Town of Alpine. 

Purpose. The purpose of Town of Alpine Travel and Tourism Board is to provide for the 
promotion of travel and tourism within Town of Alpine and to administer the distribution of 
lodging tax revenue, ideally for the benefit to local businesses and residents of Town of Alpine. 

 
 
Applicant Organization Name: Town of Alpine 

Event or Project Name: Mountain Days 

Event or Project Location and Date: Weekend after Father’s Day each year 

Alpine Mountain Days began in 1990 and grows each year. 

 
Applicant Address: 250 River Circle, Alpine, WY 83128 

Applicant Phone and email: Organization Contact Name: Melody Leseberg 

Organization Contact Phone and Email: 307-654-7757 Ext. 3 admin@alpinewy.gov 

Secondary Organization Contact name: Andrea Burchard 

Secondary Organization Contact Phone and Email: 
307-880-5557 aburchard@alpinewy.gov 

List of organizations Board Members and positions: Mayor Green, Jeremy Larsen, Andrea 
Burchard, , Emily Castillo, Shay Scaffide 

Organization Structure: Non-Profit, Individual, Municipality? Municipality 
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Organization EIN: 83-0291688 
 

Organization W-9 if applicable: Attached 

Organization board minutes approving grant Applications: Attached 
 

Amount of funds requested. $ 11,200 
 

Proposed Cost of Project? $14,000 
 

List of other donors? Town of Alpine 20% = 2,800 
 

Describe Project/Event; Purpose, Objective: Alpine Mountain Days – Labor – Entertainment – 

Bounce House Rental 

Where will the project/event take place? 121 US Hwy 89, Alpine, WY  83128 
 

Give a timeline with project/event deadlines?   

What is the expected impact of the project/event? How many tourists will it attract? How will it 

benefit overnight stays and local business impact? Will there be benefits to our local population? 

There are many moving parts to Mountain days which require staff to work many hours, 

entertainment & activities that draw visitors in.   Mtn days draws thousands of people to the area 

every summer which supports local businesses, campgrounds, and hotels.   

How long will your Project/event benefit intended target market? It provides activities and un 

How will ToATT grant money be used?  To hire entertainment – pay for activities – pay for staffing.  

This year we have to upgrade some infrastructure to accommodate the event so that leaves us 

short on funds for 2026. 

Have you applied for other sources? If so, where? Town of Alpine providing a match of 20% = 

$2,800 

Will there be other funds available? If so, how much? $2,800 

 
Will there be a need for future funding? If so, explain? Not expecting to.  
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Supporting Documentation: 

• Budget Worksheet or Financial Plan 

• Marketing Plan - Website - Newsletter - Buckrail - Social Media 

• IRS EIN 83-0291688 

• Bids, Contracts, Estimates, etc – See Attached invoicing from Mountain 
Days 2024 – Hotel Room Estimate for 2025 and budget spreadsheet for 
2026 

• W-9 Attached 

Post Project/Event Feedback Checklist: 

• Recap of Project/Event 

• Number of Attendees 

• Documentation (adds or pics) showing ToATT was listed and promoted as a 
sponsor 

• Explain how your project/event created tourism. 

• Explain how your project/event made a positive impact on the Alpine 
community. 

• Was/is the objective of your project/event been met? 

• Will you have the project/event again? 

• What changes would you make, if any? 

• Did you make new connections to future partners for your project/event? 

• Show your Budget 

Failure to file a final report and attend the Feedback meeting can result in ineligibility for future 
awards. 

 
These grant dollars are generated with the lodging tax charge on overnight stays in the Town of 
Alpine. The board prioritizes dollars toward events that generate overnight stays and 
commerce amidst area businesses. 

 
 
 

Signature Authorization to seek funds: 

80

Section 4, Iteml.



81

Section 4, Itemm.



82

Section 4, Itemm.



83

Section 4, Itemm.



84

Section 4, Itemm.



85

Section 4, Itemm.



86

Section 4, Itemm.



87

Section 4, Itemm.



88

Section 4, Itemn.



89

Section 4, Itemn.



90

Section 4, Itemn.



91

Section 4, Itemn.



92

Section 4, Itemn.



93

Section 4, Itemn.



Applicant Organization Name:
Town of Alpine - Special Events Committee

Event or Project Name: Alpine Music in the Mountains Summer Series

Event or Project Location and Date: Marge Grover Park - July/August 2025 

Applicant Address: Alpine Town Hall

Applicant Phone and email: 307.690.3310, shayscaffide@gmail.com

Organization Contact Name: Shay Scaffide, Town Council
Organization Contact Phone and Email: Same as Above

Secondary Organization Contact name: Not applicable
Secondary Organization Contact Phone and Email: Not applicable

List of organizations Board Members and positions: 
Special Events, Town of Alpine - please confirm with Town Councilwoman, 
Andrea Burchard

Organization Structure: Non-Profit, Individual, Municipality? Municipality

Organization EIN: Town of Alpine
Organization W-9 if applicable: Not applicable
Organization board minutes approving grant Applications: Confirm with Special 
Events Committee

Amount of funds requested? $20,000 per year for annual music summer series
Proposed Cost of Project? $20,000 per year for annual music summer series

List of other donors? Donations will be solicited from our Community and will work 
to get $5000-7500 in company sponsorship so that the full $20,000 is not taken. 
Just requesting that much to be safe.

Describe Project/Event; Purpose, Objective: Summer Alpine Music Series with 6 
music acts, every Thursday coinciding with Alpine’s Farmer’s Market. Main goal, 
as noted below, is to create a sense of community and inclusion with our growing 
population.

Where will the project/event take place? See Above, Marge Grover Park
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Give a timeline with project/event deadlines? March 2025 begin booking music acts, 
confirm sound technician schedule and music equipment rental dates - Actual 
musical events will be July 3, 10, 17, 24, 31, August 7.

What is the expected impact of the project/event? After the last Summer Series 2024, 
we are at a minimum of 125-175 community attendees upwards of 200 on some 
evenings. The projected impact would be monumental for our town.

How many tourists will it attract? There were many tourists that ended up at the 
Alpine Farmer’s Market and then stayed for music. We can make permanent 
posters for the hotels and restaurants in town to attract even more visitors. Many 
tourists on to Jackson saw the music advertised in town and stopped to enjoy the 
event.

How will it benefit overnight stays and local business impact? The more time we get 
tourists to spend time within the town, the more our local businesses will benefit. If the 
tourists are here, it will keep them buying local, staying local. Food Trucks and 
local restaurants like Melvin and the Greys River Tavern highly benefited as well. 
The Alpine Farmer’s Market vendors noted it was their best and most attended 
summer on record! We may bump up music to 630pm to get locals/tourists there 
earlier to shop/dine.

Will there be a benefit to our local population? Please see above. ABSOLUTELY, we 
got more than 50/60 comments that this was how to create community as Alpine 
grows. Events like this foster connections between established and new 
community members. Alpine residents actively sought me out during and after 
the events to thank the Town for committing funding to these events as this 
allowed for friends to gather and commune.

How long will your Project/event benefit intended target market? As long as the music 
series continues residents and local businesses will continue to reap the benefit. 
A Survey to ask the town how they received the event would be a great measuring 
tool.

How will ToATT grant money be used? Please see above, Funding would be used to 
book the bands, pay the sound technician and for music equipment rental. All 
other hours of planning have and will be volunteer!

Have you applied for other sources? If so, where? We will reach out to our 
community to see if any businesses or individuals care to donate.
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